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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The website loaded very quick and fast and did not present any difficulties in loading and present directly the main website page. In fact, was so fast and easy that as soon as I typed the website name in the search area it took less than two seconds to open instantly the main webpage with all the main contains of the website.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
Yes, the website contains many sub-pages. Each of them easy to navigate according to the customers choices and desires.
The website contains separators with different information leading and guiding the costumers to look and answers on what is more suitable for them (example location where a customer can easily check the bowling place near him home or more suitable, offers available, different types of party, game types on that particularly venue.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes, customers can make a booking via the webpage. The website has available, on the main webpage a link click “Book Now” where customers can click and diverted directly to a sub – page where they can insert their details and make they booking accordingly with their choices (In regard to number of people, games preference, date availability)



	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
In terms of usability and improvements I would say first that the Website as good presentation and straight forward answers to any question in regards the services available. The point i would suggest a slight improvement will be in the sub-pages (try to minimize them). Suggesting perhaps that the main direct contacts and the possible locations was presented directly in the main page. Also links some of the activities available on the main page.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: 
The website presentation looks in general satisfactory, clear, enjoyable and pleasant to navigate. Presenting a variety of images with different types of persons on it, all showing and demonstrating enjoyment and happiness. Colourized pictures describing in a costumer point of view that this place builds itself with pleasure, fun, safe environment and can provide good time spend memories in family.
No significant differences related to the website appearance on a mobile phone versus a computer.



	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
The website uses a good combination of colours, clear and attractive images. Short videos with substantial information about the services, promotions and company engagement in social services. 
Images with lot of smiles, gathering and socializing moments intentionally to demonstrated that the Company with these services can provide to any customer a good and enjoyable time in reunion with friends, family. 
The sense of satisfaction and enjoyment is well mixed in the images and videos. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: 
No, this website did not made use of an online chat toll on the website, instead the company uses on the website a call back option. Where the costumer can request a call back from the company call centre staff and for this the costumer just must insert the contact details and the time available or preferred to be contacted.
Can be effective as you can speak directedly with a person and clarify your queries.


	Question 2d – How effective are the social media links on the website?


	Answer: 
The social media links on the website are effective. One click and direct us without any issue to the sub-page required with full information promptly presented on the page.
Videos playing fine image and sound perfectly tuned.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
The services offered by the company was made clear to the customers by use of pictures images and videos. All in a diverse way showing game playing, happiness either in group family or group of friends, showing that all activities and services available can have children involved. Bowling ball pictures. Bowling tracks presented on the pictures suggesting a Bowling environment place that can organize different kind of services, including parties inside of a bowling facility.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
On this website the customers reviews are made available in one of links posted in the main webpage (Games - VIP lanes). Clicking on this option we can see presented the various customers reviews pointing their satisfaction either from the facility and services other for the enjoyment and socialization.
The last review posted dated six days ago. Makes me conclude that the customers reviews are not totally up to date.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
Reasons to use the company's services i would say for fun, relaxing and socializing moments with friends, family members school colleagues. 
The company main event is bowling but also offers other types of services that can suit different group age. Also provides social services for the community which can lead customers to follow as a good cause to help others.
Yes, can say the service presented as good quality, good equipment, clean and safe environment.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
I would say that the prices were not made directedly clear to the customers (standard price) due the variety of the services available and presented to the costumers. 
The prices can go up or down according with the numbers of participant, age, and physical capacity and this related with the activity chosen by the costumers and the service requested (VIP).
I assume these are the reasons the company chose not to include a fixed price.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. hollywoodbowl

	
	2. bowl hollywood

	
	3. London bowling

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
Yes, when type the 3 different words the website appeared in the top ten websites.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes, I would say websites still have relevance in modern UK business. (Amber,2025) claims that “A website is the digital home base for your business—it’s the one place online where you have complete control over the experience, messaging, and customer journey.” With a website costumers can build trust by learning about the products, generates visibility a sense of presence that you can be findable. 
Can work as Sales & Conversions where potential customers can have access to your products and make direct purchases, discuss directedly with your Costumer Services even after opening business time. Allowing you to build up a good Costumer Insights and successfully understand your direct costumers in terms of what they like and who they are.



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
Perhaps one of the recommendations would be to create an online chat tool on the website. Due the Call Centre open hours are from 9am to 9pm 
That will allow customers to interact with the company even after business time.
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