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In this chapter existing literature will be reviewed in order to identify past and current studies, but also to identify any potential gaps in research that this paper may be able to fill and provide answers for.  This literature will include academic papers and theories, peer reviewed articles, news articles and studies deemed relevant to this research. 

The current literature is primarily theoretical, however studies have taken place in the United States of America which already identifies that there is a gap in the research regarding British Police, and the British public. 

As stated within the proposal of this paper, the aim of the research is to answer the question 
· Does social media have a negative impact on the public’s perception and confidence in the police? 
In order to establish whether social media has a negative impact on the public’s perception of the police it must first be ascertained whether the public are influenced by what they read on social media, is social media a credible and regulated news source and does what the public read on social media about the police impact their confidence in the police? 

Research conducted by the Office of National Statistics (ONS) in 2020 found that 70% of internet users in the United Kingdom used the internet for social networking, for example Facebook or Twitter. This is an increase of approximately 25% since 2011 (ONS, 2020). It is important to know how many social media users there are in the United Kingdom as it gives an idea as to how big an audience a media article or a person’s personal experience could reach. Bakhshandeh et al. (2011) conducted research in regards to degrees of separation of social media users. The algorithm used during the research found that the average degree of separation between 2 random Twitter users was approximately 3.4 users. This research is important in answering the questions as to whether social media has a negative impact on people’s opinion of the police as it shows that an article, or status posted by a person can be shared, reposted and seen by contacts of contacts, the research conducted in this dissertation will help to establish whether social media can influence a person’s opinion. 

Shearer and Gottfried (2017) suggest that two thirds of Americans get their news from social media. In some cases audiences of traditional news media such as newspapers and television are moving away from this and supplementing it with news stories from social media. News audiences are increasingly turning to social media platforms such as Facebook and Twitter for information (Yang & Horning, 2020). The dangers of audiences gathering their news from social media is the risk that articles or stories have not been corroborated and as such could be classed as ‘fake news’. Fake news can be considered to be a piece of writing that has the appearance of real news but has other motives, either political or as a way of generating income and revenue. Alcott and Gentzkow (2017) have defined fake news as “news articles that are intentionally and verifiably false and that could mislead readers”. Nelson (2017) reported that whilst shares of fake news articles are relatively low, almost 30% of fake news could be traced back to Facebook. These studies assist in this research as it establishes that fake news articles are out there on social media, they are being shared, all be it on a relatively low scale and they are being read. Although in America, these studies also establish that social media users are using social media as a source of news, and in some cases are replacing corroborated news outlets in favour of social media news articles. This research will help understand whether the statistics are the same for United Kingdom audiences. 

Jewkes (2015) states that social media is a technology that, for youths in particular, is eclipsing mass media as a source of information. Durant (2010) furthers this by stating that such development in technologies influence how social issues are constructed and perceived. 
Murthy (2013) states that social media’s viral and networked qualities can exponentially amplify the reach and impact of content transforming local events into global legible issues. This can be seen in cases such as Eric Garner (The Guardian, 2014) and George Floyd (The Guardian, 2020). In regards to these cases it should also be noted that the emergence of smart phones and the ease of accessibility to cameras also had an impact on getting this footage seen by the masses. 
Following these deaths the Black Lives Matter movement has become one of the most significant social media presences, promoting the movement with hashtags such as #BLM and #BlackLivesMatter allowing broad based participation and unifying users conversations. Rickford (2016) describes the movement as a leading voice in the struggle for racial justice and in highlighting police violence to address social inequality. Interviews conducted by Freelon, McIlwain and Clark (2016) found that the social media use by Black Lives Matter is predominantly orientated towards education about police brutality and structural racism. 

Alonso (2018) uses the example that in the United States police shootings are on the increase. Alonso theorizes that social media and technology, such as smart phones, have likely had an impact on this. Alsonso appears to be suggesting that when members of the public film police incidents on mobile devices it can easily be uploaded onto social media. Once this video has been uploaded it can be viewed shared and viewed more. As cited in Brown (2015) how the public perceives an incident is often is often impacted by what they see and discuss on social media. Weitzer and Tuch (2005) support this theory by stating that frequent exposure to media reports of police misconduct lead to the belief that it is a common, which in itself is a negative perception. The research conducted found that African Americans who live in high crime areas and hear others talk of police misconduct are especially likely to believe this is common. 

Conkling (2019) conducted a study around college students’ perception of police brutality and how social media effects this perception. The results of this study found that college students spent more time using social media than following reputable news outlets. Conkling has theorized that this could be because social media offers other functions such as connection with friends and family and entertainment whereas news outlets only offer a summary of current affairs. The study also found that a majority of student used social media as a source of news. Conkling acknowledges that there could be consequences with people getting their news and information from social media, largely due to the fact that news outlets will generally have fact checkers and are somewhat responsible for the content they post and report on. Although this report is largely based around police use of force and police brutality and although is based upon American respondents it is important to this research paper as it clearly shows that more people, what appear to be younger people, gain their news from social media. What is not clear from the study is whether this impacts their opinion or perception of the police. 

Graziano and Gaulthier (2018) conducted a very similar study. This study focussed more on the media effects on the public perception of police legitimacy. Again, this study is from the United States. The results of this research found that respondents who cited local television as their most important source of news saw the police as more legitimate as those who cited the internet. The overall finding of this study was that media consumption does have an effect on perception of police legitimacy. What this study does not tell us is where on the internet respondents were gathering their news, it could well be a legitimate news source, just an online version or could be social media. Although this study is helpful in ascertaining that television news viewers have a largely positive perception of the police, and that media does have an effect on police perception, clarity is needed over whether that effect is positive or negative and where respondents are sourcing their news online. Interestingly, Graziano and Gaulthier end the study by concluding that no previous research has examined the role media consumption plays in shaping perceptions of the police.

Oglesby-Neal Et al. (2019) researched public perceptions of police on social media. The aim of this research was to analyse the sentiment towards police on twitter, specifically looking at tweets mentioning the words ‘police’ or ‘cop’. Approximately 65 million tweets were gathered over a time equating to 304 days, between January and June 2014 and the same time period in 2015. The research showed that of these 65 million tweets just under 13.5 million were negative, equating to almost 20%, with positive tweets only equating for 2% of all tweets. Other tweets were deemed as neutral or not applicable accounting for the other 79%. The results of this research also showed that positivity towards police remained stable at around 2% however, negative tweets rose from 17% in 2014 to almost 21% in 2015. The reason this study is valuable to the research question being proposed in this paper because it clearly shows that there is a higher percentage of negative tweets to positive, almost 10 times more negative to positive. What would be advantageous from the research conducted by Oglesby-Neal et al. would be to establish how many times these tweets were interacted with, this would have allowed us to see how widely those tweets were viewed, retweeted, or liked. With Oglesby-Neal et al. research the main focus is twitter. This is addressed in the paper by acknowledging that security settings on other social media sites such as Facebook are a lot stricter, allowing the user control over who can see posts, where-as twitter is seen as a public forum where views regarding prominent issues can be discussed and interacted with. Once again this appears to be a study published in the United States and the tweets used in the study were from US twitter users, so it is unclear whether United Kingdom twitter users have the same negativity towards the police. 

As part of this research we must also establish whether the police’s use of social media has an impact on a person’s opinion. Most, if not all, United Kingdom police forces have some form of a presence on social media, whether it be on Facebook or Twitter. In 2012 there were approximately 1000 approved Police twitter accounts (The Social Element, 2012). The police can use these accounts to relay prevention advice, missing person appeals, share pictures and videos, and for an element of community engagement. Fowler (2017) notes the chaos of the online environment means that there is potential for a lot of misinformation to be shared and go viral. What police social media accounts need to do is establish themselves as the only credible source of information regarding incidents. 
By having control of their own social media accounts, police services are able to portray themselves in a way that promotes them in a positive light, thus offering the public to view them in a positive way and effecting the public’s perception positively. When looking at the relationship between police and social media it largely seems positive, as cited in the BBC in 2012 police forces with a strong social media presence had a better relationship with the citizens they are policing. Although this doesn’t go as far to say that the public perceive the police in a more positive way because of their social media presence it does seem to suggest that the police are received more positively in the public. Rather than look at social media having a negative impact on policing, is there a possibility that by having Police services on social media it is actually having a positive impact on the public’s opinion and perception of the police?  

What also needs to be considered is whether social media does have an impact on the public’s perception of police or are there other factors. A lot of social media users tend to only have connections with people they know, such as friends or family. If a contact on social media posts negatively about the police and this does impact a person’s perception is this impact due to social media or due to the fact that the negative experience has happened to a family member or friend. Schuck and Rosenbaum (2005) found that personal interactions have the strongest impact on perceptions. The study found that people formed opinions based on personal experiences with the police or those of friends and family, not necessarily what they have read online regarding police. 

There is certainly a gap in the research as to whether social media has a negative impact on a person’s confidence and perception of the police not only in the United Kingdom but globally. Walsh and O’Connor (2019) acknowledge that this area has largely been overlooked by researchers. However, as the literature suggests large portions of society are using social media as a platform for gathering news. It is difficult at the moment to definitively say that social media has a negative impact on policing as there are positives such as the police’s use of social media to engage with the community. However as we can see from studies taking place in the United States, social media has a role to play in the perception of the police. Negative posts far outweigh positive posts in some studies, whether interaction with these posts is enough to have an effect on an individual’s opinion is yet to be established 
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