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The impact of the cost-of-living crisis on small family businesses and the wider local community

Identification of a Business Problem with brief background and rationale 
Little Bengal is a family-owned Indian takeaway restaurant which opened its doors in 2020 during the Covid 19 pandemic. Previously known as New Dilshad, the shop has been an integral part of the community for the past 20 years. Little Bengal took over the once beloved curry house to expand the love for authentic Indian cuisine across Bromsgrove. New owners faced the challenges of the pandemic in the first year of opening, however they did not let this over shadow their business. They used the pandemic to their advantage and distributed free meals to health practitioners in the area. This was the beginning of building a strong connection with the wider community. Today they are known for their kind and friendly staff, delicious curries and generous portions. An issue which has been identified which may hinder the progression of Little Bengal is consistency of sales due to the cost-of-living crisis. This issue is significant as it affects all aspects, which includes staff wages, weekly shop, building maintenance bills and overall profit. To summarise the cost of living is a socioeconomic situation which has impacted individuals from all walks of life, as increase in prices of essentials goods and services which has led to a decline in incomes mostly impacting those from low-income households. The government is trying to support by including cost of living funds which will be further discussed across this report.  
Research Aims, Objectives and Questions 
The purpose and aim of this research are to evaluate Little Bengals performance, strategy and overall health. It will help to identify visible strengths and weakness, opportunities and threats (SWOT). This will then present decision making for future improvements and strategies for adjustments.  The objective of this research is to demonstrate an advance understanding of research and how it may apply to business practice, it will also demonstrate comprehensive understanding of tools and techniques which applies to the research. Business research is the process breakdown of planning, gathering, analysing data and publicising relevant data which will then be presented to the decision makers to henceforth relevant changes to support the company to flourish (Donald & Schindler, 2014). The key questions which will be address in this research review is how does the cost-of-living crisis impact directly to small family-owned businesses? How has COVID 19 affected business? How does the location of a food establishment directly impact the profit it makes?

Preliminary Literature Review
Business ventures open in the hopes of creating a long lasting, valuable company which meets the needs and desires of a wider or niche community (GOV, 2025). As the business world evolves rapidly than ever before, the implications can vary from personal, economical and socioeconomical. Therefore, the solutions to resolve each issue are vast. One such issue which has impacted Little Bengal is the impact of the cost-of-living crisis, which amped up in 2021 during the COVID 19 pandemic ( Statista Empowering people with data, 2026). COVID 19 also known as coronavirus disease is a virus caused by the SARS- Cov-2 coronavirus which spreads between people in close proximity.  Although, COVID 19 can affect all individuals there is a higher risk of people over the age of 60 and those with existing medical conditions getting seriously ill (World Health Organisation, 2025). Little Bengal is located in Bromsgrove, Worcestershire with the average- aged population with a median age of 45.3 years (Homenicom, 2025). Also, the amount of residents aged between 50 and 64 years increased by 0.7 percent between 2011 and 2021 ( Office for National Statistics, 2021). Statistics from Homenicom and Office for National Statistics suggest that the majority of Bromsgrove residents are at a high risk of being seriously ill by coronavirus. This in hindsight impacted the profit Little Bengal made during their first year of opening. 
Furthermore, the government issued a nationwide lockdown to help prevent the virus from spreading. The pandemic has affected families and individuals globally, with over 3.4 million deaths reported worldwide. The UK alone has had over 200,000 deaths nationally ( Spiegelhalter and Masters, 2021). Aside from the devasting loss COVID has left millions in the UK suffering from long term physical and mental conditions (Birkbeck, 2025). In addition to this to abide by the lockdown rules around 22% of the United Kingdom’s working-age population had been furloughed many as well individuals’ job being at risk (McKinsey, 2020). This therefore had a knock-on effect on the amount of money families had to survive which in hindsight catapulted the cost of living crisis. The crisis began in late 2021 and has continued to impact families nationwide. As the cost of food and energy had risen, many families expressed their concerns as the money they were making didn’t cover the bills as well as food expenses. Eating out in the UK has become pricier because of the increased cost of ingredients, energy and labour. Families have expressed that they are unable to afford their weekly takeaway treats due to the price increase. This has also impacted Little Bengal as local customers are not able to afford to takeaway food as the prices have increased however Little Bengal pride themselves on using fresh ingredients. In 2025 grocery prices have risen by approximately 2.4% to 3.0%, this means that Little Bengal are paying a higher amount to acquire fresh ingredients for their customers which therefore is reflected in the price. Reflecting on the research question how does cost of living crisis impact small business? The cost-of-living crisis hits small businesses hard. They face higher costs for supplies, energy and wages but they also must worry about customers cutting back on spending. It is a tough balancing act to stay afloat. 
On the other hand, many disagree on the cost-of-living crisis affecting all individuals as it affects lower income household and those on fixed incomes like pensioners or people on benefits and hit the hardest because a larger portion of their income goes to essentials like food and energy. Furthermore, there is also a regional gap as some areas of the UK have higher living costs than others, making it tougher for people in those regions. In addition to this, certain demographics, like single parents or those with disabilities, often face additional challenges due to their specific circumstances. So, it’s not a one-size- fits all situation and some people are feeling the impact more than others.
Research Methodology & Design 
There are three types of research which business can conduct these are qualitative, quantitative and mixed methods research.  Qualitative research is all about understanding the reason behind why certain issues and problems may arise (Hennink et al, 2020).  This method involves collecting non-numerical data like interviews, observations and focus groups to explore ideas and experience in depth. This will help provide detailed insights (Denny and Weckesser, 2020). On the other hand, quantitative research focuses on numbers and statistics (Singh, 2016). This involves collecting numerical data through surveys, experiments and statistical analysis to measure and test relationships between variables (Creswell and Creswell, 2023) The method which will be beneficial to Little Bengal is the mixed method research approach this is because it combines both qualitative and quantitative approaches in one single study (Hall 2020) This will provide the business a more comprehensive understanding of the problem at hand.
To successfully carry out the mixed method approach, those conducting the research must ensure that they are effectively combining qualitative and quantitative approaches. Little Bengal must firstly start with a clear research question ensuring the question can be used for both qualitative and quantitative data. For example, how much are you spending on your food expenses weekly including take outs and restaurants visits? This this will allow individuals to share their personal experiences as well as what they think businesses should do to solve such issues. To successfully achieve quantitative and qualitative research there will be a focus group depending on the age around the local community. This is because Bromsgrove has different age populations it is residential town which has a small community of businesses therefore the competition is significant. To collect qualitative data a survey would be conducted which will have simple questions which people from all ages can access. Questions such as how much would you prefer to pay on your weekly takeaway? Is there any improvements you would like to suggest improving the quality or service at Little Bengal? Such questions will allow people to think about their answers rather than answer yes or no. After collecting the data, it is detrimental that the data is analysed alongside any interviews that have been conducted. This will provide the business owner with comprehensive data which they can used to make executive decisions. When conducting these research methods, it is important that individuals who are directly impacted by the cost-of-living crisis are treated with kindness, this is because search topics about money and affordability can cause distress to those who are directly impacted by the cost-of-living crisis. After collecting the data, the business must analyse to identify patterns contradictions and deeper insights. The final step to this mix mythology is to interpret the integral the integrated findings and report them in a way that highlights the strengths of both qualitative and quantitative research. Following this method will ensure that the business has our all-rounded approach which can help them to make decisions which may further help to support the business. 
Business Relevance & Practical Implications
The impact of the findings will provide an all-rounded insight into the day-to-day struggle as as well as the statistical evidence for example how much the local people are willing to pay on their takeaway. This will then prompt the business to look at their menu and make relevant changes if necessary or even provide promotional discounts which will help to ensure the business is making weekly consistent profit. Furthermore, analysing qualitative and quantitative research will help to highlight the key facts. Mixed method research can have a significant impact across various fields. By combining qualitative and quantitative data it provides a more comprehensive understanding of complex issues. This approach allows researchers to gain deeper insights, and explore nuances that might be missed by using a single method. The implication for this research is that not all individuals are affected by the cost-of-living crisis furthermore many individuals are supported by government funds to help them ends meet. Bromsgrove is known to have a strong working class society, this therefore highlights the question of why Little Bengal is not making consistent profit. This is not reflected in the food as they are known for their delicious curries, fresh bread and sensational appetizers. Over the recent years Little Bengal have proven that they are a integral part of Bromsgrove community, they have recently included a kebab house alongside the curry house to reach more customers and appeal to people of all ages. In conclusion Little Bengal have a strong business approach this is clearly reflected in their work ethic and willingness towards making changes.
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