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“The Secret of Success.”

[bookmark: _Toc31629319] 	Colour.

Before I read the title of this infographic, my eyes were instantly drawn to the large vibrant splashes of orange blue and pink dominating the centre of the radar graph. The puddles of colour are coupled with small colour matched data labels. The colours have a small key with orange to denote Rich People, Blue for Middle Class and pink for poor. However, there is no conventionalism to these pairings [1, p. 126]. The Illustrator, Maksim Abrosimov, has not chosen any particular colour palettes, recognisable hues or colour labels [1, pp. 122-123]. The visualisation avoids any colours that would be problematic for the 1 in 12 and 1 in 200 people in the world that suffer from Colour Vision Deficiency (CVD) or colour blindness [2]. We can only conclude that the colours chosen have been used for contrast with each other, possibly vividity and to help CVD sufferers. The colours have an opacity in order to allow the end user to see the splashes of the concurrent classes underneath along with the dotted lines of the target style gridlines. This cleverly, gives the reader a quick and non-cognitive way to compare the 3 classes in the legend against the 8 categories that are spaced around the edge of the radar diagram. The gridlines have been produced in a light grey fofr mat adhering to one of  Tuftes’ many rules on chartjunk, showing a more muted scale so as not to distracrt from the data being shown [3, pp. 112,116].
	
The background has been given a light grey, recycled paper effect that seems to work in antithesis with the data. Grey used this way creates a contrasting palette, this allows the colours chromas to shine through and highlight focus onto the data [3].  The other colour seen is black. Used to highlight the title, subtitle and the monochromatic category icons. By using black for the simplistic icons and their data labels, the designer has placed emphasis on the splashes of colour. Only when your eyes take you to the curved edges of the colour do you notice the icons and begin to understand the purpose of the infographic.

[bookmark: _Toc31629320]Title.

The title “Secret of Success” has used a bold sans-serif style typeface. Abrosimov has used all upper-case lettering without any punctuation. This goes against the friendly data graphic idea from Tufte [3, p. 183]. The typeface does draw the eye and give clear and easy understanding of what the designer is trying to say that this is the secret to success. It is in the second and last line of the subtitle that we are unfortunately subjected to the opinion either from the designer or from the paying for the Created document that the poor need to change their “life approach”. This is a biased and unethical opinion created to say that poor are poor primarily because they consider the wrong targets in life in order to get financially rich. Not necessarily a ‘Lie-factor’ (Tufte) [3, pp. 76-77], but a lie never the less. 


[bookmark: _Toc31629321]Icons and Numbers.

The use of icons or symbols. for the radar graph are cleaver and subtle. The subtlety comes from an easy to read size and the choice to make them monochromatic. They do not create a nominal value, if they did, they would be misplaced. The use of icons helps with a visual search in the cognition of the reader to decipher what the central data is trying to say [1, p. 140]. The choice of the icon, for example, the money bag used to represent ‘the presence of initial capital’ is cleaver as the symbols used differentiate easily between categories. However, the designer has put text labels on these icons in a small grey font to list what each one means. This is because each icon doesn’t exactly represent an obvious link to what its trying to purvey. We wouldn’t necessarily associate a dartboard symbol with fortune or good luck as Abrosimov has represented. This may be because this was a Russian produced data set and graph for a Russian Journal, Infografika Society. We have a difference of ideas for iconic representation. Western Cultures may have been more likely to use a pot of gold, crossed fingers or a four-leaf clover for example. This would reduce cognitive use on the reader much improving the visualisation. 

Numbers are representing the scale for where each class sits in each category. The numbers are clear and colour coded to each class. They easily bridge the gap between each category and class. Where they fall is, they perform no link to any data and the reader is left confused. The figures actually correspond to percentages from the original data set [5]. If the numbers were taken away from this graph, I don’t think the representation of the data as a whole would be any different. 

[bookmark: _Toc31629322]	 Improvements.

The data displayed in the graph is not a true depiction of the dataset provided.  Mark Edwards tried to do a better job in ‘Makeover Monday’ a weekly Journal online [6]. I think his graph on this page, although more concise in data, is far too complicated and too much text. Edwards refers to an original review by Andy Kriebel [7] and in turn reimagination by Natasha Kurakina [8]. For me, Kurakina uses the data in a similar design to the original, which I believe works well. The biased subtitle has been changed to let the reader make up their own mind about the data being visualised and the radar diagram has been replaced by a much more succinct cross between horizontal bar graph and line chart, where the markers contain the representative percentile.

Kurakina chose to use the data from the original visualisation, whereas Edwards chose to refer back to the original dataset. I think a happy medium between Kurakina and Edwards would have been best. The graphical design by Kurakina and using the smaller, but more meaningful dataset that Edwards used. Leaving out the 1% of the 1500 people surveyed although, even doing this leaves out important facts like those who were surveyed could only give two answers out of the listed categories to the question What do you need to become rich? [6]
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