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Introduction: 
Corporate Social Responsibility (CSR), which redefines the role of organizations above generating profit, has become a crucial idea in the realm of business in the twenty-first century. CSR denotes a company's dedication to moral and environmentally friendly business conduct, recognising its obligation to its customers, society, and the environment (Yawalkar and Famita., 2023). Increased civic and ecological consciousness and consumer desire for openness in company practices have all contributed to its growing importance. Although long renowned for its opulent pleasures, the hospitality industry also has a large impact on the. 
Concerns regarding sustainability have been highlighted by high water and energy use as well as the widespread consumption of consumable items. With an emphasis on environmental responsibility, the "circle economy," and the Triple Bottom Line, including the pillars of environmental sustainability this paper seeks to critically examine Marriott's CSR initiatives. We try to shine a light on how the hotel sector is adjusting to the evolving requirements of society while keeping its competitive advantage by analyzing Marriott's CSR practices.

[bookmark: _Toc147553216]Business Issues CSR for the hospitality sector: Driving Force
Due to its considerable impact on the planet, the hospitality sector, which has long been linked to the highest levels of comfort and luxury, has come under increasing criticism. This scrutiny results from a combination of causes, like growing ecological worries globally, greater government scrutiny of sustainability-related policies, the effect of rivals' behaviour, and changing market patterns. This part looks at each of these motivating factors and offers an understanding of why hoteliers now place a high focus on CSR. Environmental worries have increased dramatically in recent years, partly as a result of troubling trends including global warming, forest loss, and habitat degradation. These worldwide problems have raised curiosity and sparked demands for sustainable and ethical company procedures in many sectors, including the hotel industry (Laksmidewi., 2022). Because more and more tourists are looking for social and ecologically conscious solutions, hotels are no longer immune to these worries. 

Hotel guests have higher expectations for ethical behaviour, resource conservation, and reducing their negative environmental impact. In order to stay up-to-date and competitive, hotels have been obliged to rethink their business strategies and adopt CSR. Globally, governments are reacting to climate problems by implementing strict rules and guidelines designed to promote preservation. These rules cover things like managing waste, preserving water, lowering emission levels, and energy efficiency. These laws have targeted the hotel sector since it uses a lot of resources. Legal obligations, such as demands on cost-effective building practices and decreased waste objectives, have been created as a result of higher political pressure. In a time of increased openness and accountability, violations not only exposed hotels to fines but also damaged their brand. Hoteliers have been encouraged to implement environmentally conscious procedures as a way to comply with regulations and to proactively reduce legal hazards as a result. Hotels now compete in an environment of intense competition where consumer trust and customer loyalty depend on sustainability efforts. The achievement of those who are pioneers and innovators in the sector who have included sustainably into their business DNA has been noted by hoteliers. Hoteliers are driven to develop and adopt successful strategies from their rivals because of a concern of dropping adrift in the fight for environmental leadership. By effectively incorporating sustainability into the objectives of their businesses, several hotel companies have provided outstanding examples. In particular, Accor Hotels has established 21 environmental targets as part of its "Planet 21" initiative, addressing topics like energy, water, trash, and ethical behaviour (Onoufriou., 2020). This all-encompassing strategy has not only lessened the environmental effect but also appealed to vacationers who care about the surroundings. The biggest hotel chain in the world, Marriott Hotels, has also started an ambitious environmental adventure with its "Serve 360" initiative (Alaa-Eldeen et al., 2023). Diverse sustainability objectives are included in this project, such as lowering greenhouse gas emissions, saving water, and assisting local communities. Marriott's dedication to sustainability positions the corporation as a conscientious and progressive leader in its field, as well as aligning with worldwide issues related to the environment.
[bookmark: _Toc147553217]CSR and its Link to the Circular Economy:
Defining CSR and its Role in Promoting Ethical and Sustainable Business Practices:
The term "corporate social responsibility," or CSR, refers to the dedication of an organization to operating morally, ethically, and ecologically while also taking into account its effects on stakeholders, society, and the planet as a whole (Żelazna et al., 2020). CSR has become a crucial foundation for companies in the 21st century to tackle ecological and social issues while maintaining their financial sustainability. Beyond only making a profit, it also takes into account the social, legal, and ecological aspects of business activities. Organizations may incorporate environmentally friendly procedures into their company's operations plans by using CSR as a guiding concept. This includes lessening the influence on the environment, promoting satisfaction among staff members, cooperating with neighbourhood organizations, and upholding ethical principles in the supply chain. Companies that do this not only advantageously benefit humanity but also build their brand's image and profitability over the long run.

The Circular Economy Concept and its Relevance to CSR in the Hospitality Industry:
A business strategy known as the "circular economy" aims to maximize the efficiency of resources while reducing waste. In order to prevent the exploitation of resources from nature and the production of waste, it highlights the value of preserving resources, materials, and goods for as long as feasible. The circular economy seeks to establish a closed-loop framework where materials can be utilized, remanufactured, recycled, and utilized as opposed to the conventional linear economy (take, undertake, dispose) (Molla et al., 2022).  A circular economy is crucial to CSR initiatives in the backdrop of the hotel sector. Hotels are industries that use a lot of water, vibrancy, and commodities while producing a lot of garbage. 
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How Hotels Can Reduce Waste, Promote Recycling, and Minimize Their Environmental Footprint through Circular Economy Principles:

Reducing Waste:	
Hotels may lessen their environmental impact by putting into procedures like cutting back on disposable plastics, switching to recyclable containers, and controlling food spoilage through recycling and donation initiatives (Bharwani and Mathews., 2023). By putting a strong emphasis on decreasing waste, hotels support the concept of circularity by prolonging the lifespan of products and lowering the amount of garbage they generate for disposal.

Recycling and Reuse:
A crucial component of the circular economy's principles is putting in place effective recycling systems for commodities like glass, paper, cardboard, and plastic. In order to increase the lifespan of its supplies and lessen the demand for new ones, hotels should also look into alternatives for recycling things like bedding and accessories.

Resource Efficiency:
The circular economy is built on efficient resource utilization. Hotels may make investments in green technologies, put water-saving strategies into place, and create and equip their spaces with environmentally friendly materials. This decreases spending on operations while simultaneously reducing the usage of resources.

Local sourcing and involvement of the community:
Lowering emissions from vehicles and fostering financial stability within the surrounding area, working with local vendors, and becoming involved in the neighbourhood are consistent with the concepts of the circular economy.
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The "Plant for the Planet" Program of AccorHotels:
A regenerative economy-aligned tree-planting initiative has been started by AccorHotels. Trees improve the surroundings, clean the air, and store dioxide from the atmosphere. This seminar shows how businesses may make investments in environmentally friendly measures rather than transcend their regular activities.

IHG's Green Engage Initiative:
Hotels are encouraged to cut waste, save fossil fuels and water, and buy locally wherever feasible under IHG's Green Connect initiative. By encouraging prudent utilization of resources, this project not only reduces the project's environmental impact but also promotes the ideals of the regenerative economy.

The sustainability and triple-bottom-line pillars
The Triple Bottom Line (TBL) Approach: 
Definition and CSR Implications:
The Triple Bottom Line (TBL) method is a concept that emphasises taking People, the Planet, and Profit into account when evaluating an organization's efficiency and influence (Ecer., 2021). It denotes an all-encompassing strategy for corporate citizenship and reliability, where success is determined not only by cash gain (economic dimension) but also well as by the ecological and social value produced (social and ecosystem aspects).

The TBL Framework's Use in the Hospitality Sector:
The framework for TBL is implemented in the hospitality sector by covering the following dimensions:

Social Responsibility:
The effect of hotels on individuals and their neighbourhoods is the main topic of this dimension. By encouraging staff well-being, helping the surrounding area through partners and projects, and assuring visitor happiness and security hotels may participate in ecological and social sustainability.


Sustainability in the realm of the environment:
The decreased ecological impact of hotels is a key component of sustainable tourism. Practices include reducing waste, using eco-friendly products and technology, and conserving water and power.



Economic Sustainability:
Keeping a viable economy while taking into account long-term economic effects is considered financial sustainability. It also contains plans to achieve economic stability and expansion as well as cost-cutting methods that make efficient use of resources.

[bookmark: _Toc147553220]Relevance of the Three Pillars of Sustainability to CSR in Hotels
Environmental Sustainability:
Hotels must incorporate cost-effective systems, water-efficient techniques, waste management plans, and ethical sourcing practices to lessen the negative environmental effects. For instance, the "LightStay" program from Hilton Worldwide monitors and assesses environmental sustainability, resulting in considerable drops in water as well as energy usage.

Social Sustainability:
        The well-being of employees, diversity, and inclusion are priorities for hotel businesses like Marriott International. The "TakeCare" initiative from Marriott places extreme value on employee well-being, supporting their personal and professional growth while promoting an environment that is welcoming and diverse (Gallan et al., 2021).
Economic Sustainability	
To secure profitable growth and adaptability, hotels must employ techniques to achieve financial viability. The fiscal health of InterContinental Hotels Group (IHG), which prioritizes expansion while embracing eco-efficient methods, has shown that the company is economically sustainable.
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Hilton Worldwide (Environmental Sustainability)
By establishing challenging goals to cut waste, carbon footprint, and water usage, Hilton's "Travel with Purpose" campaign hopes to lessen its negative effects on the natural world. This effort encourages competent governance of supply chains and the sourcing of environmentally friendly items.

Marriott International (Social Sustainability)
The "Serve 360" initiative at Marriott places a strong emphasis on civic duty and volunteering in the community. It includes programs to fight sexual assault, promote young work, and participate in relief operations during natural disasters.


IHG (Economic Sustainability)
The "Green Engage" initiative from IHG combines sustainability for both the environment and the economy. Encouraging hotels to use resources more effectively, ensures their long-term economic survival and lessens their detrimental environmental impact. The People, Planet, and Profit components of the Triple Bottom Line (TBL) architecture are fundamental to CSR in the hotel sector (Bujan and Kecek., 2019). Hotel chains may contribute value to society, reduce their environmental effect, and ensure their viability in the future by resolving economic, social, and environmental sustainability. Through programs like "Travel with Purpose," "Serve 360," and "Green Engage," lodging providers show their dedication to the three sustainability pillars while adhering to CSR ideals.
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Conclusion:
In conclusion, this paper emphasizes how crucial Corporate Social Responsibility (CSR) is to the hotel sector. Integrating all three areas of the company, CSR has developed into the foundation of environmentally friendly company behaviour. To fulfill evolving client requirements and regulatory challenges, hotels must adopt CSR. Marriott, our preferred hotel brand, is a perfect example of how circular economy and sustainability ideas can coexist. With programs like "Serve 360," Marriott displays its dedication to minimizing impact on the environment, fostering accountability in society, and assuring long-term financial sustainability. CSR benefits hotels in several ways, including improved brand recognition, greater client loyalty, and enduring long-term profitability. In addition to attracting socially aware tourists, it promotes tolerance among investors and visitors while lowering the risks of failing to comply. Future CSR in the hotel sector will require continual creativity and dedication. Embracing the circular economy principles, improving community involvement, and being adaptive to changing ecological norms are some of the suggestions. In conclusion, CSR is still a vital component of hotel business and sustainability in the twenty-first century. In an atmosphere where moral and ethical corporate conduct is crucial, it is not only morally required but also strategically vital to succeed
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