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WHAT IS THE EMPACT OF INSTAGRAM MARKETING IN THE ONLINE BEAUTY BUSINESS?


INTRODUCTION

I will be researching on the importance and effects of the social media app Instagram in the business. The chosen social media platform that I will be discussing is Instagram. Marketing and advertising in business has evolved so much in the last few years that companies and organizations are now able to use social media to connect with their audience and customers on a more intimate level. 
I will cover how Instagram functions, how it has revolutionized the advertising industry and how online business users feel about this popular app. I will be asking 20 business owners about their positive and negative experiences with Instagram and possibly find out if there are any changes, they would like to be made to the app. I will be focusing this survey on businesses in the beauty industry. 

LITERATURE REVIEW
What is Instagram?
Instagram is a free photo and video sharing app that is available on Apple IOS, Android and Windows Phone. People can upload photos or videos to their services and share them with their followers. They can also like and comment on pictures shared on Instagram. Instagram launched in 2010.
Instagram is also a great way for people to advertise themselves by using the Instagram ads feature. This feature allows anyone with an Instagram to see their post by targeting the preferred audience of the user. With this feature the user chooses their budget and the amount of people they want to target so this gives more results depending on the user's target. 
This feature has been known to be popular among businesses and a great way for businesses do advertise themselves but how well would these business rate this popular app? We are about to find out. What is Instagram actually for these days Is it any good? (The Guardian 2017) was useful source of information.

ADVANTAGES 
The advantages of Instagram are as follows:
Instagram is about photos and video
Because this app is about pictures and videos it allows the user to easily show a visual representation of their business, which gives their followers more insight into the business. This makes it a perfect app for the beauty industry. The phots can be anything the user wants to put up if it meets Instagram's terms. Marko (2017) was a useful source of information.

Instagram connects you to target customer
Instagram currently has 800 million monthly engaged users and over 40 billion shared photos and videos per day. The photos that are posted on this platform are receiving 4.2 billion likes a day. These are huge numbers and very tasteful to any business looking for an engaging platform to advertise their business. Instagram has been experiencing huge numbers of subscribers every day, so I think it is best to say that it is among one of the most used apps of this day. Marko (2017) was a useful source of information.






Instagram has Insights section
When users switch their Instagram profile into a business profile Instagram gives them a chance to see their audience interactions, how well their content is doing, their audience age and location, how many likes and follows they have received in the days weeks oe even months. Instagram also shows the best time in the day in which their audience is more engaged which would be the users best time to post. With all this information the user is able to stratigically post confidently targeting their followers. Marko (2017) was a useful source of information.


DISADVANTAGES
Instagram is not just for businesses
So, Instagram sounds amazing but unfortunately this is not an app that is just aimed at businesses, Instagram targets anyone that wants a platform. So, at times the app receives an overload of information which can be overwhelming for some users. This is the reason why the quality of pictures and content presented must be appealing to the audience otherwise it is not very easy to stand out from the crowd. Marko (2017) was a useful source of information.









Instagram has no complete control
Even though Instagram has put strict laws in place for inappropriate pictures and videos the fact is that they are not always able to control their users post. Inappropriate content such as pornographic photos or violent videos can sometimes be uploaded, the users do have a choice to report videos they find inappropriate, but Instagram must first manually investigate the claim and then remove the content which may take a few hours. The app has also come under scrutiny for not putting enough boundaries on bullying, because Instagram has a comments section and it has been known for some users to write aggressive and offensive language. This has led to Instagram promising to work closely on the safety and protection of their users so thing like that can be avoided Marko (2017) was a useful source of information.

AIMS AND OBEJECTIVES 
The reason for this research is to find out how businesses feel about using Instagram and how it is affecting their business. Is it improving their business or are they not finding it helpful?  With my research I hope to give an insight of the effects of Instagram in business so that anyone interested in the app will have all the needed information to decide if this app is for them.  

RESEARCH  
Who am I targeting?
In this survey I will be focusing on people in London that own an online ecommerce business in the beauty industry.  The people will be male and female age between 18-45. The amount of people I want to target is 20. 
We will find the people by going to beauty seminars and events which are held in London every month. 

Consent Form
The aim for this research is to find out your experience with Instagram in your business. The survey is being conducted by Diana Nanteza from the University of Wales. It is completely your choice if you want to participate in this research, you have a choice and can choose not to participate. Even if you are to choose to participate you may withdraw any time with no consequences.  
The process involves filling out a survey and your information will be completely confidential. We do not ask that you add your name email or IP address. We just need to know your age, the industry you are in. We will make sure to keep your information confidential, all data is held in a protected format that will protect your information. 
The results from this research is our focus, if you have questions about this study please do not hesitate to contact the University of Wales. 
Reason for Study
The reason for this survey is to help us understand your experience with Instagram and how it has affected your business. We are focusing this study on an online business in the beauty industry and that is why you are the perfect candidate for this study.  











SURVEY
We are conducting a servey to find out your experience so far with the Instagram platform in your business. Please choose the number closest to how you feel about each question asked. All questions are rated on the scale of 1-5.

	Age:
Industry:
	Rate 1-5

	Do you enjoy using Instagram for your business?
	1 2 3 4 5 

	Do you think Instagram ads have bought more sales to your business?
	1 2 3 4 5

	Do you find Instagram insights helpful?
	1 2 3 4 5

	Do you find the Instagram ads feature easy to use?
	1 2 3 4 5

	Have you recommended Instagram to anyone?
	1 2 3 4 5








RESULTS
After asking twenty people how they feel Instagram has affected their business. Fifteen people chose number 4, three people chose number 2 and two chose number 1. Which means that more people are successfully using this app for their business than people those who are not. All these people were rating based on already having an Instagram platform for their business. 

	Score
	4
	2
	1

	Number of people
	15
	3
	2
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DISCUSSION 
Looking at the results, we can see that 75% are satisfied with the app, 15% haven't been as successful with the app and 10% are dissatisfied with the app. Although 75% rated the app a good turnout for the business it is good to understand that the app is still in the process of maturing. The 10% although a small percentage cannot be ignored. Two out of the 20 people we did a survey on gave low ratings to finding the insights feature helpful. On the other hand, 15 people gave high scores for the app bringing in more sales for their business. This shows us that although some may find this app hard to use, the percentage of people seeing more sales is very high. Having this information gives me an understanding that Instagram may I actually be a great app to use in the beauty businesses. 
Before doing this survey, I was not very sure what to expect as this app is relatively not typically used in business, I feared not being able to find businesses that will have experience with this app. I am happy that I was able to conduct this research effectively. 

CONCLUTION 
The survey has been successful and after analyzing my findings I have conclude that Instagram is not only an app but a tool to be used in creating a successful online beauty business. The reason why it works so well is because it can strengthen the relationship between the customer and business. By the user posting engaging content on their platform they not only entertain their followers but also open discussion. The Instagram feature has a comments section where the user can interact with their followers. 
The Instagram added ads feature is also a great way for businesses to target the right audience and although they must pay for this feature, they would have full control of the amount they want to spend each time. 
With the findings that I have I think it is important we do not ignore the 15% or the 10% of the users that did not feel that the app deserved a high score. For that reason, I would warn anyone that wants to try this platform for their business to be aware that it does not work for everyone. That is not to say that the app is good or bad, but it is to say that it depends on the individual using the app. 
This has been a successful study and I would like to thank the University of Wales for allowing me to do this research. 
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