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‘Company values are the fundamental beliefs upon which your business and it’s beliefs are based.’ The values and beliefs must have a good impact on all the aspects of a company, starting from employees and the workplace to the customers service and marketing strategies.
The values and beliefs are important to a company because they will give the company a direction and will help to build a good reputation.
Coca-Cola represent the largest soft drink company in the world, distributing and manufacturing more than 2800 products, over 200 countries. Coca-Cola named by Frank Robinson, was invented from a simple curiosity, in 1886 by John Stith Pemberton, a pharmacist from Atlanta, by ‘stirring up a fragrant, caramel-coloured liquid’. He created this drink ‘as a tonic for most common ailment, basing it on cocaine from the coca leaf and caffeine rich extract of the kola nut.’ In 1903 the cocaine was removed from Coca-Cola formula. 
Coca-Cola Company was register in 1893 and from that point, the business it’s been a real success. From that point the growth of the company started by increasing the sales, attracting new stakeholders, expand their drink list (Fanta, Sprite, Energy Drinks), created different campaigns and sponsoring different events(. During the years Coca-Cola had a lot of slogans but from 2016 ‘Taste the Feeling’ is the slogan of Coca-Cola Company. 
The Coca-Cola Company state on their website that ‘our shared values guide our actions and describe how we behave in the world.’ Their values are represented by:
· Leadership – ‘The courage to shape a better future’
· Collaboration – ‘Leverage collective genius’
· Integrity – ‘Be real’
· Accountability – ‘If it is to be, it’s up on me’
· Passion – ‘Committed in heart and mind’
· Diversity – ‘As inclusive as our brand’
· Quality – ‘What we do, we do well’.
Their mission is to ‘refresh the world, inspire moment of optimism and happiness, to create value and make a difference.’ Their mission is based on 
· Improving lives by adding natural sweeteners and other natural extract to boost naturalness, to refresh and to maintain the health of the consumers. 
· Improving communities Coca-Cola company uses promotional programs to support and develop communities in education, healthcare, infrastructure. The company is donating for a good course in society.
· Exceeding expectation Coca-Cola it’s always been promoting talents across the world by helping youngsters to improve their qualities.
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