Marketing Fundamentals 
Assignment 2
Introduction:
Definitions of marketing:
· Marketing is the activity, set of institutions, and process for creating, communicating, delivering, and exchange offerings that have value for customers, clients, partners, and society at large. AMA (2017).
· The management process responsible for identifying, anticipating, and satisfying customer requirements profitably. CIM (2016).
Forms of marketing:
There are two types of forms of marketing: traditional and contemporary. 
Traditional:
· View – making a sale. 
· Abundance of products in the nearby shopping centres. 
· Television, magazine, and direct-mail ads. 
Contemporary:
· View – satisfying customer needs.
· Imaginative websites and mobile phone apps, blogs, online videos, and social media. 
· Reach customers directly, personally, and interactively. 
Types of marketing:
There are six types of marketing:
· Consumer 
· Business 
· Not for profit 
· Government 
· Public sector 
· Global markets
Main body:
Why is marketing important and what’s their purpose:
Marketing is important in many ways, for example:
· Marketing is an effective way of engaging customers – proper, well-executed customer engagement marketing will make customers feel like they are recognized members of the brand, encouraging customer loyalty, and reducing customer toss. 
· Marketing helps to build and maintain the company’s reputation – the market value of your company depends significantly on its reputation, among other things. When you build a strong and good reputation, you open doors to more opportunities as many people will have faith in your products, making other companies want to partner with you. 
· Marketing helps to build a relationship between a business and its customers – building customer relationships is important because they increase sales, reduce customer attrition, deliver invaluable marketing, boost employee morale, and turn customers. 
· Marketing is a communication channel used to inform customers – marketing informs your customers about the products or services you are offering to them. Through marketing, the customers get to know about the value of the products, their usage and additional information that might be helpful to the customers. It creates brand awareness and makes the business stand out. There is stiff competition in the market, and you need to be a constant voice to convince the customers. Inform your customers of discounts and other competitive tricks you intend to use. Through communication, marketing helps your business become a market leader. 
· Marketing helps to boosts sales – sales play a key role in the building of loyalty and trust between customer and business. During sales interactions, encouraging the customer to recommend a friend or give positive feedback can have an impact on the growth of the business through increased brand awareness and sales. 
· Marketing aids in providing insights about your business – every marketer understands the need for targeting the right audience. However, you must have the right content t share wit such an audience. Your marketing strategies can help you establish what business messaging will convince the target audience. At this point, you must test different messages and see what works. Once you have tested different sets of messaging on the target audience, you will find a viable baseline for your marketing efforts. It acts as a metric and provides the insight needed to make you avoid guesswork. 
· Marketing helps your business to maintain relevance – brands that are relentlessly relevant are those that enlarge the universe and engage customers in a living brand experience. That means constant, real-time engagement between customers and brand stewards, giving companies the ability to anticipate, adapt and respond in the context of customers lives. 
· Marketing creates revenue options – revenue marketing is a holistic goal-oriented approach to marketing and sales, used by companies to drive revenue growth predictably. When done well, revenue marketing aligns marketing and sales around this common goal by creating a continuous feedback loop between sales and marketing. 
· Marketing helps the management team to make informed decisions – every business is confronted with problems such as to what, when, for whom and how much to produce. A complex and tedious process determine your business’s survival. As a result, businesses heavily rely on marketing mechanisms to make these decisions. 
What is digital marketing:
Digital marketing includes all marketing efforts that use an electronic device or the internet. Business power digital channels such as search engines, social media, email, and other websites to connect with current and prospective customers. 
The Macro Environment:
There are 6 elements to the Macro Environment, for example:
· Political environment 
· Economic environment 
· Social and cultural environment 
· Technological environment 
· Legal environment 
· Environmental/ecological environment 
Political:
· Tax policy 
· Environmental regulations 
· Trade restrictions and reform 
· Tariffs 
· Political stability 
· Change of government 
Economic:
· Economic growth/decline 
· Interest/exchange, inflation, and wage rates 
· Minimum wage 
· Working hours 
· Unemployment (local and national)
· Credit availability 
· Cost of living 
Social:
· Cultural norms and expectations 
· Health consciousness 
· Population growth rates 
· Age distributions 
· Career attitudes
· Health and safety 
· Increasing consumer awareness of ethical behaviour 
Technological:
· New technologies are continually emerging, for example, in the fields of robotics and artificial intelligence, and the rate of change itself is increasing. 
· How will this affect the organisation’s products or services. 
Legal:
· Changes to legislation impacting employment 
· Access to materials 
· Quotas 
· Resources 
· Imports/exports 
· Taxation 
Environmental:
· Global warming and the increased need to be switch to sustainable resources 
· Ethical sourcing (both locally and nationally, including supply chain intelligence)
Advantages of PESTLE:
· Simple framework 
· Facilitates an understanding of the wider business environment 
· Encourages the development of external and strategic thinking 
· Can enable an organisation to anticipate future business threats and take action to avoid or minimise their impact
· Can enable an organisation to spot business opportunities and exploit them fully
Disadvantages of PESTLE:
· Some PESTLE analysis users to oversimplify the amount of data used for decisions – its easy-to-use insufficient data 
· The risk of capturing too much data may led to paralysis by analysis 
· The data used maybe based on assumptions that later prove to be unfounded 
· The pace of change makes it increasingly difficult to anticipate developments that may affect an organisation in the future
· To be effective, the process needs to be repeated on a regular basis
Conclusion:
In this assignment in the introduction, I have written the definitions of marketing, forms of marketing and types of marketing. In the main body I have written about why marketing is important and what’s their purpose, what is digital marketing and the elements of Macro Environment. I have also written the advantages and disadvantages of the PESTLE. 
