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In the fast-paced job market of today, using social media sites is crucial. LinkedIn and Facebook are the best two for finding and hiring top talent. This paper examines the usage of LinkedIn and Facebook for staff recruitment and discusses how the two social media can help and hinder your company, as well as how they each succeed in their ways (O’Day and Heimberg, 2021). Researching the two social media sites and how well they cater to finding high-quality candidates can assist companies that wish to maintain a competitive edge and get the finest new hires to comprehend how to ‘market’ their organization using LinkedIn and Facebook.
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LinkedIn, now the most popular platform for every professional to shake hands, is used by more than 740 million people in over 200 countries and regions. LinkedIn was originally created for networking, but its two primary aims are job growth and networking. Therefore, LinkedIn is a great place for any employers to find the right people (Da Mota and Pickering, 2020). The most crucial ways LinkedIn is used for hiring are as follows:
· Searching for Talent: LinkedIn offers advanced search filters that can help managers find prospects by skills, experience, geography, and company. Recruiters should pursue idle people, those who might not be looking for work at the moment but have their desired skills.
· Employer branding: LinkedIn enables employer branding A decent LinkedIn Company Page allows companies to present the company’s culture, values, and employment opportunities to many individuals. Posting interesting content and communicating with your fans can help you develop your image and attract good people.
· Networking and referrals: Networking and referral Employees, job seekers, and current workers can all use LinkedIn to connect with others in their industry or occupation. Recruiters can use their expertise and relationships to receive leads, suggestions, and inside information on who may be a good match (Davis et al., 2020).

Even though there are many benefits to using LinkedIn for hiring, it also has some problems:
· Competition: As the top platform for professionals to interact and maintain ties, LinkedIn is saturated with advertisers rowing through messages in a quest for the finest talent. To get attention, you must be creative and original.
· Privacy Issues: Whenever a recruiter begins reaching out to probable candidates, it’s critical to understand how to use privacy settings and keep the messages pro and nice. Otherwise, your company’s and the candidate’s reputation may be damaged.
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Even though Facebook is mostly known as a social networking site, its large user base as well as powerful advertising tools make it a useful tool for hiring people. This is how Facebook helps with the hiring process:
· Targeted Advertising: Facebook's advanced targeting tools let recruiters reach people with specific hobbies, behaviours, and demographics. Recruiters can make ads that are more relevant to the type of person they want to hire by customising them to that person's background (Larouk and Garanovich, 2021).
· Brand Visibility: With a busy Facebook page, businesses can reach more possible employees and interact with them more. Companies can improve their workplace brand as well as draw top talent by sharing news about the company, job openings as well as comments from current employees.
· Community Engagement: Facebook Groups let professionals meet, share ideas, and talk about things that are relevant to their field. Joining relevant groups is a good way for recruiters to connect with idle applicants, build trust as well as make friends in the community.
· Employee Advocacy: Asking workers to share job postings and company news on their personal Facebook pages can help the company reach more people as well as build its reputation. Employee support makes a brand seem more real as well as builds a feeling of community among current and potential workers.

But there are some problems with using Facebook to hire people:
· As a social network, Facebook's main purpose is to distract users, so they may be more interested in personal posts than business possibilities. Recruiters need to make sure that the ads and material they use to hire people are interesting enough to get people's attention.
· Adherence to Rules: When recruiters use Facebook for hiring, they must follow all laws and rules, especially those that deal with discrimination, data privacy, and fair job chances.
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In order to maximize the benefits of using social media tools for recruiting personnel, companies need to prioritize several things including strategy planning, following privacy rules, and constant improvement (Chaka and Govender, 2020). Organizations should create materials that people want to read, real interactions with the candidates, focused advertising, constant brand ethics, and encourage workers to speak out for the company as well . By using the above- mentioned recommendations, recruiters can change their strategy to attract top-floor talent for their companies as well as keep track of updates.

[bookmark: _TOC_250001]CONCLUSION
In conclusion, using social media sites like Facebook and LinkedIn to hire workers are essential practices in today’s world. It provides for unique opportunities to find the right staff, establish one’s reputation in the industry, as well as get integrated within the community. LinkedIn is best for professional connections and headhunting, and Facebook works for mass audiences and making a brand’s name known. The best way for a manager to leverage social media to find and keep top talent is to follow privacy regulations, use proven methods, as well as keep up with the times. To support the construction of high-performance squads and remain competitive in the job business, it is necessary to adjust to the ever-changing social media universe.
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