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Respond to each question 

	Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 



	Answer: The website of Eden Spa Harborne loads quickly as well as rapidly. It takes only 3 to 5 seconds to load, which results in enhancing the experience of the user experience in a significant manner. The quick loading time enables the user to visit the company`s website properly, as it encourages them to explore more pages, ultimately helping in increasing the conversion rate (Bansal, 2024). The rapid loading of the website also enhances the brand image of the organisation. 



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 



	Answer: The Eden Spa Harborne website contains many sub-pages, such as Home, The Spa, Treatments and Contacts, which allow the user of the website to get related information in an easy manner. The Spa page includes information about the company, the treatment page includes available services, and the contact page contains information for users to connect with the site. The prospective customer navigates the subpages through search bars or by clicking links on the parent page. Sub-pages assist the user in navigating detailed information, leading to an enhanced overall experience.



	Question 1c - Can a customer make a booking via the webpage? 



	Answer: Yes, customers of Eden Spa Harborne can make a booking through the webpage. The Contact page of the website allows customers to make booking of an appointment booking by filling in the given information (Kothiya, 2025).  The customer can book their services in advance after collecting the relevant information. For booking, customers go to the contact page, select services, time option and click on confirm booking after making payment. It saves the time of the customers and helps in enhancing their overall experience with the organisation. 



	Question 1d - What improvements could be made to the usability of the website?



	Answer: In the context of Eden Spa Harborne, to enhance the usability of the website, it is important to ensure a clear design of the website, as well as to enhance mobile responsiveness. The website should be designed simply to ensure easy accessibility of all information contained in separate subpages. In addition, for improving the usability, it is crucial to make the website user-friendly for all kinds of screen sizes, including mobiles, laptops, etc., to offer a user-friendly experience. 



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does thewebpage look? Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage of the Eden Spa Harborne website is quite pleasant as it demonstrates text, images and other subpages. It motivates the viewers to visit the company website conveniently. In addition, it is identified that there is a significant difference in the appearance of the website on mobile phones and computers. The first difference is concerned with layout as well as content presentation, as the mobile screen demonstrates a small layout with essential content only (Li et al, 2021). On the other hand, on a computer screen, the layout of a website is larger while depicting a wide range of information on a single screen. 



	Question 2b- How does the website use imagery, video and colour? 


	Answer: The website optimises vibrant and eye-catching colours such as pestle green colours that effectively resonate with the company`s services of massage and spa. In addition, the company use visually appealing images with flowers in the background to grab users' attention (Eden Spa Harborne, 2025). Also, each sub-page of the website includes different colours highlighting headings, sub-headings and content. 



	Question 2c– Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 



	Answer: No, the Eden Spa Harborne website does not make use of an online chat tool. The company`s website does not offer any kind of chatbot to rapidly solve or answer the queries and problems of the customers.  However, it is identified that at present, chatbots are effective for customers to enquire about the different products and services of the company, including being effective for the organisation to handle queries and enhancing customer satisfaction. 



	Question 2d – How effective are the social media links on the website?


	Answer: In the context of Eden Spa Harborne, social media links on the website are effective. The company website includes links to social media platforms such as Twitter and Facebook, which allow the user to access the social network of the company and evaluate detailed information and services. The social media links are effective in increasing brand awareness, engaging customers and driving traffic. However, the links on the website are given in small icons, which impacts the user experience as it creates difficulty in finding links.



	Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a- How are the services offered by the company made clear to customers?



	Answer: The website of the company includes a sub-page of The Spa and Treatment, which makes it clear to customers about the offered. The sub-page of Spa includes information about its special services, such as skin treatment and massage, while the treatment subpage includes details of multiple services along with the prices. Hence, the website page offers clarity to customers in regards to offered services. 



	Question 3b- How are customer reviews made available? Are these up to date? 



	Answer: Referring to the Eden Spa Harborne website, it is evaluated that there is no option for customer review made available. The company website does not provide any way for customers to share their opinions, reviews and suggestions about the company's products and services. The absence of customer reviews on the company`s website significantly impacts the experience of users, as currently customer makes purchasing decisions based on the reviews of other customers, hence impacting the level of satisfaction.  



	Question 3c –How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 



	The service presented at Eden Spa Harborne is high-quality as it includes all kinds of services, including facials, manicures, massage, and so more. In addition, the use of effective language and detailed content also makes the service presented as high-quality. The company offers services at affordable prices along with a wide range of beauty services; as a result, it makes it enthusiastic to use the company`s services (Das, 2023). 



	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, referring to the website of the company, the price is made clear to the customers on the treatment sub-page. The website includes clear prices for every service offered by the organisation. In addition, identified that prices of the services effectively reflect the quality of services, as the competitive prices show that the company offer quality services. For each service, there is a variance in price; it is shown that according to the requirement, the company charge the price.



	Section 4 – Searchability



	Question 4a - What three words would you type into Google to find this type of service? 
	Massage Company

	
	Spa  Beauty Saloon

	
	Beauty Salon

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 



	Answer: No, the website of the company does not appear in the top 10 websites while typing these words. 



	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: In my opinion, I feel that websites have great relevance in the UK business. It acts as a source of information for the customers, also the information on it is considered a point of authenticity for customers, which helps in increasing business awareness. Moreover, the website helps the business to effectively connect with the global customers, significant for increasing the customer base. In the current time, the customer makes a buying decision after evaluating the website of the organisation, as a result, it acts as a relevant source for UK businesses to gain the trust of potential customers. Also, the website is relevant for promoting the products and services of the business, as through browsing, customers can learn about related information. Hence, a website has great relevance in UK business to increase customer base, revenue and competitive advantage.



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 



	Answer: Through evaluating the website of Eden Spa Harborne, it is identified that the company`s website does not include any option for customer reviews. Hence, it is recommended that Eden Spa Harborne must enhance its website by adding a section for customer reviews. It allows the organisation to get reviews of customers in regards to offered products and services to identify strong and weak areas (Jawabreh et al, 2022). The company can also use the customer review section of the website as a tool for promoting business, as positive comments motivate other potential buyers to make a purchasing decision. In addition, the company should keep an up-to-date customer review section for enhancing customer experience as well as allow for developing trust and increasing sales of the company, ultimately providing a competitive advantage.
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