[image: image2.png]Impact of COVID-19
on business

Market disruption will
drive innovation
Agree or Strongly Agree responses

47
T % A
| caused significant 84/
Gl industry disruption ©

M significant impact
critical threat to business
that can be mitigated

[ Limited impact

minimal threat to business

COVID-19 presents
an opportunity
forinnovation

777 A

W Noimpact
no threat to business. We will need
to change our o
W Positive impact
Poseimract | S mede A
opportunity for business | 2 LA 0@

Office print volumes
are in free fall

What impact are you seeing
on customer print volumes?

687

Significant
decline v

27 % Marginal decline
3% No change

2% Marginal increase

a %

Vertical demand varies

How is demand changing by industry sector?

M Decrease [l Increase

Educaton -60”; I 11
Reait -71 I +5°:
Business &

-632; I + 10
-49% I 16
-29% I 32
-15 I + 54

Professional Services

Financial Services

Government

Healthcare

Collaboration, cloud and
digitisation opportunities

Anticipated future interest

967 A
897 a
857% a

Collaboration services

Cloud digital workflow
solutions

Digitisation of
paper-based process

Channel partners expect more support
from their suppliers
terms

I, 6 5 2
(eg: extended credit terms) 61 /)

Extended payment

rowoctrones . R 47
()

Updat 1)

e 0 I 45

Personalised guidance

I 27
g

sox 6% 70%  80%  %0%  100%

Most are cautious about
business recovery time

6%

6%

Less than amonth
I L- 3 months

I 3- 6 months

6 - 12 months

[l More than 12 months

[l There won't be
business as usual



     

	Student name
	Evgeni Georgiev Todorov

	Student ID
	2029983

	Lecture Name
	Koushik Modak

	University name
	UNIVERSITY OF WALES TRINITY      SAINR DAVIDSON

	MODULE CODE
	ACCB4002







TABLE OF CONTENTS

3INTRODUCTION


3MAIN BODY


3Presentation of the information


4Assessing the way graphic are incorporated


4Cognition


5Improving infographic


5CONCLUSION AND RECOMMEDNATION


6REFERENCES




INTRODUCTION
Data visualisation is being defined as the graphical presentation of the data so that information is clearly understandable by the viewer. Presentation of data plays a crucial role in the communication of relevant information with the reader. Hence the current study will outline the discussion of presenting the information with help of poster. In addition to this, it will also include the analysis of good features of poster and opportunities of improving the infographic. In the end the discussion will take place on the problem identified and ways of improving the infographic will be provided. 
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MAIN BODY
Presentation of the information
Presentation the information is defined as presenting the data in form of some pictorial format to the reader (Efroni and et.al., 2019). This is necessary for the reason that when the information will be presented in clear and effective manner then this will ensure that people have clear picture of all the information necessary is understandable in clear and effective manner. With effective presentation of information person can easily analyse the information and draw conclusion by just having a look at the infographic or the poster. 
Message 

The current infographic is related with the COVID 19 which is accelerating Print industry transformation. With respect to the current pandemic the print media industry has improved its growth hand business. The major reason underlying this fact is that due to pandemic information sharing has become much necessary and because of this print industry is growing. With the infographic it is clear that the market disruption will result in effective innovation which in turn will improve the business of print industry. 
Color

For the presentation of the data though poster or infographic it is necessary that it possess some of the good qualities. This is pertaining to the fact that when the poster will not be having good features then this will not attract the people viewing the poster. In the current infographic the good feature which will definitely attract the viewer is the colour selected for the infographic (Hermans and et.al., 2018). This is particularly because of the reason that colours of the infographic are very good and attractive as the colour selected is very light. The use of light colour is a good feature for the infographic as this will definitely attract the interest of viewers. 
Text

The text provided in the infographic is very good and in simple language which makes the message much clear. With help of the text it is easier for the reader to understand the actual meaning which infographic wants to outline. 
Suitability of graph

In addition to this, another good feature of the infographic is that the graphs presented within the poster are also very clear and contains all the relevant information which is necessary to be used. For instance, the impact of COVID- 19 is clearly visible that 66 % it has caused significant impact over the industry. Further the poster also has a combination of different types of the graphs like pie chart, bar, stacked bar graph and this makes it more attractive and easy to understand. 
Assessing the way graphic are incorporated
The major way identified within the infographic is that the data must also include some of the qualitative aspect. The reason underlying this fact is that when the in the poster all the numeric information is being provided and not much of the qualitative data. Hence, it is necessary for the effective analysis of the poster that the combination of qualitative and quantitative data must be used. 
In addition to this, the problem being identified within the poster is that the it does not involve any of the sources from which data has been calculated. This needs to be incorporated within the poster. This is preferably necessary because if the data is not gathered from the authentic sources then the reliability of content will not be good (Andersen and Ditonto, 2018). Hence, which will affect the working and analysis of the data presented in infographic. Along with this, another major type of the problem analysed within the infographic was that the poster is that it highlights a lot of data at a single time. Hence, this might create some of the problem in understanding the data in proper and effective manner. 
Cognition
It is referred to as a practice involving mental action which need to be taken in order to acquire the information and knowledge in best possible way to the viewers. For understanding the infographic, it is essential that every aspect of the information is understandable in clear and effective manner to the readers. 
Improving infographic
Hence, for managing this, the major recommendation for improving the data and poster is that it must be kept simple. This is particularly because of the reason that when the content of the poster is kept simple then this will definitely attract the attention of the people viewing the data can easily understand what is the crux of the poster. Further, it is analysed that another way to improve the poster is that it must not be too lengthy (Hadi, Almilia and Nita, 2019). This is particularly because of the reason that when the poster will be lengthy or too short then it might be possible that some of the relevant information is being missed. Hence, it is necessary that the when the poster is being prepared then it must be of relevant size that is not too short and not too long. This will definitely attract the attention of the user as the poster is not too lengthy. 
CONCLUSION AND RECOMMEDNATION

In the end it is concluded that analysis and visualisation of data is essential for effective presentation of data. This is particularly because of the reason that when the infographic outlines the information in proper and effective manner and because of this viewer can easily understand the information. 
Recommendation 
· For improving the infographic, it is advisable that they must also involve use of more good chart in order to attract readers.
· Further it is also advisable to use simple and easy language and make the meaning clearly understandable.
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