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Introduction 

This chapter is dedicated to researching and producing academic literature and data to support the research question. The research will be concentrating on how animal entertainment venues respond to the public's views on the organisation's Corporate Social Responsibility. There will be a large section engaging with literature specifying in how the rising of public opinions and arguments on animal rights in relation to the entertainment venues caused an uproar in changing particular organisation's Corporate Social Responsibility (CSR) standpoint. This chapter of the research will mean the first objective is completed.


"To analyse suitable academic literature on the CSR position of particular animal entertainment parks".


The literature and sources that will be presented are retrieved from using Google Scholar, categorising the most relevant sources to support the research questions and also using The University of Wales Trinity Saint David online library (UWTSD).  The sources range from Academic Journals, E-books, Newspaper Articles and TV Documentaries. With the addition of previous research into the topic by other authors. The search terms heavily used during research 'CSR in business', 'animal rights', 'animal entertainment parks', 'views on animal captivity', just to select the most important few. 



Animal Rights and Animals in Captivity 

The argument of human vs animal has been the topic of discussion for many activists and individuals since the establishment of such venues and has been considered the catalyst for the growth in petitions and activism fighting for animal rights (Lubinski, 2002). It is considered to be an ongoing battle when animal rights are involved, many different individual activists and activist groups request almost the exact same outcome from the animal entertainment parks, such as PETA who are the focus group for animal rights activism and are the reason for such improvement within entertainment parks in terms of Corporate Social Responsibility and ethical standpoint (Phelps, 2007). The importance of Corporate Social Responsibility within animal entertainment parks is highly significant to how a business is operated and how they choose to present themselves to the public (El-Kasser, Canaan Messarra and El-Khalil, 2017). Although popular to be discussed in many different forums, there is a lot less research based on the specific topic of CSR within animal entertainment parks, it is evident that sources refer to the topic through discussing animal rights and how certain parks respond to public feedback and furthermore how they act on that feedback (Holcomb, Okumus and Bilgihan, 2010). Many other regulations and processes feed into CSR inside of an organisation, the way the business must conduct themselves for the sake of the brand reputation and customer loyalty has a huge knock on affect to the positioning of CSR (Cha, Yi and Bagozzi, 2015).  To expand, the research will enquire into what it takes for a business to have a positive and substantial position of CSR within their organisation and why it has helped a business in terms of branding, profits and customer loyalty. The research will evaluate how customer opinions and views on animal rights and animals living in captivity affected an organisation's change to making better ethical decisions (Knouse and Gialcalone, 1992). Another main focus in the research is to discover why there are a lack of CSR policies in place for animal entertainment parks. A controversial discussion as the animal parks themselves are considered ethically and morally wrong which makes it all the more intriguing to research to discover how the parks can shine a positive light on such a damaged industry (Rally and Frohoff, 2019).  The ongoing debate of Animal Rights and more specifically keeping animals in captivity (Zoo's and Water Parks) stemmed in the 1970s, known as the Modern Animal Rights Debate but it is said that the discussion originates all the way back further to Philosophers such as Celsus who was a Greek Writer who argued against Jews and Christians that Humans and morally superior to Animals (Cohen and Regan, 2001). The definition of Animal Rights differs from each perspective you look at, for the agreeing point of view is "to live free from human exploitation and abuse" (Dichter, 1979). There have been many of battles and arguments to establish animal rights and why they deserve also to be treated with respect, it is evidently clear many Animal Entertainment Parks often chose to ignore the ongoing debate and negative headlines so they could profit from keeping those animals captive and using them solely for an entertainment purpose.

Sea World Battle

Animal Rights debates are current all over the world ranging from different ends of the spectrum, for example a way in which a particular religion views the animals is different to an Entertainment Park such as Seaworld, using Marine Animals as their money maker (Hargrove and Chua-Eoan, 2015). Seaworld are an Marine Animal Entertainment Park based in several locations in the United States, they are most famous for their Orca and dolphin shows where an audience come to watch the animals perform live shows and tricks, for many years after its origin the trainers at Seaworld were able to take part in the shows alongside the animals which later became apparent was very unsafe and life threatening for the Trainers (Seaworld, 2021). Although Animal Rights affects all Animals whether they are held at Zoo's, Entertainment Parks and Shows, the kickstart and rising of the new debate of Animal rights and holding them captivity began on February 24th, 2010 in Orlando Seaworld in Florida. A trainer who had worked for Seaworld as Senior Trainer Dawn Brancheau for fifteen years, was performing a show with a live audience when she was pulled under water by Killer Whale 'Tilikum' and was scalped and killed (Cowpethrwaite, 2013). This case made every major headline in the world and this really pushed Health and Safety of trainers and started to raise concern of the Whales well-being whilst being held against their will at Seaworld. After the death of Brancheau, The Occupational Health and Safety Administration filed a case against Seaworld to abolish the process of Killer Whale Training with Trainers, it was deemed unsafe for Trainers to be present in close proximity to the Whales and to work with them inside the water (Walker and IIuzada, 2019). Through months of court hearings and discovering lots of new information, it was obvious to see that OSHA were in fact correct with their argument that it was not the Trainer's misconduct that led to her own death it was the fact that the Whale had been held captive for so long in unacceptable conditions and over trained and performed by Seaworld. Executives of Seaworld were fully aware of the risks involved and still continued to put their employees' lives at risk to increase their audience numbers and profits (Parsons and Rose, 2018). As previously stated, this debate has been ongoing for many years stemming from the Dawn Brancheau at Seaworld case, it has been brought forward by the organisation PETA not only fighting for better progress at Seaworld and similar places but also for Animal Rights in concerns to cosmetic testing (Pierce, 2015). The release of the TV documentary 'Blackfish' highlighted the concerns and reality behind holding animals in captivity and created a storm in terms of the public's opinions (Blackfish, 2013). Due to the release of Blackfish and the uproar from their consumers, Seaworld suffered a 1.3 billion dollar loss, a plummeting attendance and loss of corporate partnerships (Hassan, 2021).

Animal Captivity within Entertainment Parks

Animal Captivity is the holding of Animals by Humans against their will and are prevented from escaping. The term is usually associated with the holding of wild animals in confinement but can always been used to explain the keep of livestock or domesticated pets (Hediger, 1950).  After many discussions a lot more rules and regulations have been put in place for the benefit of animals from the pursuing of PETA and country governments, PETA work hard every day to ensure Animals are considered and their situations are brought to light to grant them freedom. It is stated that there are currently no federal laws prohibit the display of Orcas in captivity in fact the Marine Mammal Protection Act states that is acceptable for the capture of wild Orcas to be used in forms of entertainment to educate. The Animal Legal Defense Fund (ALDF) file serious lawsuits against the high-profile corporations and they are seeing a lot of progress and momentum. Now dozens of North American Cities prohibit the use of bull hooks which also domino effects down to a ban on circuses using elephants, whereas other cities such as San Francisco and New Mexico have full bans on using wild Animals in entertainment (Animal Legal Defense Fund, 2021). Regulations and laws differ in each country, depending on decisions made by the particular 
government. In the UK the list of Animal Crimes are livestock worrying, livestock theft, hunting, animal cruelty, dogs being out of control in public places. There are laws in place to prevent these type of acts happening such as The Hunting Act 2004, Dogs (Protection of Livestock) Act 1953 but there is still an ongoing fight for rules and laws to be put in place with regards to Animal Cosmetic Testing and Entertainment Animal Parks and the way they use animals as a form of entertainment. The reason for the problem ongoing is due to the laws and regulations not being strict enough in certain cases and for particular animals. With such a wide industry of animal captivity and abuse it is hard for each particular government or legal system to create certain regulations for each individual animal rights case and categorise it accordingly. Although many have discussed around the topic of Animal Rights within Entertainment Parks such as Sea World and Loro Parque which is a zoo, very few have discussed the recent Corporate Social Responsibility positioning within Animal Entertainment Parks but more focused on general Entertainment and Theme Parks. 

Corporate Social Responsibility 

The concept of a company's CSR is defined as "Corporate Social Responsibility includes the economic, legal, ethical and philanthropic expectations that society has to organisations a given moment in time (Caroll and Shabana, 2010). The CSR Pyramid and Caroll's article 1979 to 1991 show how certain requirements of a company is rooted in practise while other claims are expected today but may become requirements for a company. A company must be respectful and adhere to ethical practises whilst making profits in line with local government and laws. For example, beginning in 2009 in Denmark under a new Financial Statements Act, a company must provide and report CSR within their Financial Statements (Aagaard, 2016). A controversial decision in Denmark, as the role of CSR within a profit making business was no longer something expected and wished for by society but now a legal requirement of the government to prove that they do in fact contribute to the local communities and societies. Most companies for a long time have practiced some form of corporate social and environmental responsibility with the end result being they donate or contribute back to communities and society (Kasturi Rangan, Chase and Karim, 2015). 

A highly recognised theory based on CSR is Freeman's Stakeholder Theory (1984). This explains in depth the business responsibility to all stakeholders which ultimately means people who can make a positive impact on the business. Freeman (2013) states that are many flaws within CSR, one of the contradictions being between business and ethics as business relies on making a profit to create a successful revenue whereas involving ethics and CSR would require the use of funds in some form. In contrast to Freeman's theory, Friedman's (1970) theory suggests there are no implications to stakeholder business and that is simply the government's responsibility to look after society and provide to the communities' needs (Porter et al., 2008). 

Another theory which discusses CSR is the Triple Bottom Line Theory, which evaluated that there are three important pillars within a business to keep it running smoothly (Slaper, 2013). These three pillars are environmental, social and economic. The Triple Bottom Line Theory in economics believes that the organisation should focus just as much on the social and environmental issues just as much as they don on the financial side of things. The deeper purpose of Triple Bottom Line is to discover how committed a company are to Corporate Social Responsibility and its impact on the organisation's environment over time (Elkington, 2004). 

The Legitimacy Theory highlights the need for organisations to continually to ensure that they operate within the norms and expectations of their societies and communities. Schuman (1995) considered Legitimacy Theory is a "generalised perception or assumption that the actions of an entity are desirable, proper or appropriate within some socially constructed system of norms, values, beliefs, and definitions” (Schiopoiu Burlea, 2013).
As previously stated there have been very few other researchers investigating into the topic of CSR in connection to Animal Entertainment Parks but more focused on how an organisation portrays themselves to the public to suggest they are completely supporting a cooperating with CSR (Pedersen. 2009). As an example, to understand how CSR is conducted and supported by organisations in the animal industry. Within the animal health industry, it is obvious that they are in use of CSR, as they help animals. But among other animal industries like animal entertainment it obvious that the use of animals in captivity is not aligning with the processes of CSR (Werner, 2020).  In relation to Animal Entertainment Parks, such as Seaworld and Loro Parque, it was the uprising and change in going forward of public opinions that has pushed and created the new rules and regulations of a lot of organisations in terms of CSR. It took the showcasing of animal cruelty and animal captivity within animal entertainment venues that convinced customers and consumers that these particular organisations do not contribute as much as they could to local communities and making substantial ethical decisions (Zahir, 2021). CSR has recently become more apparent in organisations involving animals due to the increase of negative customer feedback highlighting the topic, decreasing attendance at animal entertainment parks and growth of animal rights activism groups (Grunig, 1979).

Conclusion
The literature review highlighted that although there are large amounts of qualitative research available in relation animal right and captivity in general, and in some connection with animal entertainment parks. There is very little research into the positioning of CSR within entertainment parks specifically. It is evident that a starting point in the discussion of animals in captivity for entertainment purposes was the documentary Blackfish. The documentary gave a huge insight into how animals are treated and suggests how an organisation such as Seaworld conducts themselves in terms of CSR (Brooks, 2016). This chapter of the Literature Review has completed and achieved its first objective successfully. The next chapter will review and identify the appropriate research methods and techniques best suited to complete the chapter sucessfully. 
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