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An exhibition exploring ethical fashion.
This exhibition is aimed at enlightening people. To demonstrate what impact thier buying has. “As consumers we have a right to ask and demand answers.” (Bravo, 2020). Within this exhibition I have chosen to display two juxtaposing brands, which show different viewpoints: fast fashion and ethical fashion. You can see both processes used in making the garments start to finish and see the different ethos employed by both companies.
Today's consumers have disconnected with the way clothes are made and who makes them. Treating the clothing like they just appear and have no ethical cost or impact. This is represented through Bravo’s interpretations of fast fashion.
It can be easy to see fast fashion as a blank canvas. Soulless brand-new, squeaky-clean clothes divested of story or meaning until the moment we pick them up and take them home. (Bravo, 2020).
We need to take responsibility and begin to ask the difficult questions of; who made the clothes, where, under what working condition and what was the environmental cost? 
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Fig 1: A plan of exhibition.
My exhibition will be a large industrial looking building with two catwalks going down the middle, these catwalks are to show the difference in the quality and creativity of the two different fashion houses. The fast fashions catwalk (Zara) will be cheap copies of the haute couture house (Chanel). By seeing the difference in the two designers work hopefully this will begin to educate the consumers to invest in the original creators of the work. To continue informing the audience at the sides of each catwalk will be an installation showing both working conditions. On the haute couture side, you will see the skilled masters working over a perfect tailored look for their client and the few important specialists they employ to intricately work on their designs. Whereas for the fast fashion house it will be the completely opposite you'll see many people crammed into a small crumbling side of a building with exhausted looking women and children. To see what has been learnt whilst at the exhibition at the end there will be a vending machine selling T-shirts, one fast fashion for £3 and the other haute couture for £3000 although the participant doesn’t have to pay for the actual t shirt. The idea is so they ask themselves if they want to continue participating in fast fashion culture or now, they’ve seen how this blank canvas of a t shirt is made would they rather buy less and keep for longer? Or do they want to be the reason the workers in fast fashion continue to be treated like this?     
Haute couture has been the home of fashion and art since the beginning, “The history of haute couture is, from inception, closely aligned to the history of modern art.” (Martin, 1995). Therefore, the two are so closely interlinked making the fashion aspect of the couture feel like art. 
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Fig 2: Chanel runway SS20. 

Haute couture was developed in France to protect Paris’s status as the world’s fashion capital. Even today, what does and does not qualify as couture is strictly governed by the Chambre Syndicate de le Haute Couture, a trade organization with roots in the nineteenth century. (Corner, 2014).
 With these strict laws produced specific and outstanding original designs were created.
There has been a certain type of clientele for haute couture since it first developed, due to its ideology of hand made specifically made to last luxury items. Tailored perfectly for the individual. (Martin, 1995).    
This exquisite tailoring can be experienced as part of the haute couture section of my exhibition.
Today most women don’t need an haute couture gown for every occasion they want easy to pull on quick clothes that fit and make them feel good. So as the consumer evolved so do their clothes. Which is why we have seen a decline in haute couture. “In the glamorous world of haute couture there has been a major decline in production due to the increase in fast fashion” (Taytay, 2013).However couture is ever lasting, and many designers are working hard to keep it that way.
Although haute couture is a brand the ideology behind it, (cradle to cradle) the fundamental ideals of haute couture we want to keep intact the, sustainability of the design. This is shown by when Karl Lagerfeld bought dying haute couture artisans and helped them rebrand to keep the couture alive. (Hayt, 2006).  
If couture could evolve to become more everyday wear, then it would be the way forward to stop thinking about our clothes as throw away items. Whilst showing the two different craftsmanship's in my exhibition I'm trying to educate people and give them the choice between long lasting and obsolescent design. (Braungart and Mcdonugh, 2008). Whilst showing the two opposing sides of the supply chain and the widely varying conditions they work under and endure.  “Couture houses employ a team of skilled staff 5,000 total with 2,200 seamstresses all focused mainly on tailoring the designs they earn on average $75,000 a year.” (Gedeon, 2015).
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Fig 3: Haute couture workshop.
Although pay and circumstances may differ from each working environment you can see that haute couture houses do care about their staff. The workers also have an edge because they are masters of their trade which makes them more valuable to the company.
Haute couture is a complete juxtaposition to the work of fast fashion, many fast fashion houses have been popping up over the last 30 years making clothes more accessible to consumers around the globe. However, this has led to a massive impact on the environment, quality of clothing and quality of life for the workers. This became evident in 2013 when 1,138 people's lives were taken, and 2,500 people were injured in the collapse of Rana Plaza a factory in Bangladesh. Many consumers had until this point not known about the horrible conditions. As shown in Minney’s book people didn’t understand what the price of cheap clothes was. “The Rana Plaza tragedy woke us all to the horrific irresponsibility and violations of the fashion industry.”(Minney, 2016) With this new information now in public eye it wasn‘t long until there was a demand for answers, it was uncovered that the Rana Plaza had been reported for the building conditions but they had been ignored which lead to this horrible catastrophe. People now knowing what happened and that pleas for better conditions were left unheard lead consumers to start movement ‘Who made my clothes’ by fashion revolution came about, people now demanding answers for questions previously unasked.
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Fig 4: Zara look book.
In my exhibition I intend to show these working conditions so that people are face to face with the workers that they until now had never thought about. "As consumers we have a right to ask and demand answers. This is how the brands will accelerate and change. If the consumer stays passive the brands will to.” (Bravo, 2020).

Even though our textile companies were doing well “Up until the last few decades most of Britain's clothing was made locally, we had a thriving textile business. (Bravo, 2020).” Many companies both high end and high street decided to send their manufacturing to poorer countries whose costs were much lower. However, with these companies needing large orders so frequently many factories would take on a job they knew was much too big for them and then subcontract to other factories making guidelines hard to enforce and regulate.
 these days only a tiny fraction of our clothes are made in Britain, with the bulk of garment production offshored – mainly to developing nations such as China, Indonesia, India and Bangladesh, where labour is cheap, hours brutal and workers gave little power to resist.(Bravo, 2020).
Since incidents like the Rana Plaza in 2013 it had become a current dilemma with many charities and more laws being brought in to protect the workers, but many everyday consumers don’t see the effect that fast fashion is having. Letting big companies take advantage of small manufactures who feel they must keep lowering manufacturing cost, making working conditions worse and the circle continues. This leads to workers getting paid less, earning 1-3 per cent of the retail cost.   
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Fig 5: Fast fashion factories working conditions.
Throughout my exhibition I will show the way people are treated in both haute couture and fast fashion to hopefully inform people to make their own choices and think before they buy. After witnessing the conditions and reading the information I have provided I will ask the consumer to make a choice. Making them choose by using a t-shirt vending machine that gives you the option of a fast fashion non ethical t-shirt or a more sustainable longer lasting version for more money. Hopefully my exhibition will have educated all people into a more modern mindset understanding that all factories and all aspects of working life should be taken into consideration when buying. Even if this mean raising the prices of the clothing. We should be making our clothing last.
This process has lead me to understand what my buying impact has and I have decided that in my everyday life I am now going to employ some big changes, keeping my clothes longer than I normally would, even if this meaning turning old t-shirts into tote bags or house clothes. Becoming best friends with my tailor making the most of all my clothes, charity shopping thus making use of someone's not needed things. Making sure I need what I'm buying, and most importantly asking the companies I buy from what they are doing to ensure the welfare of their workers, because the more we ask they more likely they are to do something. If we actively stop shopping at places, we don’t think are doing enough then they will have to listen and make changes to keep their business alive.
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