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[bookmark: _Toc172635851]Introduction 
This study aims at establishing an understanding of the Covid-19 induced psychological impacts on essential economic issues such as supply chain disruptions, fuel scarcity, and price shocks. The following are some of the issues that the report will discuss in relation to managing and solving the highlighted challenges: the application of demand and supply in this sense will be expounded with regard to pricing approaches, competition, as well as stock replenishment. Elasticity and inelasticity of demand will be discussed collectively with example of fuel prices and the laws of supply and demand will be introduced in order to establish the understanding of market circumstances.
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Discussion 
The case sheds light on some fundamental economic problems emerging from the Covid-19 crisis. The pandemic brought new rules for doing business and changed the business environment and informal practices forcing businesses to change rapidly. These changes altered conventional system interfaces and caused a scarcity model in both the provision and the demand sides affecting organizations worldwide (Aigner-Walder, 2015). A major issue noted here is the lack of demand which itself has led to more demands. Stay-at-home measures pushed people to spend money on products instead of services which caused demand/supply mismatch and supply chain pressure. A critical issue which is observable is the problem of supply which is hurt by the scarcity of drivers. Covid-19 and Brexit made the EU drivers leave the UK and depleted the logistics sector to the extreme. It also affect supply chain by limiting the capability to deliver important goods such as fuel. 
Brexit factor made it worse since it impacted on the ease through which UK firms imported the raw materials and intermediate products they use. Brexit together with Covid19 strained the supply chain facilities and this impacted the operations of businesses in a very negative way. It also focuses on the issue of panic buying especially on the essential and scarce products such as the fuel. This forced the population to stock up fuel as they developed a panic following the media reports on the shortages of drivers. This led to a situation where the demand for fuels increased in a time when the supply was limited and this led to critical fuel shortages mainly in the most affected regions where fuel supplies were more or less at 20% of the normal average of nearly 43% (Andreyeva et al., 2010). This led to a cyclic situation, where panic buying increased the demand for products which in turn lead to shortage of stocks which caused more panic buying.
The shift of the consumers’ preferences from services to goods during the Covid19 pandemic also exerted more pressure on the supply chains. This shift required quick changes in manufacturing and supply chain activities, which often created problems for most organizations to address effectively. These fundamental economic problems, therefore, depict the various and integrated issues that the Covid-19 pandemic and Brexit have posed to the world and UK economies. The occurrence of these shocks creates disruptions in the supply and demand chains as well as weighing down the financial base of the industries; it is for this reason that appropriate measures to prevent such shocks in the future are crucial.
Solving the economic problems mentioned in the case study, it is necessary to apply the measures facilitating the development of the country’s economy. Government intervention is also very important at this stage. Government can maintain the stability through equal competition. Also, Mitigation measures like funds or concessional credit many a times can cover these higher costs and enable the organisation to continue the operations during difficult circumstances (Bagwell, 2005). Increasing the speed of the reaction by government agencies to the shocks in supply chains may help to reduce the consequences of such occurrences.
Public measures should be reconsidered to focus on working shortages, including the shortage of workers in necessary industries such as logistics. Finding more drivers from the EU and other parts of the world to drive in the UK can assist to address the shortage following Brexit and the COVID-19 scourge. Frequent exchanging of information by the government can reduce the cases of panic buying since people will be informed how the government is working towards solving the existing supply chain problem. Building relationships where businesses can share their problems and concerns with policymakers and where their issues are considered when policies are made can help provide more strategic solutions. What is more, alterations to the taxes for the needs of support of certain sectors and companies can also personalize a considerable role in their rehabilitation.
The outcomes of such practices are crucial for identifying better, or more efficient methods of waste minimisation. Businesses can review procedures to find out whether they show wasteful practices and conform new methods to avoid them. This may entail the use of optimal inventory systems, improvement of manufacturing procedures and perhaps promotion of re-use and recycling. Thus, reviewing and developing the supply chain can also hold major advantages (Baker, 2003). This way, it becomes possible to determine the strengths and weaknesses of the existing procedures and supercharge their performance to provide a more efficient, less costly and less vulnerable supply system.
Another strategy is that along with suppliers, friendly and closely knit relations should be maintained with the end aim of lowering the prices. Thus, through gaining better positions for bargaining and searching the other suppliers, the business can control the expenses. Some strategies to use when managing relations with different stakeholders while addressing supply chain related problems include; Regular update of the stakeholders by informing them of the actions in progress to fix the problems can help in managing the relations with the stakeholders (Ellickson, 2013). Effective and open communication keeps everyone well-informed and reduces many issues to do with bargaining to a point where the focus would be on how the challenges could be dealt with.
Demand and supply are two significant forces prevailing in the economics of the case study. This is well illustrated by pricing strategy that helps to moderate the forces both on the demand and supply side. From the above, it can be seen that through Dynamic pricing it is possible for businesses to vary their prices according to demand and supply signals. For example, if demand increases and supply is still limited, it is possible to increase the price to regulate the demand for goods and services and use the resources more effectively (Foot and Gomez, 2006). On the other hand, the decrease of price in cases when the supply exceeds demand can also encourage people to buy more of the relevant commodities (Salvatore, 2019). Competition also influences the demand and supply curves through this mechanism of lowering prices. The forces of competition put pressure to the individual firms in providing better prices targeted on customers. This competition can result in the reduction of the prices for products and services, which can prove to be advantageous for the consumers, but disadvantageous for the business organizations with regards to their profitability. In the case study, competition is high in the fuel sector and in other industries and it showed how important it is to approach the issue of pricing in connection with the problems in supply chain management.
It becomes quite evident that business productivity can be greatly improved through the careful use of the web specifically places like Amazon and efficient supply and demand realization. These platforms employ efficient schedule searches to match supply with the demand hence controlling the stock amounts and minimizing wastage. This effective handling of supply and demand promotes the growth of business volume and organizational performance; this is upheld by the experience of the online retail businesses during the COVID-19 period (Griffith, 2003). Demand and supply problems are also solved by means of marketing strategy. Marketing can also be used to influence the demand in case the supply is limited since it makes people want particular products or services. Thus, it is possible for firms to ensure demand-side matching with their supply-side and increase their market visibility by marketing their business ideas and articulating value propositions to clients.
Stock management is another element affected by demand and supply equations. MEP and the JIT system of production are other methods that can be used in the management of inventory through close coordination of production with the actual demand. This approach eliminates cases where there is a lot of stockpiling, thus cutting down on costs of holding the inventories and ensuring there is an adequate and timely supply to meet the demands of the consumers. Finance attraction through investments inclusive of an IPO can be used to get businesses the needed capital to overcome supply and demand factors (OECD, 2015). An effective IPO leads to increased investment that may help firms to increase production, develop supply chain management and satisfy customers’ needs. Demand and supply control and its regulation to balance the supply chain also remains one of the strategic objectives of keeping the market stable. This study shows that through proper assessment of supply shocks and changes in flow of consumers in the market, various business entities will be able to continue with their operations and survive in the market.
Elasticity of demand is defined as the ratio of the quantity change demanded of a product to the change in price or in other conditions (Nafziger and Yoder, 2021). Namely, it quantifies by how percentage the quantity demanded of a commodity varies with a change in price. The type of demand that is sensitive to price changes is referred to as elastic demand since a small change in price will affect the quantity demanded. On the other hand, inelasticity refers to the degree whereby the quantity demanded is not significantly affected by price changes (Rauch and Schleicher, 2015). Turning to the aspect of elasticity all the above-mentioned types of fuels manifest different behaviour of consumers. Fuel is usually regarded as an inelastic good since it is essential, and there are not many similar goods that can replace it. Essentially, consumers are compelled to continue buying fuel for their day-to-day commute, heating, etc, hence the limited extent to which the quantity demanded is affected when price rises. On the other hand, if the fuel prices tend to drop, consumers do not show an inclination in the consumption rates. This show that demand for fuel is inelastic even if the prices of fuel changes from time to time due to the organisations’ changes in their operating seasons.
However, a high sensitivity to prices of the elastic products for they undergo a major shift in demand when prices are changed. Ergo, the luxuries, like costly electronics, apparels, and other accessories are the best examples of the elastic demand. The effect which occurs when the prices of these items increase is normally a cut down in demand or change of brand. On the other hand, a component price reduction can a rather large demand increase. This behaviour in response to whiten is far different from the trend exhibited by fuel which is known to be inelastic (Cigliano, 1980). Some of the areas that one could distinguish between elastic and inelastic demands include price flexibility. Elastic goods require that special attention be made when setting the price, because any changes, be they large or small are likely to have a significant effect on the quantity of goods demanded. 
This entails constant market competitors as well. Some of the benefits of elasticity of demand include the following; It can allow the setting of desirable prices that can increase the overall revenue, and also the changing of strategies because of competitor actions. However, it also implies that market trends and competitors’ activities should be closely surveyed more often to remain relevant. Further, elasticity is period specific because consumers’ preferences and conduct alter with time (Heien and Pompelli, 1989). Lack of elasticity of demand is a strength because when prices go up, consumers are willing to buy even more of the product because it is their necessity. However, the major weakness is that increasing the prices of inelastic products may not necessarily increase revenue because even a slight increment in revenue obtained from high prices may not proportionately increase the revenues.
The laws of supply and demand are concepts that hold a basic importance in terms of explaining the general characteristics of markets and their equilibriums and the changes in prices. When the demand for a particular product is high and supply is remained constant then prices as well as the quantities involved are higher. In this particular case, we shall find more consumers to a certain product; the more willing they are when it comes to paying higher prices. Sellers being aware of the additional profit margin that they can make from enlarging their stock production to meet the higher population density feel encouraged to supply the market. This dynamic typically manifests its presence in producing a market that exhibits higher prices as well as the sale of larger quantities (Shapiro, 1987). On the other hand, if demand is down and supply remains the same, then prices and quantities will be lower. Decline in the demand of the product results in a drop in the price as the suppliers try to make sales. In this case, suppliers see reduced profit possibility and offer decreased quantities of the product to the market. This adjustment assists to bring the supply factor closer to the demand factor that is now lower.
When supply is higher and demand remains or is unchanged, prices tend to be lower while quantities are higher. Larger supply can be defined as a situation where more quantity of goods or services are made available in the market place to satisfy demand; this usually results in increased availability of similar products from different sellers. In a bid to attract buyers, the sellers are sometimes forced to reduce the prices, meaning that there are higher quantities sold. Such a situation is typically in the consumers’ best interest given that they get choices and cheaper prices (Mankiw and Taylor, 2020). a downward sloping supply line under a condition of upward sloping demand meets the requisite of constant demand price and yields higher prices and less quantity. Few goods in the market than what is currently in use places the prices high. Due to scarcity, consumers are ready to provide a premium price for the product they want to get. This scarcity makes the amount of the goods to be sold to be less since sellers aim at exploiting the most that the buyers are willing to pay for the good.


[bookmark: _Toc172635853]Conclusion 
This report brought various economic impacts caused by Covid-19 such as disruption in the supply chain, shortage of workforce and fluctuating fuel prices. These problems led to various outcomes and recommendations like the government intervention and the better supply chain management. Demand and supply were discussed and when demand and supply are integrated the importance of pricing and stock management were identified. Relative to the concepts learnt, the differences between elasticity and inelasticity of demand were explained with a bias to fuel prices. Finally, the laws of supply and demand were explained concerning their influence on the market equilibrium and price. 
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