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[bookmark: _Toc228143239]Website Evaluation of Hollywood Bowl UK
[bookmark: _Toc228143240]1. Introduction
Hollywood Bowl UK is a famous entertainment establishment in the UK that provides bowling, laser tag and dining services in multiple locations. This assessment considers the effectiveness of the site in achieving the objectives of the business along the lines of marketing, stimulating bookings, and fomenting customer interaction. The presentation will include the analysis of web design, its usability, quality of its content, functionality and user-experience, as well as recommendations for improvement.


[bookmark: _Toc228143241]2. Website Overview
The Hollywood Bowl UK website is supposed to offer users information concerning its entertainment activities and a convenient method of booking activities. Important sections are: Attractions, Offers, Bookings and Locations. Although the site usually accomplishes its primary function of ensuring that pushing the booking button is easy enough, the other crucial information, such as pricing and availability, is not necessarily easy to locate.
The site is well-structured and brightly-colored with imagery, and some of the parts might be better defined in content and layout. The following sections assess important areas of the site.
[bookmark: _Toc228143242]3. Evaluation Criteria & Analysis
[bookmark: _Toc228143243]3.1. Design & Aesthetics
The site is clean and attractive with a design that is in line with the fun and energetic brand of Hollywood Bowl. The design is clear and the colour combination, with strong and bright colours, invites. Good quality images have been strategically placed at various points around the site, and thus the experience is aesthetically satisfying (Mecca, 2023).
Nonetheless, the homepage may be overwhelming with several banners and CTA vying to get noticed. Streamlining the design and highlighting major CTAs, including “Book Now,” may lead to a smoother user experience. The graphics timelines may also be more understandable to instruct users on the most crucial actions (Liu and Jiang, 2020).
Strengths:
· Utilising design and elegant visuals. 
· Simple design and lively colouring. 
Weaknesses:
· Overcrowded homepage 
· Needs better visual structure. 
[bookmark: _Toc228143244]3.2. Navigation & Usability
The site has a clear and simple navigation bar where its sections, like Attractions, Offers, and Locations, have an easy time helping users locate information on the site. Its search tool also proves useful as users can find a particular piece of content easily (Dianat et al., 2019).
The dropdown menus are, however, too many and may overwhelm users. It would be better to narrow down these menus to make navigation less complicated. Also, it could be enhanced with an added sticky Book Now button that is not removed when users scroll the webpage (Guo, Zhang and Xia, 2023).
Strengths:
· Easy-to-use navigation 
· Helpful search function 
Weaknesses:
· The use of dropdown menus might be simplified. 
· No tacky Book Now button. 
[bookmark: _Toc228143245]3.3. Content Quality
The site offers useful and interesting information regarding the services of Hollywood Bowl and is well described and written in a friendly, easy-to-understand manner. Nevertheless, the descriptions of various packages and services are redundant in some areas. A briefer design would enhance usability and readability.
There is no contrasting information on pricing held at the bottom of the content as it would have been. Hype the pricing information to make the decision process faster for users (Thielsch and Hirschfeld, 2018). To be more precise, the value of membership and deals might be emphasised better to increase the number of conversions.
Strengths:
· Easy to read message and informative. 
· Easy to understand service and offer descriptions. 
Weaknesses:
· Redundancy in certain sections. 
· The information on pricing ought to be more prominent. 
[bookmark: _Toc228143246]3.4. Functionality & Features
The booking system used on the site has been well integrated and is thus simple to use, where the user can be able to select the location, choose a slot and book a bowling session. The emails have confirmation to the user after booking, so they are reassured.
Nevertheless, the site may experience delays during the busy periods, thus affecting the booking process. Furthermore, providing in-option payment options, like PayPal or mobile payments, would give the user greater flexibility. The design of the CTAs may also be more uniform on other pages.
Strengths:
· Easy-to-use booking system 
· Confirmation emails will provide a hassle-free process. 
Weaknesses:
· Slow processing of booking periods. 
· No alternative sources of payment.
[bookmark: _Toc228143247]4. Accessibility & Mobile Experience
The site is pocket-friendly and can be adjusted to suit diverse screen formats, and has a touch-friendly interface. This guarantees that the smartphones or tablets thrive, as the case will be enjoyable to use.
The site is, however, not accessible to people with disabilities, such as text resizing and keyboard navigation. In addition, not all the images have alt text, and this may be a barrier to visually impaired users. These alterations would enhance the inclusivity of the site (Ghorbanzadeh, 2022).
Strengths:
· Mobile-responsive design 
· Small screens, easy navigation. 
Weaknesses:
· Absence of text resizing and navigation with the keyboard. 
· Lacking alt text for some images. 
[bookmark: _Toc228143248]5. SEO & Online Visibility
The site also has a good foundation in SEO since it employs the appropriate keywords, such as bowling, family entertainment, and party bookings, which make the site rank well in the search engines. Meta titles and descriptions are properly developed, making the site visible in the relevant searches (Mladenović et al., 2022).
Nevertheless, the inner coordination might be enhanced. Most pages lack links to related content, which would aid in enhancing the performance of SEO and lead visitors to other services or other related offers.
Strengths:
· Relevant keywords and description. 
· Solid SEO foundation 
Weaknesses:
· There could be internal linking. 
[bookmark: _Toc228143249]6. Recommendations for Improvement
Design: Make the homepage less complicated and less cluttered with images, concentrating on the most important CTAs, such as Book Now. 
Navigation: Make the dropdown lists simpler and add a sticky book now button to ease navigation. 
Content: Keep prices more visible to make them easier to understand and use, and less repetitive text (Tran et al., 2024). 
Functionality: Fasten the site at times of the day when bookings are high and provide alternative forms of payment. 
Accessibility: Add the ability to resize the text and make sure that every image has an alternate text. 


[bookmark: _Toc228143250]7. Conclusion
The site of Hollywood Bowl UK has a good user experience due to its modern design, user-intuitive navigation, and user-friendly booking mechanism. Nonetheless, it could use some improvements, including simplifying the design, improving the legibility of the content, and improving accessibility. By improving on these, the site will be able to aid additional business objectives of Hollywood Bowl and provide an even more significant user experience.


[bookmark: _Toc228143251]Reference
Dianat, I., Adeli, P., Jafarabadi, M.A. and Karimi, M.A., (2019). User-centred web design, usability and user satisfaction: The case of online banking websites in Iran. Applied ergonomics, 81, p.102892. https://doi.org/10.1016/j.apergo.2019.102892 
Ghorbanzadeh, D. (2022) 'The role of website features in the branding of higher education institutions,' Journal of Applied Research in Higher Education, 15(5), pp. 1392–1406. https://doi.org/10.1108/jarhe-01-2022-0032 
Guo, J., Zhang, W. and Xia, T. (2023) 'Impact of shopping website design on customer satisfaction and loyalty: the mediating role of usability and the moderating role of trust,' Sustainability, 15(8), p. 6347. https://doi.org/10.3390/su15086347 
Liu, X. and Jiang, Y. (2020) 'Aesthetic assessment of website design based on multimodal fusion,' Future Generation Computer Systems, 117, pp. 433–438. https://doi.org/10.1016/j.future.2020.12.014 
Mecca, B. (2023) 'Assessing the sustainable development: A review of multi‐criteria decision analysis for urban and architectural sustainability,' Journal of Multi-Criteria Decision Analysis, 30(5–6), pp. 203–218. https://doi.org/10.1002/mcda.1818 
Mladenović, D., Rajapakse, A., Kožuljević, N. and Shukla, Y., (2023). Search engine optimization (SEO) for digital marketers: exploring determinants of online search visibility for blood bank service. Online information review, 47(4), pp.661-679. https://doi.org/10.1108/oir-05-2022-0276 
Thielsch, M.T. and Hirschfeld, G. (2018) 'Facets of website content,' Human-Computer Interaction, 34(4), pp. 279–327. https://doi.org/10.1080/07370024.2017.1421954 
Tran, G., Kelly, B., Hammersley, M., Norman, J. and Okely, A., (2024). The utility of website-based quality improvement tools for health professionals: a systematic review. International Journal for Quality in Health Care, 36(3), p.mzae068. https://doi.org/10.1093/intqhc/mzae068 

2

image1.png
2O Prifysgol Cymru
N ¥ 0rncos Dot sant
" University of Wales

“Tinity Saint David




