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Using Design Thinking to lessen the use of single use plastics at events.
In this log I will be using the Design Thinking model of empathising, defining, ideating, and prototyping and testing (Simon and Laird, 1969) ways to build awareness in event attendees about the issue of single use plastics at events and looking at how the usage of single use plastics could be lessened.
By empathising with the issue of global warming and the damage that single use plastics cause by emitting greenhouse gases in their production and disposal (Tolinski, 2011) and the reasons why event attendees may continue to use single use plastics, the following could be presumed:
Not everyone is aware that 91% of plastics are not recycled (Moore, 2022)
There are not enough incentives to reuse or recycle at events.
There are not enough recycling points/signage.
Defining the issue:
Having gathered a small focus group, it was clear that whilst each presumption was felt to be a valid, only very few of the focus group were aware of the amount of single use plastics going to landfill.  The focus group therefore defined the most important issue as a lack of knowledge.  
Ideating:
How best to educate and inform attendees to make better choices when surrounding the use of plastics at events.
The focus group didn’t want single use plastic education to appear too ‘worthy’.
The focus group agreed that education shouldn’t be too ‘wordy’ but stick to the facts.
The focus group felt that the education needed to be ‘unequivocal’ and ‘impactful’.
The focus group decided that a poster campaign for all events was needed.
Prototyping:
The following three posters have been designed as prototypes:

Image 1 (Tesco, 2018)[image: ]


Image 2 (Baulch, 2015)[image: ]



Image 3 (Readfearn, 2021)[image: ]

Testing:
The focus group shared the three poster images amongst family and friends to test gauge which image they felt most impacted by and was most likely to make them think twice about using single use plastics.
The test group felt most impacted by image 3, a postcard from Bali.
Therefore, this image will be used at all future events.
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‘You want a bag for that?”

g

Well, do you?

91% of single use plastic is not recycled.
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91% of single use plastic is not recycled.




