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Community engagement is based on involvement as well as participants in an organisation of a group for the perspectives of the welfare of the community. This "community engagement" is focused on a strategic procedure with the specific purpose of working based on identified groups of people who are connected based on special interests, geographical locations, and affiliation to identifying and addressing challenges affecting their well-being accurately. The purpose of this study is to evaluate the impact of community engagement in the development of people relations and their activities development process based on accurate help from Amazon. In this context, the impact of this community engagement is related to measures that help in maintaining the overall growth and welfare of organisations.
The development of engagement based on community helps in managing customers' trust and also helps an organisation to maintain business activities effectively. Based on the feedback of community engagement, government and public-based organisations can get help to manage their activities based on social welfare. In this aspect, community engagement builds deeper, more trusting, and stronger relationships between communities and public organisations such as Amazon Company. Issues that businesses are facing to maintain these engagements are also analysed that are needed to mitigate with strategic way implementations. Uses of technology, tools, digital technology, and others are also needed to analyse to maintain cultural diversity in business. 
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Engagement of amazon with the community based on their activities
Community engagement is an important part to maintain the business activities of an organisation and delivering proper relationships with stakeholders. As discussed by Diantini et al. (2020), analysis of the strategic way of a company, it is seen that this organisation has adopted many engagement processes with the community for developing education, health, finance, and other aspects of people in the society. In this aspect, ethical norms based on diversity, culture and others are obtained that helps this organisation to maintain the growth of business as well as society people. It is seen that Amazon Company has long been committed to communities where its workers live and work. Increasingly, the focus of this organisation has been obtained that helps to manage their volunteer hours serving the community for maintaining a stronger relationship with the community. Amazon made it a priority to donate to food banking in the year 2016 (Business, 2019). This year, Amazon Company launched their first nationwide initiative based in the US to manage non-profit feeding in America. Along with these initiatives, Amazon has donated excess food from its US fulfilment centre network for feeding America and distributed that food via food banks. Based on this method utilisation, Amazon has donated enough food for providing millions of meals to those in need.
Development of responsibility adoptions towards community also helped to manage motivation of stakeholders that helps in developing business performance. As inspired by Bennett et al. (2018), this relationship development process helps in developing employees' emotions which also reduces issues of employee turnover in organisations. The business marketing team of Amazon recently volunteered at Food Lifeline which was based on a hunger solution centre which collects, repacks and sorts "nourishing food for more than 300 local foods” shelters, meal programs and banks throughout Western Washington. It helps to provide around 116,000 meals every day for adults, hungry children, and seniors. Based on the data of food Lifeline, 40% of food produced in the US ends up in landfills that provide issues to maintain issues of food (Business, 2019). In this context, Amazon has provided major help in managing Food Lifeline to serve hungry people that helps to manage community and society emotions for these organisations. Developing these solutions with around 13,450 volunteers, this organisation has a major reputation in the US as well as in the others market in the global range (Business, 2019). This development of societal perspectives helps in managing customer attractiveness also that are also needed to be taken under consideration. 
Factors that help Amazon to maintain engagement with communities
For promoting diversity in an organisation, it is needed to develop organisational environments for employees. As influenced by Lang and Stabrowski (2020), the development of these motivations of employees helps in maintaining their performance setting based on project goals. In this aspect, the development of customer satisfaction helps in providing a better customer base that leads to success over a business process according to needs. Amazon Companies also follow legal and ethical factors to maintain their organisational environments and culture that help to promote better engagement with the community. Indicating "Working together for a greener, fairer Glastonbury'', this concept helps to develop social attractiveness in managing their needs. As per the words of Gonzalez (2018), there are several types of community engagement including "planning and decision making", "community development or community building", and "Engaging people in service delivery or achieving organisation's goals". In the case of Amazon, they are using these factors to maintain their organisational relationship with people.
Suitable strategies to maintain stakeholder engagement 
For managing the engagement of community people and stakeholders with organisations, businesses are needed to implement some strategic approaches and methods. In this aspect, 4P's digital marketing mix provides major help to maintain the business process of an organisation.  As per the views of Antunes et al. (2021), this process includes four factors such as products, pricing, promotion, and place. Based on these factors, an organisation can develop opportunities for better sales and marketing process maintenance that leads to better revenues in business. The development of this strategic marketing process helps Amazon to develop customers' satisfaction by providing them with appropriate products based on their needs. It is seen that the adoption of strategic methods helps Amazon Company to develop its business growth by managing the motivation of stakeholders. Training and development process of employees helps in managing working activities of them that leads to better working skills of employees to perform their task. Based on this training process, HRM processes are possible to develop that contain better productivity with better performance of employees in Amazon. 
“AmazonSmile” is based on a way for consumers to support their favourite charitable organisations every time along with shopping from Amazon. Through this present program, Amazon has donated around $237 million globally in 2020 for Charity (Aboutamazon, 2022). For the development of motivation of stakeholders, planning and preparations of business and products are required. Based on adequate as well as inclusive planning, it is possible to develop a marketing process of business that helps to maintain the reputation of that organisation in their operating market. Demographic diversity is also needed to maintain both customers, employees and other people's mental aspects related to this organisation. "Equitably incorporate” diverse people, ideas, voices, and information to “lay the groundwork for quality outcomes and democratic legitimacy.” Transparency and trust are also important to manage the motivation of people towards an organisation that has obtained in Amazon Company as they provide transparency to their stakeholders. As per the opinions of Rosa et al. (2018), in this organisation, strategies related to performance appraisal of customers are also obtained that help in managing their motivations according to needs. 
Uses of social media to promote engagement with communities and its impact on business development
Digital platforms provide major help to businesses to improve customer attractiveness accurately. The development of the utilisation of digital media helps different organisations to maintain their business-related activities more accurately. For improvement of technology, Amazon is also getting help to maintain their customers’ needs analysis that helps to improve their both product and services quality according to needs. Uses of social media platforms such as Facebook, Twitter, Instagram, and others help in analysing the direct feedback of customers for a specific product or service. Based on this feedback, it is possible to maintain the quality of goods and services based on customers' needs. Understanding customers’ needs also help an organisation's employees to maintain their performance and goals setting processes to deliver that product in the market. Along with this type of development, survey process based and community are possible to develop along with using social media that leads to accurate reputation analysis of an organisation in their operating market that is needed to be taken under consideration. 
For managing the marketing process, this social media also plays a major role that helps in managing customer interactions more significantly. In this aspect, Amazon Company used the social media marketing process to get better customer reach based on the international market to improve their product or services sales performance in the global region. Based on this strategic development process, revenue earning processes of Amazon are also increased that are also needed to be analysed. It is seen that Amazon Company is seemed to encourage students' educational systems based on underserved communities. It helps to learn computer sciences and technology-related knowledge that helps to pursue their career based on proper educational backgrounds. As discussed by Rosa et al. (2018), this opportunity helps community students to improve their well-being and it helps this organisation to maintain its relationship with the community, The signature program of amazon based on this educational process development of students helps in managing students’ educations from school to colleges to pursue a better future career for them. The development of educational opportunities for community people helps in managing social welfare and well-being maintained of them.
One of the major focuses of this company is equality maintenance in their workplace for different people which helps in managing the working environments of these organisations. Gender-related discrimination is lower in Amazon which helps to maintain motivation in employees to perform their tasks accurately. In Amazon, equity is one of the important factors and for this aspect “a more than $2 billion Housing Equity Fund to preserve” has been obtained that helps to manage opportunities for lower-income range people (Aboutamazon, 2022). In this aspect development of equality in organisations and communities helps in managing emotional aspects of them towards this organisation that helps to manage the growth of a business. For managing cultural aspects, this organisation is focusing on a diversified culture that helps in managing all cultures and people to work for these organisations. Therefore, it can be said that the development of engagements leads to better collaborations in a business and multi-cultural concepts in business. Based on these processes, the growth of a business is possible to maintain a better reputation. 
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This chapter has provided in-depth knowledge based on engagement with communities to maintain their wellbeing and welfare based on the responsibility that is adopted by organisations. In this aspect, several factors are utilised by Amazon Company to maintain their stakeholders and community people's wellbeing and to get positive motivations as well as engagement with them. In this aspect, there are also obtained issues that an organisation faces to maintain their engagement with communities. In the context of Amazon, this organisation has maintained their community perspectives for several years which helps to measure uniqueness within this business. I can conclude that the development of engagement with a community helps businesses to gain better motivations of customers to purchase their required products from an organisation that helps in maintaining overall business growth in the operating market. 
For developing engagement with stakeholders and the community they are needed to manage some strategic processes within a business. Uses of modern and advanced technology help businesses to maintain their activities at a low cost that helps to deliver a product in the market with comparatively lower cost and higher quality. Based on these strategies, Amazon can make more features for their employees to perform their tasks more accurately. Based on the development of a performance appraisal program with rewards and recognition, employees can get the motivation to improve their productivity. This process also helps to maintain the collaboration of employees to provide better results in a project to lead to success over the project. Training and development of employees help to improve their attitude and behaviours towards customers or communities’ people that deliver better services. This service process development helps to manage customer attractiveness which leads to better reputations within the business of Amazon in a global range. Based on community engagement development, an organisation can develop their business growth that helps to improve their revenue earning process. 
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