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[bookmark: _Toc137506650]EXECUTIVE SUMMARY 
With a special focus on Italian culture and traditions, this work includes an in-depth assessment of several aspects of tourism and hospitality. It evaluates the value of communication and language abilities in the travel and hospitality industry and highlights how tourism works as a driver for cultural transformation. Furthermore, it explores how the hotel can enhance guest service by applying strategies like World Host and looks at how tourism influences indigenous cultures.
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[bookmark: _Toc137506651]INTRODUCTION 
The objective of the report is to specifically explore how it applies to Belmond Hotel Caruso as an exquisite hotel in the locality of Italy. Factors like foreign languages and awareness of the culture equip the languages with the competencies to understand the culture to enhance the services and create and memorable experience for the customer in the hospitality sector (Timothy, 2019). By examining several factors of the content the analysis of Belmond Hotel Caruso will be done, to understand the commitment of the hotels towards the customer to provide exceptional hospitality services (Williams, 2019).
Overview of Belmond Hotel Caruso 
Belmond Hotel Caruso is the hotel situated almost suspended between the sea and the sky, which occupies the place which was formerly known for the medieval palace. The luxury hotel overlooks the rocks and cliffs of the Amalfi Coast and the Mediterranean Sea. Several services are upheld by the Belmond Hotel Caruso such as frescoed salons, arched stone vaults and 50 rooms with high-quality services which are shaped according to the corner of the ancient palace's architecture, which imitates the retreat with an intriguing sense of history (Belmond.com, 2023).
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Being able to effectively communicate with the guests allows hotel staff at Belmond Hotel Caruso to build long-term relationships, in this case, the organisation needs to develop basic language competency in Italian to effectively understand their customers and be able to make them feel own (Mariani et al., 2020). Language competency and communication skills include several aspects of the business, where several factors need to be taken into consideration such as looking after the entertainment of the customer, serving the orders, offering recommendations, and handing over the bills. Lastly, staff in the organisation needs to assist guests in several aspects especially in the factors like navigating the hotel and city, understanding the brochures of the tourist, making phone calls, arranging meetings and appointments, and providing facilities related to travel arrangements (Stezhko et al., 2020).
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Effective understanding of the culture and customs of Italy is considered to be an essential factor for the business, to create a warm and welcoming experience for the guests and provide an atmosphere where they are comfortable and feel to be owned (Drake, 2011). Staff members in the hotel should be knowledgeable about the factors such as traditions followed in the country, etiquette, and social norms followed by their locals. This culture understands and enables the staff members in the hotel to provide personalized experiences with the use of culturally appropriate services to ensure guests have comfort and respect throughout the time of their stay (Cooper et al., 2007).
Importance of cultural intelligence and sensitivity
The concept of "cultural intelligence" emphasises someone's ability to fully understand, value, and adopt for different cultural standards and beliefs. Cultural sensitivity has become essential in the hotel industry in order to provide excellent guest service to avoid misunderstandings. It makes it easy for employees in hotels to communicate clearly, anticipate customer needs, and provide a comfortable, inclusive environment (Drake, 2011).
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	Italy 
	France 

	Italian customs and culture are deeply rooted with the traditions and family values. Strong emphasis on the interpersonal relationship will take the pride in their warming and welcoming culture. When it comes to hospitality sector understanding the importance of the personal connection and creating an environment related to the Italian customs and culture creates an effective environment. Further an Italian culinary heritage plays a significant role in serving the guest and often has expectations for an authentic and quality dining experience. 
	French customs and culture are synonymous in nature filled with elegance; refinement and deep appreciation of the art and culture are followed in the country. The hospitality prioritises the professionalism and goes to attention to detail. The valuable impeccable of the service, often expect high level of professionalism in the hospitality sector.
Creating an atmosphere exudes a sophisticates and provides an experience with highlighting the rich culture heritage of France (Makhmudov, 2020).
   



Comparison 
While both the countries Italy and France have a valuable hospitality and rich culture in traditions, there are distinctive differences in the customs and expectations. Italy guest service emphasises warmth personal connections and an inclusive environment which treats the guests as a part of the culture. In the contrast, French guest services focuses on elegance, refinement and has the sense of sophistication to cater high standards of the French guest (Sobkowiak, 2019).
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Exploring the impact of culture and contemporary effects on the hospitality industry is an important factor, where the staff at Belmond Hotel Caruso follows norms and values. This includes examining how cultural factors have an impact on the guest and their experiences. Staff needs to be aware of emerging trends and effects in the industry to follow sustainability practices and technological advancements in the growing world (Timm, 2011).
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Belmond Hotel Caruso has a significant impact on promoting cultural exchange and preserving the rich heritage of Italy. Welcoming international guests allows the hotel to become a mediator for culture in Italy. Staff members need to be aware of the transformative changes taking place in the tourism sector and consideration of the potential impact on the local communities and traditions. This will allow them to contribute and be responsible for tourism practices which preserve the indigenous culture (Samovar, 2009)
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World Host guest service programs promote valuable insights and best practices in the hospitality business to manage the engagement of international visitors effectively. Belmond Hotel Caruso can be benefited from studying case studies which can demonstrate hospitality services strategies in multicultural aspects. An action plan for these strategies and cultural implementation by the staff members can ensure guests feel valued and fulfilled (Moran, 2018).
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Belmond Hotel Caruso a luxury hotel operating in the culturally rich destination of Italy, Belmond Hotel Caruso must take the consideration the impacts of tourism on its indigenous culture in Italy and its people. The hotel can often promote positivity by promoting the cultural-related aspects of Italy such as local artisans, traditions, and cuisine. Further, engaging in community-based initiatives will allow the hotel to create an environment suitable for its customer. By fostering sustainable and respectful relationships with the local communities in Italy, the hotel can preserve and promote the cultural heritage of the region (Jandt, 2016).
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	Department 
	Do’s
	Don’ts

	Customer service department
	The employees of customer service department should get instructions regarding the correct greetings and customs for the chosen country's visitors (Jandt, 2016).

Offer cultural experiences or activities that align with the interests of the tourist.

	Allow time for interacting speaking after checking in; never rush.


	Hospitality department 
	For effective collaboration, make sure that there are multilingual employees or translation services easily available (Makhmudov, 2020).
	Unless requested, avoid from communicating in a direct or inappropriate manner (Cooper et al., 2007). 

Do not clean or change personal belongings in the absence of tourists.


	Food and beverage department 
	Offer a variety of food options from the different countries on the menu.

Develop staff's expertise of the other country's dietary limits and culinary preferences
	Do not assume the food choices of guests (Jandt, 2016).

	Front office department 
	Offer more information regarding local amenities and attractions that could be of special interest to guests from the other countries (Drake, 2011).
	Avoid unnecessary conversation or contact 





[bookmark: _Toc137506660]CONCLUSION 
In conclusion, Foreign Languages and Cultural Awareness allow the Belmond Hotel Caruso to commit to their customer in providing exceptional service and cultural experiences. Developing several factors in Italy such as language competency, customs followed in Italy, and being aware of cultural and economic dynamics taking place in the country allows the hotel to understand the external factors affecting the business. 
Recommendations 
Continuous learning approach and application of the following principles in Belmond Hotel Caruso will allow them to further enhance their reputation as a premier hotel and also will be able to establish awareness about the value culture and will able to fulfil the needs and expectations of the guest.
By considering the influence of indigenous culture on tourism embracing tourism practices will allow the hotel to perform its activities more effectively, the hotel can become a catalyst while preserving and celebrating cultural diversity in Italy. 
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