


[bookmark: _co6z6mlxl4q6] The future of hospitality, 
                   is it profitable to be green?











Student name: Cristina Paulina Mitu
Student Nr: 2120015
Module: BMIH5006
Lecturer: Kathryn Roberts





Table of Contents
Assignment 2	3
Introduction	3
“Is this still relevant today?”	3
“Does finance come first?”	4
“Are businesses responsible for being environmentally sound or are consumer-driven?”	5
“Future recommendations”	6
“Can the hospitality industry ever be truly green?”	7
“Is financial resiliency key to sustainability?”	8
Conclusion	8
Reference List	9


[bookmark: _movyi8zd7i81]
[bookmark: _gq6sylf4wyja]
[bookmark: _iujm3cmxejpz]


[bookmark: _Toc147929920]Introduction
The primary aim of sustainable hospitality and tourism management is to reduce the impact of negative aspects and enhance the positive impact or influence. The respective negative aspects may include different destinations such as damage to the natural environment, economic leakage or overcrowding in a particular place or destination (Khatter et al., 2019). However, the chosen industry or sector while considering the overall worldwide tourism industry. There are many types of sustainable tourism such as solidarity tourism, fair tourism and responsible tourism and others. While the chosen organisation is Hilton, the example of industries will also be provided here. Further on, this report will focus on analysing the relevance of the problem with various other examples, the responsibility of the environment with other relevant information (Berényi and Deutsch, 2021). Moreover, the whole topic will be based on the concept that the respective Corporate Social Responsibility is having the role and responsibility while increasing the revenue and profit of the profit or the organisation.
[bookmark: _Toc147929921]Is this still relevant today?
[bookmark: _Int_LqPfeKUv][bookmark: _Int_oV82rJD1]By the year 1970, a particular magazine was published in the New York Magazine while the mainframe article was based on the topic “The Social Responsibility of Business is to Increase its Profits” and the respective author was Milton Friedman. Much of the research has provided the conclusion that Corporate Social Responsibility has the role of providing more sales revenue and profit to the respective companies or organisations while increasing the overall consumer base or the customer base (Tamvada, 2020). While being a socially responsible company or organisation, the respective company can bolster the upcoming trends or future trends while arranging different types of social programs and the respective social events. It has been further observed that the majority of the socially responsible companies have already invested in the respective Sustainable and Responsible Investments (SRI) in the overall market of the United Kingdom starting from the year 2013 and continuing in recent times (Wahab and Mohamed Naim, 2019). While having the in-depth marketing concept, it can be outlined that engagement through voting has been considered one of the dominant investment strategies respective towards the SRI fund market which has been measured as 2.85 trillion euros of total amount dedicated to the engagement and voting programs.
[image: ]
Figure 1: Market size of sustainable and responsible investments in the years 2013, 2015 and 2017
(Source: Statista, 2022)
[bookmark: _Int_KBwsBVVc][bookmark: _Int_zUOMHBea][bookmark: _Int_9Kiwoqts]Figure 1 portrays that the area of investments has been made by the majority of UK companies. While observing that, it can be identified that most of the investment has been made in the area of engagement and voting whereas the second-highest investments have been made to the corresponding field of exclusion with considering all the relevant aspects.
[bookmark: _Int_AzqA3s0y][bookmark: _Int_IgBA9BFA]However, it can be also analysed that socially responsible companies are having the impact of cultivating positive brand awareness, increasing the customer loyalty rate and customer retention and attracting more top-tier employees or higher-level employees. So, it can be analysed that CSR has a major contribution in terms of enhancing the overall revenue and contribution (Marco-Lajara et al., 2022).
[bookmark: _Toc147929922]Does finance come first?
The concept of business finance can be referred to cornerstone of every organisation or company. It can be referred to as the corpus of funds and respective credit employed through a particular business organisation or the business company. The respective business finance is needed for buying the goods, assets, raw materials and performing different economic activities. Additionally, it can be assessed that corporate finance manages the overall financial data of the company with the addition of relative money and budgets. The financial department of a company or organisation helps to overview the capital management, determining the overall spending and earnings of the company or the organisation and constituting the overall budget of the respective company. Moreover, the finance department of an organisation or company is always required by the permission from the board of directors to accept any type of transaction or make any type of transaction. While relating to the industry-related data or the information, it can be personified that the hospitality and tourism industry has been assumed to earn a revenue of £100.8 billion while considering the average in a year. It can be further assessed that the respective industry has also been measured to engage over 2 million people or employees throughout an average year basis (Visitbritain, 2023). 
[bookmark: _Int_FHR8sN01][bookmark: _Int_3cs79njg]This amount of revenue earning and employee engagement process has helped thousands of businesses get the desired business interest and business recognition throughout the current market or the current market in overall United Kingdom (Sun and Bunchapattanasakda, 2019). For example, in terms of financial management in Hilton, it has having mortgage broker and commercial finance broker as two of the major financial aspects in the United Kingdom and considering the worldwide basis. In terms of Hilton finance, it can be stated that the organisation has a special mortgage broker which is registered and established in the overall England. They can be addressed as accurate and authorised which is regulated through the respective Financial Conduct Authority (Rodriguez-Gomez et al., 2020). On the other hand, regarding the concept of a commercial finance broker, it can be stated that a commercial finance broker can be referred to as a type of broker who has a specialisation in respective invoice finance. They are more experienced than the mortgage broker, so they can operate their respective business with more efficiency and transparency.
[bookmark: _Toc147929923]Are businesses responsible for being environmentally sound or are consumer-driven?
[bookmark: _Int_ru9BCk6u][bookmark: _Int_C7DCMISF][bookmark: _Int_LtvN8s9y]Consumer-driven Corporate Responsibility encapsulates the causes regarding the corporations to provide contributions to the environment and social responsibility. Environment responsibility can be defined as the ethical obligations of the respective organisations to protect natural resources, avoid pollution and reduce different types of environmental harms or impacts (Rashidi et al., 2020). It has been observed that Corporate environmental responsibility often requires the business to develop respective comprehensive strategies which include various sustainability initiatives (Cooper, 2021). With this context, it is important to understand the concept of lifecycle regarding the tourism and hospitality industry. The butler tourism life cycle can be implemented while analysing different positive as well as negative aspects of the impacts. This model is widely used for analysing the evolution process regarding a specific destination or other relevant places. This model suggests the idea a specific tourism destination is covered with six predictable stages or phases which can be mentioned as stages, involvement, development, consolidation, exploration stagnation and the respective rejuvenation or the decline. The stages indicate several types of fragmented parts or segments by the respective tourist destination places or the relevant places (Lee et al., 2020). On the other hand, involvement involves various push and pull factors which a particular place has to attract more tourists or visitors. 
[bookmark: _Int_iIbKFwrv][bookmark: _Int_CetQf45G]Consolidations indicate diverse types of factors which help develop the particular attractions of specific destinations or places. Exploration indicates searching or investigating numerous factors which will attract more clients or consumers. Stagnation refers to the state of not moving or flowing. It refers to the process of developing more attractions in a tourist destination place (Elavarasan et al., 2020). Lastly, rejuvenation is almost similar to stagnation which has the meaning of enhancing the positive characteristics of a place to increase the attraction of the place.
[bookmark: _Toc147929924]Future recommendations
However, the hospitality industry on a worldwide basis, can be provided with green and sustainability while following the underneath stages or the steps:
Reduction of waste
It can be an effective approach for reducing the negative impacts or influence while proposing more sustainability aspects best suitable to the respective environment or the society. The trash can be permanently destroyed, or it can be further used for any recycling activities or functionalities. For instance, it can be stated that plastics can be further used after one time of use (Bashkirova et al., 2019). It helps to carry several types of raw materials for daily usage and is needed for daily essentials. 
Providing the right education to the staff
Sustainability is one of the most important concepts that need to be channelled throughout a worldwide basis or worldwide consideration. Research on analysing the reasons behind not having sustainability concerns has identified that 28% of overall people have agreed with the fact they do not have enough information and knowledge about the sustainable choices aspect whereas, 28% of overall of 26% have agreed to the fact that adopting sustainability concerns have proven to be more expensive than the other aspects (Minhas, 2023). This survey has covered people from Asian countries as well as from European countries. So, it is essential to provide the right amount of knowledge to the people including the staff as well as employees.
Enhancing the usage of renewable energy sources
[bookmark: _Int_bK3ql44x][bookmark: _Int_VX18XaDQ]To enhance sustainability in the tourism and hospitality industry, the usage of renewable energy resources should be enhanced to protect the positive environmental aspects and propose more green (Qazi et al., 2019). While supporting the previous statement, it can be aligned that the usage of renewable energy for electricity generation has amounted to 7,013.00bn KWh by the end of 2023 while considering the worldwide basis or the worldwide basis (Statista, 2022). So, this particular initiative needs to be boosted by implementing relevant rules and policies.
[bookmark: _Toc147929925]Can the hospitality industry ever be truly green?
[bookmark: _Int_zGjQfPYc][bookmark: _Int_0tkN0gF0][bookmark: _Int_DPRrGkvt]The respective hospitality industry is taking proper strides toward becoming more sustainable and showing concerning and promising gestures to the respective surroundings. However, many of the hotels, visiting places specifically the ones which are hard to reach can never be green enough because of the preventive nature towards and respective CSR policies (Inkson and Minnaert, 2018). From research conducted in the respective survey form by the end of 2022, it can be observed that overall 40% of corporate managers of the travelling industry have agreed to the particular fact that hotels are required to partner with other organisations to adopt various kinds of sustainability measurements throughout different of places. It has been further accumulated that 2.7% of the respondents have opposed by saying sustainability concerns needed to be granted as a part of tradition or the respective society. However, others remaining of that particular survey have confirmed the fact that sustainability concerns needed to be taken to enhance and encourage physical and mental wellness among the people of the society or respective surroundings (Lopez, 2022). So, it can be identified that there is a certain scope for developing the respective society in terms of enhancing and promoting more of the sustainability concerns and the relevant approaches.
[bookmark: _Int_oshhosUR]In this concern, the concept of Doxey's Irridex Model can be aligned which refers to the aspect of developing attitudes in terms of tourism and travel industry or the sector. This model further provides the idea that the development of attitudes regarding the local people or the local communities in terms of the travel and tourism industry can vary from positive to negative aspects while considering four varied factors among the people such as hostility, enthusiasm, annoyance and the respective indifference. Each of those aspects can be aligned with the fast-growing sector or the industry like travel and tourism industry or the sector while considering the worldwide aspect. 
[bookmark: _Toc147929926]Is financial resiliency key to sustainability?
[bookmark: _Int_R7icPrgX][bookmark: _Int_AsSpTtyh]Sustainability can be referred to as the respective aspect where essential functions are identified without reducing the overall quality of the project. On the other hand, financial resilience can be referred to as the ability of individuals to achieve a set of activities while recovering from their respective financial difficulties. It has been observed that individuals may often face challenging situations or challenging interpretations while dealing with unexpected physical or mental situations such as illness, unable to work and other relevant factors. In this context, Elkington’s triple bottom line can be aligned which is one of the major topics in the field of economics (Jayashree et al., 2021). It mainly demonstrates the idea that companies or organisations should propose their respective commitments while focusing on the social, economic and environmental perspectives.
[bookmark: _Toc147929927]Conclusion
[bookmark: _Int_P5eLZYjv]In this concluding segment, it can be stated that corporate social responsibility is important in terms of managing the overall, performance of the company and regulating all the negative trends towards the positive trends. It can be also assessed that it is still relevant to the recent trends and recent perspectives where many of the business organisations have already taken various sustainable practices or sustainability concerns. Moreover, the concept of Butler’s life cycle and Doxy’s Irridex model can be aligned here.
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