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The global market for analytics is led by industry heavyweights such as Microsoft, Google, IBM, Amazon, and Oracle as the top players. They provide solutions that are designed to assist businesses in their day-to-day operations, which, in this age of the ongoing COVID-19 epidemic, is of utmost significance. Despite the fact that the situation appears to be less problematic right now and that shifts toward a "new normal" are on the horizon, many businesses are still dealing with issues such as declining orders, disruptions in their supply chains, or the failure to adapt their business model to the changed requirements and the best way to get ready for potential crises in the future. In light of all these shifts, there are a few trends in business intelligence for the year 2022 that will help companies overcome all the difficulties.
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DATA DISCOVERY, DATA MANAGEMENT AND QUALITY
In the year 2022, analysts in the BI field will have access to a greater number of data sources than they ever had before. This provides businesses with a vast quantity of data on which to base their decisions on their sales, marketing and operations.
The proliferation of discovery channels has a negative side effect in that it makes it more difficult for businesses to maintain data security. According to a survey published by Forbes (2022), more than 4.1 billion records were exposed to potential risk during the first half of 2019. The majority of these information were compromised as a result of just eight individual data breaches.
Although new channels could yield outcomes for businesses and data analysts, they also create chances for hackers and other types of thieves. In the coming year, one of the most pressing challenges will undoubtedly be figuring out how to make use of data without compromising its integrity (Finances Online, 2022).
According to research that was recently made public by BI-Survey (2022), the most important trend in the field of data analytics for the year 2022 will undoubtedly be data governance and attention to the quality of the data. This is due to the fact that businesses are continuously battling against low data quality, which acts as a hurdle to effective data utilisation. As is common knowledge, this, in turn, translates into assuring the correctness of analytical insights and making the appropriate judgments in business. In order to be of high quality, data must be correct, consistent, comprehensive, up to date, original, and validated. Because of this, Data Quality Management (DQM) and data quality will continue to be extremely important in 2022.

COLLABORATIVE BI
Companies now have the opportunity to swiftly obtain data on customers, including their preferences and requirements, thanks to the proliferation of websites, social media channels, and online shopping platforms (Research and Markets, 2022). Collaborative business intelligence (BI) is what we talk about when such strong data is collected by employing modern BI technologies.
Because it makes data collecting, precise decision-making, and shared reporting easier for all participants in a particular project, managers, and executives, collaborative BI (collaborative business intelligence) is quickly becoming the most important trend for 2022. Additionally, collaborative BI allows for simple business dialogues and the addressing of problems jointly through the use of Web 2.0 platforms like Microsoft SharePoint.

ANALYTICS EMBEDDED

The worldwide market for embedded analytics is expected to reach $60 billion by the year 2023, as stated in the report published by Allied Market Research (2022). Because embedded analytics are "resident" within native programmes, they make it possible to do quick data analysis without the necessity of moving the data from one development environment to another. Therefore, embedded analytics provides a digital workspace for basic data handlers. In this digital workplace, data analysis occurs within the context of the user's natural workflow rather than requiring the user to move to a different application (Allied Market Research, 2022). Embedded analytics offers a collection of functions that are deeply connected with already existing programmes (CRM, ERP, financial systems, or information portals), and these functions give extra awareness, context, or analytical capabilities to enhance decision-making. These activities may need the aggregation of data from many systems or aggregated perspectives, but the result of such analysis is more than just a centralised overview of the information being gathered. For instance, analysts can quickly and easily make clear reports, dashboards, and analytics available to customers in your applications by using embedded analytics (Allied Market Research, 2022). Furthermore, they can reduce the amount of developer resources a company needs by automating the monitoring, management, and deployment of analytics, all while gaining complete control over BI service features and intelligent analytics. Therefore, there is little doubt that embedded analytics will swiftly evolve in 2022, providing businesses with a whole new way of looking at the data they already own.

ADOPTION OF CLOUD AND SAAS ON A WORLDWIDE SCALE
In 2021, an increasing number of businesses were moving their business intelligence operations to the public or hybrid cloud and beginning to make use of business intelligence as a service (BI SaaS) offerings (Dresner, 2022). The business of BI being performed in the cloud has gained such widespread acceptance in recent years that 95% of software suppliers now support it, and 54% of businesses believe that BI being performed in the cloud is "extremely vital" to their operations (Dresner, 2022). There is no reason to believe that this pattern will begin to reverse in 2022. Cloud computing provides businesses with around-the-clock, global access to their data, independent of location or time. In addition, cloud service providers are concerned about the safety of their customers' data and offer backup and recovery options. Notably, the cloud also provides simple scalability and flexibility of services, which translates into increased convenience at work and cost savings (Dresner, 2022).

MOBILE ANALYSTICS
The global spread of the coronavirus has hastened the transition toward business intelligence and analytics platforms that are compatible with mobile devices (Research and Markets, 2022). Now, businesses all over the world want their employees and consumers to have access to their data and analytics no matter where they are located in the world. According to statistics that were presented by Mordor Intelligence, the market for mobile business intelligence would be worth more than $20 billion by the year 2024 (Calzon, 2021). In addition, it is anticipated that mobile devices, such as smartphones and tablets, would account for more than 72% of internet traffic by the end of this year. Implementing business intelligence platforms that are mobile-friendly throughout the whole organisation in 2022 makes even more sense from a financial and operational perspective (Calzon, 2021).

[bookmark: _Toc113387056]Conclusion
Business intelligence platforms are going to grow more sophisticated as artificial intelligence technology advances. This will allow firms to do more with the data they collect. In the current environment, it is possible that depending on a service as rudimentary as Google Analytics may no longer suffice, particularly for more substantial businesses. In 2022 and beyond, there will be a significant demand for business intelligence analysts, often known as data scientists (Finances Online, 2022).
It is reasonable to expect, in light of the recent shifts in the trends of business intelligence (BI), that digital forms of communication, such as social, mobile, and online, will become the norm in business analytics. As a direct consequence of this, analytics performed in a digital setting will experience explosive growth over the course of the next several years. In turn, the competitive advantage of businesses will be defined by the deft deployment of systems that assist the aggregation, segmentation, and visualisation of data, such as Microsoft Power BI, taking into consideration the effective administration of data and the quality of the data.















References

Allied Market Research, 2022. POWERING ENTERPRISES THROUGH BUSINESS INTELLIGENCE. [Online] 
Available at: https://www.alliedmarketresearch.com
[Accessed 02 09 2022].
BI-Survey, 2022. Top Business Intelligence Trends 2022:What 2,396 BI Professionals Really Think. [Online] 
Available at: https://bi-survey.com/top-business-intelligence-trends
[Accessed 01 09 2022].
Calzon, B., 2021. Top 10 Analytics And Business Intelligence Trends For 2022. [Online] 
Available at: https://www.datapine.com/blog/business-intelligence-trends/
[Accessed 01 09 2022].
Dresner, 2022. Cloud Computing Business Intelligence Market Study Report. [Online] 
Available at: https://dresneradvisory.com/products/cloud-computing-business-intelligence-market-study-report
[Accessed 01 09 2022].
Finances Online, 2022. 11 Business Intelligence Trends for 2022: Latest Predictions You Should Be Thinking About. [Online] 
Available at: https://financesonline.com/business-intelligence-trends/
[Accessed 01 09 2022].
Finances Online, 2022. 8 Business Intelligence Software Trends for 2022/2023: Predictions You Should Be Thinking About. [Online] 
Available at: https://financesonline.com/business-intelligence-software-trends/
[Accessed 01 09 2022].
Research and Markets, 2022. Mobile Business Intelligence Market: Global Industry Trends, Share, Size, Growth, Opportunity and Forecast 2022-2027. [Online] 
Available at: https://www.researchandmarkets.com/reports/5647774/mobile-business-intelligence-market-global#tag-pos-4
[Accessed 01 09 2022].


2 | Page

