

PESTEL Analysis
PESTEL Analysis is a frame -work or tools used by marketers to analyze and monitor macro-economic external marketing environmental factors that have an impact on an organization, company, or industry. It examines the political, economic, social, technological, environmental and Legal factors.
The impact on a sole trader
1.Political factor:  
Tax regulation or tax policy: It refer to the guide lines and principles  established by a government for the imposition and collection of taxes. An increase of  income tax will reduce the consumer disposable income. This mean people will have less money to spend on goods and services
2.Economic factor: 
Inflation rate is one of the economic factors that affect the business by increasing costs of goods and services it affect the consumes spending which can lead to decrease demand for goods and services.
3.Social factor: 
Consumer behaviour is allow business to tailor their offerings and strategies to meet customer needs and preference. This minimises wasteful spending on effective campaigns ultimately optimising the return on investment.
4.Technological factor: 
Digital transformation: The introduction of new technology affect the business. It  make services easy and help our customers redefine what is possible and the work render in our local communities as cleaning services.
5. Environmental factor: 
Environmental regulation or policy, It can be significantly impact business potentially leading to increase, compliance challenges and reputation risks.
6.Legal factor:
Customer rights and laws. It affect the businesses by ensuring fair and honest dealings with customers, covering area like products and safety, accurate pricing, and customer rights with non-compliance leading to penalties and reputation damage.


 
