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[bookmark: _Toc33463253]Research the use of modern technologies and social media in the workplace generally

The impact of 21st-century technologies and social media in the workplace has been huge and has seen a big increase in the use of various technologies. In this assignment, I will look at the good and bad influences they have had on the modern workplace. 
Technology plays a massive part in the workplace, in offices computers and their programs are vital to get work done. "Society appears to be on the verge of a new wave of technological adoption that presages significant changes in the worlds of work and employment." (Howcroft and Taylor, 2014). 
The use of modern technology and social media has had a greater impact on the workplace in the 21st century. The focus of both the employees and employers was mainly on a face to face basis before the introduction of social media and modern technology. It can be seen that the performance of jobs has changed drastically since the introduction of these aspects. This has been due to the introduction of social media websites and zoom where online meetings can be conducted (Anderson & Jiang, 2018, Pg.2018) For example, social media and technology has been widely used during this time of COVID 19 pandemic where the face to face meetings have been discouraged. Several companies and other institutions are conducting recruitments on social media platforms where the process has become more effective. 
The use of modern technology such as email and fax has made the work in many offices simpler and effective. Additionally, the use of social media has helped many individuals to gain connections in particular fields. The use of these connections can enable people to be employed or increase productivity in the workplace (Benson et al., 2014, Pg.520).
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Explore the use of modern technologies and social media in own workplace 

In my workplace, I do not know where we would be without the use of social networks. Our main source of contact is through Whatsapp groups where we are all able to communicate in one place, we can all communicate business plans day to day, sales, tips, etc. It is therefore vital that we all have use of a smartphone to have Whatsapp.  Another big part of our day to day business is the use of the iPad, this is where we store all of our customer information. Most things in the workplace have moved from paper to digital, this is because of the advancements in modern technology, which makes things easier for businesses. "Offices simply would not be able to function without high-speed internet, smartphones, tablets, and emails on the go but there is a new wave of technology that will allow them to be even more effective and efficient. We are seeing a change in how workplaces are running. Almost all organizations are adopting new tech." (Hall,2020)
The introduction of technology and social media has helped me greatly to perform specific tasks in the workplace. Several of our employees and my workmates have been strengthened since the use of technology, such as smartphones have made communication easier and faster (Pitichat, 2013, Pg.31). All employees in my workplace can communicate with our employers very easily. This has helped us to give our views and opinions to them, hence solving the problems which might arise due to bad governance. 
In my workplace, the effective communication which has been made possible by the use of smartphones has increased production, since the employees are motivated to work. Additionally, the use of computers has helped me widely in analysing the performance of the company. Making use of the computers has enabled me to analyse the data of the company hence knowing its trends has been made easier. These trends have helped our company to increase the worker's productivity. The making of plans and goals concerning our workplace has been achieved through the use of these social media platforms (Gonda et al., 2019, Pg.140).
Moreover, the use of social medial such as Instagram has helped me in branding and advertising our commodities. My company has found a way of connecting with many potential customers through the use of the Instagram platform. Taking the example of WhatsApp, which is a social media platform that was introduced later, we can conduct meetings without having to come face to face. This has helped us to train other employees online as well. We have been able to conduct many online sessions using WhatsApp groups, and our employees have benefited a lot (Ahmad & Farooqi, 2020, Pg.65). I have also been able to use technology to learn about the new opportunities that are relevant to our business. This is achieved through the use of the internet to conduct the research. We can emerge victorious in our sector since by making use of this technology, we are ahead of our competitors. New opportunities are required to enable the business to thrive and grow.
In work on the make-up counter the company has now even started to change the way customers can see and try on the make-up, they have introduced QR codes for each different product. All the customer would need to do with their smartphone is hover their camera over the QR code which would then automatically bring up an Urban Decay application where you can see with your phone camera what the product would look like on you. You would even be able to try various colours in that particular product. Technology is becoming more and more advanced, completely changing how we shop and do day to day activities. "With 4.1 million followers, Instagram is Urban Decay's biggest social account, and the brand's hashtag generates more than 250,000 results in search. "UD On You," the user-generated content platform on UD All Access, serves Urban Decay's commerce goals by pushing that user attention to product pages. All of the photos in the stream can be browsed for products, which leads to a checkout page." (Digiday, 2020)
As well as the changes in technology, in the workplace, there have also been changes with data protection policies, GDPR. In my workplace, we are not allowed to post any photos of customers with make-up on we have done, during events if photos are taken and anyone is in the background then they have to sign a form. We are also not able to post about promotions going on in-store, we cannot keep an appointment book storing names and numbers, and we cannot ring customers about sales and promotions that are on. We used to be able to do all these things, I believe it is important that people's privacy is protected. 
Considering the current pandemic as well we are very lucky to have such advanced technologies at hand, so we can work safely from home, using Zoom, Facetime, and using our sharing platforms such as Email, Whatsapp, and Messenger.
The company I work for relies solely on word of mouth and social media for the advertisement of their brand. Urban Decay being a worldwide seller, social media plays a massive part in attracting and attaining their customers. "Urban Decay's marketing strategy leverages social media to generate word-of-mouth buzz by empowering core consumers and encouraging them to become brand ambassadors to build a frenzy around new product and the brand." (Urban Decay Cosmetics - The Shorty Awards, 2020)
Instagram for instance, in 2014 Urban Decay had 4.1 million Instagram followers and now they have 11.2 million Instagram followers, a 37% increase. The company uses Instagram to reach their customers, they reveal new launches and post about existing products, along with tags where users can with a one-click purchase that product. "Each season Urban Decay creates a variety of social media-specific content; custom hashtags, UGC, CTAs, tutorials, and video. In 2014 we launched Campaigns such as Perversion (#biggerblackerbadder), Naked on the Run (#NakedontheRun), Get Electric, #UDSummerNights." (Urban Decay Cosmetics – The Shorty Awards, 2020).
Without social media many brands would not be where they are today, many businesses are heavily reliant on social media and technology. Customers are now able to shop just on a photo posted to Instagram you can click and be redirected to buy the product, which the customer would see on their feed by following the account, or even without following it can be found by the '#'s or it could just pop up on their discovery page because its similar to liked content.
"In its 2015 Beauty Index Report, digital think tank L2 ranked Urban Decay as the number one most digitally astute beauty brand, edging out other top companies like Maybelline, L'Oréal, Lancôme, and Benefit. According to L2, Urban Decay's rank is based on its ability to translate its wealth of social media content into shoppable content on its site." (Digiday, 2020)
"Brand sites have become part of the journey, not the destination," said L2 research lead Jenny Shen.
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LinkedIn Profile

I have not been an active user of LinkedIn and many of my peers have never signed up for LinkedIn either, I believe activity on this platform has decreased with young people. Since reactivating an account and looking into it I see how it is a necessary tool when it comes to looking for jobs. You are able to develop your profile to be desirable to businesses and companies in your desired field, you can also find connections yourself rather than waiting for them to come to you. I am going to build on my LinkedIn profile as I think it is a great social networking profile. “48% of all job openings posted on LinkedIn are never posted anywhere else. What does that tell us? Well, for starters it means that if you don’t have a LinkedIn profile, you’re missing out on a large percentage of opportunities to land a new job.” (Darell, 2020)
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Research LinkedIn and other social media platforms to enhance networking and career prospects

Social media, such as LinkedIn has played a key role in the current world. Taking the example of LinkedIn, which is the website dealing with businesses between professionals, there has been the creation of jobs for millions of people. The LinkedIn profile enables the creation of an online brand where opportunities can strike without the necessary use of other social media platforms. The individuals using the LinkedIn platform can get connections to different employers and recruiters. 
This profile creates the first impression of different people globally. LinkedIn has several roles in enhancing networking and career prospects. First, one can gain exposure to several employers who might be beneficial. A larger percentage of employers use the LinkedIn platform to look for qualified employees who might be qualified to do their jobs. The individual's brand created by this platform makes you visible to the recruiters. The LinkedIn profile has a similar role to the CV, and therefore it should be treated well when making it. Secondly, one's knowledge and leadership skills can be demonstrated using the LinkedIn profile (Pinho et al.,2019, Pg.170). The trust between the individual, employer, and the recruiter is built using the LinkedIn profile where the recommendations and connections have been highlighted.
Linked In is one of the main platforms for employers and those looking for a job.
· Helps you find and apply for jobs
Companies and business organisations big and small set up their LinkedIn pages to search for prospective employees for their business. Therefore, LinkedIn is the best place for people to apply for jobs. Instead of sending a resume to the companies, on LinkedIn, you can just click a button and all of your information from your profile will be automatically sent to the page of the company. "LinkedIn is undoubtedly a market leader when it comes to social networks that are aimed for professional use, demonstrating over time that it is a highly valued instrument used by recruiters, as well as a successful way to complement/replace organic recruitment." (Pinho et al.,2019, Pg.170).
· Allows companies to reach out to you themselves
Even if you have not applied for a job, employers will reach out to you if your profile matches the criteria the company is looking for. For this to happen it is important to make sure your LinkedIn profile is in good standing.
· Allows you to build a network with people all around the world
By making a good online profile and establishing yourself on the site it is possible to attract people from across the ocean and end up connecting with someone new that could have wider possibilities for employment.  "LinkedIn is basically for professionals, business, job hunter, and students. It specially establishes a positive marketing and business environment."  (Garg, 2020)
· Gives a chance to showcase your qualifications and achievements 
LinkedIn is a perfect platform to list down all your educational qualifications, internships undertaken, work experience (if any), activities participated in, projects are undertaken, etc. which would create a good impression to the visitors of your profile. It is when the visitors go through your profile that they decide to contact you or send you an invitation to connect. 
LinkedIn also allows you to stay up to date with the latest and updates in your industry as it provides you with news and blogs from the businesses and people you follow. 
[bookmark: _Hlk58787329]LinkedIn, though a social network, is built for a different purpose as compared to other social media platforms like Facebook, Instagram, Snapchat, etc. It is important to conduct yourself professionally on the platform. Keep in mind that your LinkedIn profile is like a digital/online resume.  List down all your major achievements, internship, and work experiences projects undertaken, etc. Keep it short, crisp, and concise. Anyone who views your profile must find it easy to understand. “In a world where technology is rapidly changing, the longevity of the tech company, which was founded in 2002, is a tribute to its utility and dominance within its niche in social media.” (Osman, 2020)
Connect with the right people. One should not go about inviting anyone and everyone on the platform to connect. Send an invitation and accept the invitation of only those who think might help you in your career and profession. Connect with groups and people who have similar career and professional interests as you. LinkedIn enables you to publish and share posts, writing/blogging about things that interest you could interest employers. Making sure it is related to your field of interest and also your connections. "In our study, 89% of the respondents with an updated LinkedIn account have already been contacted by recruiters, proving that LinkedIn can certainly increase the probability of being hired." (Pinho et al.,2019)
LinkedIn, despite offering benefits also has its cons. It is important to connect carefully and identify which accounts are authentic and which are not. According to (Osman, 2020) out of all of those that are LinkedIn users who are engaging with the platform monthly, only 40% access it on a daily basis.
Facebook, like other social media, has also played a role in enhancing networking and career prospects. The interaction created by Facebook pages is very important between the customers and the brands. The maintenance of a good relationship between the companies and their customers is made possible through the use of Facebook accounts. Marketing of commodities is another importance of a Facebook account. The feedback given by the customers concerning the commodity is very important in marketing. The feedback enables the company to understand their customers well in terms of their expectations and their buying behaviour. This is very useful since the company can make the necessary changes according to its customer's requirements (Harun & Tajudeen, 2020, Pg.50).
Another social medial, which is very helpful in enhancing networking is the Instagram platform. Currently, the majority of people are using this social media to interact; hence the majority of people can be targeted when marketing the commodity. The use of hashtags can make one's content reach many people and the right people after posting it. The individual marketing the commodity is advised to use the right hashtags to allow it to reach the targeted audience. It should be known that this platform has a higher brand engagement rate which makes it the best social media to conduct marketing. It is best to follow the right people on their accounts to help in creating awareness to them concerning your commodity (Wessels & Diale, 2017, Pg.4).
Instagram is becoming one of the best social media platforms to use when it comes to networking and promoting a business. I have many friends that are business owners, and their clientele has only increased from having a business page on Instagram and regularly posting content. Facebook can also be used to promote business on a business page.











Conclusion

In conclusion, the use of social media and technology has had a greater impact on the current world. The majority of the companies have been able to use the current technology; for example, smartphones in ensuring there is effective communication between different individuals. This helped in decision making and offering solutions to problems affecting the employees. Additionally, the use of social media such as WhatsApp, Instagram, Facebook, and LinkedIn have played a key role in the world. For example, the individuals using the LinkedIn platform can get connections to different employers and recruiters. This profile creates the first impression of different people globally. LinkedIn has several roles in enhancing networking and career prospects. Facebook has also been used in marketing, where the feedback given by the customers concerning the commodity has become very important. The feedback enables the company to understand their customers well in terms of their expectations and their buying behaviour. Instagram too, has had its role in the current world networking. The number of people using this platform is very high; hence networking has been made quite easier. Therefore, the overall effect of both social media and modern technology can be highly seen in the current world in terms of communication and marketing.
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My personal LinkedIn page.
My Facebook business page.
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Urban Decay’s twitter page.
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Urban Decay Instagram page – Showing the shopping tags on their post.









[image: ]Instagram’s Monthly User Growth





[image: ]

LinkedIn interest over time
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