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Introduction:
This report presents my study of ‘what influences takeaway choice?’ According to Alliance Online the food takeaway market has grown from £2.4 billion to £4.2 billion over the last decade, A 73% increase. (Williams, 2018) The aim of my study it to gain greater understanding of what influences people into choosing a specific takeaway to eat from. Within this study I aim to target several key areas such as pricing, convenience and image. There are two reasons for me choosing this topic. Firstly, my part time work in a food takeaway makes me wonder what draws people to the establishment. Secondly, my family have worked in the food takeaway industry for over 20 years so I would like to gain more knowledge on the customer base. For this study I decided to use quantitative research approach. I created a questionnaire and used social media to promote it. Aiming to get a fair result I targeted a range of age groups. 
To present and analyse my data clearly, I will use cross-tabulation, this method makes the data easily readable and allows for further analysation. (Quinlan et al, 2019). I will also use bar charts and pie charts when suited. I will look for any useful correlations that could help me find answers relating to my chosen topic.  
Procedure:
A quantitative research method was used in this study because “Statistical analysis lets us derive important facts from research data, including preference trends, differences between groups, and demographics.” (Madrigal & McClain, 2011) This was the best option for me to find influences and trends within my data.
For this study, I decided to crate my survey using Google forms (2019). Google forms allows the user to create a survey which can be shared online via a link. To be able turn the data into numeric form the majority of my questions were closed-ended questions. I offered the respondents a set of answers and asked them to select the one that most closely represents them. I used a range of question formatting including tick box, ratings, matrix and ranking. For each question I picked what I thought was the best suited format to use. I did take some precautions when wording the questions this was to avoid bias. After I shared the link to my questionnaire on social media any willing participants were able to complete the survey anonymously. Giving me raw data ready to analyse. 
After I had collected my raw data, I wanted to use the SPSS software to analyse the results. To get my data from my surveys to SPSS I had to manually input the data. After I had inputted my data, I was able use the cross-tabulation method to analyse relationships in the data. Cross-tabulation also helped me understand correlations between variables. 





Data Presentation:
	What is your age group? * What is your preferred method of ordering? Crosstabulation

	% within What is your age group?  

	
	What is your preferred method of ordering?
	Total

	
	Online
	Telephone
	In store
	

	What is your age group?
	16-24
	89.5%
	5.3%
	5.3%
	100.0%

	
	25-34
	66.7%
	33.3%
	
	100.0%

	
	35-44
	42.9%
	42.9%
	14.3%
	100.0%

	
	45-54
	100.0%
	
	
	100.0%

	
	55-64
	
	100.0%
	
	100.0%

	Total
	75.0%
	18.8%
	6.3%
	100.0%



 The first thing I wated to find out was if a person’s age had any influence on the method of ordering? To analyse this data, I used the cross-tabulation function as seen above. From reviewing the data, we can see that for younger adults aged 16-24 online ordering is the preferred method. As the age group increases over the next three categories, we see a decline in online orders and an increase in telephone orders. However, these is a discrepancy within the 45-54 age category. I believe this is due to the lower number of participants from this age group. However, after analysing these results it is clear to see that pre ordering as opposed to ordering in store is much preferred.





[image: ]Secondly, I wanted to know if the takeaways food hygiene rating or social media reviews and any influence on decision making. I decided to use a bar chart to present the data from the food hygiene question. The data from this question implies that the food hygiene rating of a takeaway heavily influences choice. With 15 participants agreeing and 12 participants strongly agree. The remaining 5 participants stated that it had no influence. This means that no participants disagreed with this statement. 
[image: ]
I also used a bar chart to present the findings of whether online reviews influenced choice. This time only half of the participants agreed or strongly agrees with this statement. The other half stated it had no influence or they disagreed. 
	Annual Combined Household Income * On average how much do you spend on takeaway per week? Crosstabulation

	% within Annual Combined Household Income  

	
	On average how much do you spend on takeaway per week?
	Total

	
	£0 - £10
	£11 - £20
	£21 - £30
	£31 - £40
	£41 plus
	

	Annual Combined Household Income
	up to £12,500
	44.4%
	33.3%
	
	
	22.2%
	100.0%

	
	£12,501-  £30,000
	20.0%
	33.3%
	40.0%
	6.7%
	
	100.0%

	
	£30,001 - £50,000
	28.6%
	14.3%
	57.1%
	
	
	100.0%

	
	£50,001 - £150,000
	100.0%
	
	
	
	
	100.0%

	Total
	31.3%
	28.1%
	31.3%
	3.1%
	6.3%
	100.0%




 I used the cross-tabulation function to analyse whether annual household income had any correlation with average spend. From the results above it is shown that the average spend on takeaways increases with the annual household income. As you can see the average spend in the £21-£30 category increases by 17.1% as household annual income increases from (£12,501 - £30,000) to (£30,001 - £50,000). However, this correlation is distributed by the £50,001 - £150,000 category. I believe this is because there was only 1 participant in this category therefore the results are bias. 
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Next, I wated to find out if the option of having your food delivered was an influencing factor. From the data presented in the bar chart it is evident that yes, having the option for delivery is a contributing factor to decision making. Only six participants stated that delivery does not influence their choice. 




	Does Menu variety influence your decision? eg. Vegetarian, Vegan or gluten free items.

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	yes
	11
	34.4
	34.4
	34.4

	
	no
	21
	65.6
	65.6
	100.0

	
	Total
	32
	100.0
	100.0
	



[image: ]


The last influencing factor I decided to look at was menu variety, and if offering vegetarian, vegan or gluten free items would influence customers. I decided to present this data in from of a pie chart. Around one third of participants stated that no menu variety is not considered while choosing a takeaway. Of a total 32 participants 11 people stated that yes, this would be an influencing factor. 







Conclusion/ Reflection:
In conclusion, it is visible that there some correlations present within the data. Two notable correlations seen are the rise of average spend with the increase of household income. Secondly, the preferred method of ordering changed with increase in age. Overall, I have managed to find some influences within my data. 
On reflection of the study, I believe that there are both strengths and weaknesses to be taken away from the study. The first strength is efficiency, Creating the survey and spreading it on social media was an easy task which was helped with the use of google forms. The second strength was the method of analysing the data. SPSS was a great tool in helping present the data making it easy to read and understand. The use of SPSS cross-tabulation allowed finding correlations and relationships in the data easier. The main weakness I found in this study was sample size. To get a fairer result I would have liked to have a greater sample size. Having only a small number of participants from the elder ager groups meant the data collected here might not be fair. I believe to gain a fairer result it would be beneficial to get the same number of participants in each age group. 
If I were to conduct this study again there are a small number of changes I would like to make. Firstly, I would revise some of the questions in the survey. I found that some questions had little relevance to the aim of my question. Thinking about different questions would mean drawing more meaningful data from the results. Secondly, as mentioned in the weaknesses I would like to increase the sample size. 
Overall, I believe I have managed to answer topic question. I believe I manged to find some key influences that affect takeaway choice. Including having the option for delivery, and the food hygiene rating. I believe this study is a good start and could be used to aid further research into the topic. 
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