Explanation of Infographic – Adam Price - 1600704
Subliminal Messaging and How to Spot it.
Something important in understanding subliminal messaging is recognising the different types which is something I tried to identify and cover the most common ones of in my infographic. Firstly, I felt it was important to identify the difference between supraliminal and subliminal messaging as some people may mistake the former for the latter in not fully understanding the concept. I tried to write my piece in a clear and concise manner that was also to a degree in layman’s terms. So supraliminal is following the example I used in the infographic, when you see a van passing you it has an advert on it and then you want the thing in the advert. Another example would be in television, a scene may have advertisement in that might be missed such as a branded computer, it is in sight and may be acknowledged by the viewer. It is, in its own way overtly visual and evident because not only is it there, but you yourself know it is there. If I asked you what was on that van you would be like “hey a burger advert”, this sets it apart from subliminal because in subliminal advertising you are not consciously aware of it. You would still want the burger or whatever is being advertised but you would not necessarily be aware that you saw a burger advertisement. In this case, advertisement and subliminal messaging tend to be used through media, such as the words “eat burgers” being shown in a movie for a m/s. You would not know you had seen it, as such these messages are heavily frowned upon. A good example of Supraliminal is the study conducted by Adrian North using French and German music as a means to impact wine sales (North, n.d.). The music was heard consciously but influenced them subconsciously, a very interesting study. 
Now, in order to best understand the methods behind subliminal messaging, I have here exemplified some of the most popular and perhaps stereotypical methods involving what may be your three main senses that are influenced by subliminal messaging. Touch and taste are not as easy to manipulate through subliminal messaging, it still happens but as it is not widely used, for the sake of time and space, it is not included. In a lot of cases, supraliminal and subliminal can be so similar that supraliminal messages are simply referred to as subliminal. 
Sight is used in subliminal messaging as a way of getting a message across without getting a message across. This may include the manipulation of words or images in media to influence campaigns identities or other such entities associated with those words or images. Now, to exemplify this let us say I am in a profession in which I have a rival. I realise that a part of my rival’s name is a word with negative associations. I make an advert showing the text image of this person’s name and animate it in and out of the frame. As I do so, this negatively associated word can be seen. This exact context has actually been used in advertisements for political purposes in the US by the George Bush presidential campaign in 2000 in which an advertisements in promotion of Bush and defamation of Al Gore shows the word democrats introduced to the screen but by doing so puts the word ‘RATS’ on the whole screen (Bush Campaign 'Rats' Subliminal Message, 2007). 
Scent is used for subliminal messaging when people are in public, going to shops and about their business. Although, scent is taken in consciously and can influence people subconsciously therefore is also considered supraliminal due to this aspect. In these cases, smell can be used to lure people into a shop through the smell of a bakery or a coffee shop, more effectively with people who have a liking for that particular goods. The best example for this would be Hamleys using the pina coladas scent to trick parents into a holiday feeling and not a kids shop (Dalton, 2017), therefore the logic behind this would be that the parents are more inclined to spend if they feel like their not simply in a kids shop.
With Sound, like scent, a lot of its subliminal messaging can be perceived and supraliminal messaging, taken in consciously but influencing subconsciously. However, the messages that influence the buyer advertise a specific item by using noise to draw you to it. As has already been discussed, the Adrian North study in French and German music having an effect on wine bought is crucial in this understanding. Basically, Italian music drew more people to buying Italian wine, whilst German music drew more people to buying German wine (North, n.d.). 
The key in recognising subliminal messaging is by understanding how they are introduced to you in the first place, and remembering the difference between subliminal and supraliminal.
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