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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website Yoga Reading loads relatively quickly on mobile as well as on desktop computing, pages appear on the website in an order of seconds. The performance is smooth and guaranteed by minimizing the utilization of large media files. In general, the loading speed is depending on according to your broadband. 

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Indeed, the website features multiple subsections, including Courses, About, Blog, and Contact. The menu bar at the top of the page makes it easy to find your way around, customers may navigate between pages relatively simply through an overhead menu and obvious call-to-action icons. However, some information requires multiple clicks, which could slow down the user journey. The navigation might be improved with a more organisation layout or hyperlinks.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Indeed, customers can book through the website. There are links that directing users to booking system or forms where they can get support. However, the booking process could be more direct, with a clear ‘’Book now’’ button visible on all pages. Creating the booking steps easier could make the experience more pleasant for customers and lead to increased earnings.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: Incoming customers may find the website simpler to access and browse if mobile accessibility is improved, specific course filters are included, and a clearer breadcrumb trail is provided. Furthermore, quicker loading times and increased organization of content could improve the customer experience more satisfying.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website displays a pleasant, clean appearance and is visually attractive, using soft colours and simple layouts that reflect the relaxing nature of yoga. Layout changes are obvious on mobile devices, but certain graphics scale in different ways, which significantly detracts from aesthetics. However, the mobile experience could be improved for better readability and spacing. Overall, the design is attractive but could be more responsive.

	Question 2b - How does the website use imagery, video and colour? 


	Answer: The yoga design matches with gentle, soothing colours. Pictures of classes and teachers increase participation. The result generates a website that appears genuine and allows customers credibility. However, there fails to be sufficient video material. Including videos such as short previews of classes, introductions of teachers, or testimonials from customers would make customers more interested and allow them to learn visually.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: There fails to be a live chat feature on the website. Incorporating one could enhance customer service and offer prompt answers to questions. A live chat or virtual assistant might significantly enhance the user experience by allowing customers to address inquiries, obtain responses promptly, and resolve scheduling issues without suffering to compose correspondence or make phone calls.


	Question 2d – How effective are the social media links on the website?


	Answer: Social media links are visible and working, connecting viewers to Facebook and Instagram. These platforms promote Yoga Reading advertisements and community involvement by letting consumers view images of classes, events, and posts. However, the overall activity level appears relatively low with only a few posts. Making posts frequently may attract far more people to the website and facilitate it ranking higher in engines like Google.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: Services include complete lesson descriptions, schedules, and prices. It includes plenty of data on each course, including class descriptions, prices, length, and the kind of attendees who should take the class (for example, beginners, advanced, or moms and babies).It includes plenty of data on each course, including class descriptions, prices, length, and the kind of attendees who should take the class (for example, beginners, advanced, or moms and babies).


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: The present website seems not to include plenty or any customer reviews. The site would be more reliable and credible if it had verified reviews or feedback from current customers. Current evaluations also show that consumers' confidence in the company is higher; however, they indicate that the organization is interested in community feedback and strives for continuous improvement.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website's comprehensive aesthetic provides an appearance of professionalism and high-quality service. The design is consistent, the information is accurate, and the teachers seem to be experienced and qualified. This level of professionalism shows potential clients that you are reliable and knowledgeable. I believe I would advise friends regarding Yoga Readings services, considering the website holds all possible data required to make reliable booking options.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Every lesson section clearly displays the fees, demonstrating the price it will cost. The costs on the website appear to match the professional look and excellent level of service that it guarantees. Customers can compare alternatives before making a reservation as prices are clear. It shows an excellent exchange, which is in line with digital advertising standards that encourage honest and clear communication across all platforms. 

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Yoga courses 

	
	2. Beginners 

	
	3. Mum & baby

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: The Yoga Reading website fails to display up in the top ten results when you search Google with the keywords above. This suggests that the site may not have excellent search engine positioning. Using keywords, meta descriptions, and hyperlinks more effectively could make it easier to find. Frequently posting content with relevant keywords can also help the website rank higher and attract in individuals from the area who are interested in yoga. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites remain essential to companies in the United Kingdom. They help businesses obtain trust and look professional by placing any of their important information, products, and services in one simple-to-access spot. Having a reliable website is no longer optional; it is as essential for success as ever as more individuals search for and purchase products online. If a business only uses social media, it could lose control over its personal brand and interaction, leading to inconsistent messaging and potential customer confusion about the brand's identity and values. A solid website may assist you in real life by offering you analytics, contact forms, and specific functions that help you bond with your clients. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: Implementing a real-time chat or instant messaging feature might be the most effective way of enhancing the Yoga Reading website. At this point, customers may get in touch with the business via forms or email, which could make communication slower and less enjoyable. A live chat feature tool would let people get help right away and get answers to questions about classes, schedules, or bookings. This might make the website engaging, easy to use, and cantered on the customer. This quick response alternative could also make consumers consider further and schedule frequently, since people tend to like businesses that communicate effectively.
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