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Referencing  Inthe main body of your submission you must give credit to authors on whose
research your work is based.

Append to your submission a reference list that indicates the books, articles,
etc. that you have read or quoted in order to complete this assignment.

e.g. for books:

surname of author and initials, (year of publication), title of book, publisher:
place of publication.

Late submission will result in a late penalty mark, as follows:
Up to one week late: maximum mark of 50% for first attempts and 0% for resubmissions.
« No work will be accepted more than one week after the submission deadline
(Academic Quality Handbook 2016/17 7.5 (5))

Element 1 — Portfolio (40%).

(Equivalent to 3000 words)
Students are required to research and identify the core values/revenue streams/client base/
partners/existing brand identity of a company based in the Tileyard community.
They are then to create a re-brand identity, strategy and campaign for that company.

Element 2 — Essay (40%)

3000 words
The portfolio is supported by a 3000 word essay, that should aim to provide insight into the
rationale behind the production process, outlining key aspects of your methodology that are
underpinned by research.

Element 3 — Presentation (20%)
15 minutes (Equivalent to 3000 words)
You are tasked to either:
«Develop an original artist campaign for digital release and promotion of a single for an artist
from the Tileyard Music roster
or
«Develop an artist re-brand for an artist from the Tileyard music roster



eInvestigate complex and dynamic marketing eAnalyse marketing theories and practices:

theories, strategies and practices, and their market segmentation, targeting, positioning,

relation to design. sales, consumer behaviour, the psychology
eDevelop and present innovative and mixed of marketing, the impact of culture and the

media design solutions and tactics for perception of value

campaigns across all forms of media. eEvaluate marketing tools, techniques
«Summarise their experiences in the and practices across the dynamic media,

marketing industry, and conjecture how it platform and new technology landscape in an

influenced their personal development. international music marketing framework

eEvaluate their experiences within a
professional music marketing environment.

eCase study of a mixed media marketing
campaign, how it is devised, executed,
monitored, and reacts to change

eDevelop integrated marketing strategies
which harness a range of communication
and presentation tools to a high standard
in the processes of researching, collating,
presenting, and executing marketing
campaigns

eAssess their roles and competency in team
music marketing projects



Element 1 - Portfolio
Your submitted portfolio should include:
e Marketing research
«Mood boards
«Company logo & identity drafts
«Company descriptor & outward facing brand content draft
«Web and social space concepts and digital assets
- A draft Heads of Terms agreement between you and the company
«Budget for strategic consultancy, asset creation & deployment
«Project management timeline covering pre-production, production and aftercare.

Suggested Methodology
«Choose any company from the Tileyard London community (see tileyard.co.uk/community).
«Research and identify the core values/revenue streams/client base/partners/existing brand
identity of the company.
-Create a re-brand identity, strategy and campaign for that company.
«Format the re-brand and campaign as a portfolio of work



Element 2 — Essay
You are to submit a 3000 word essay, that:
«Provides a rationale for your strategic approach to the re-brand.
«Discusses and reflects upon the use of contemporary marketing theory and concepts in
your portfolio.

The Essay must be written in English in an appropriate academic style. It must be informed by
research, which is presented using the Harvard referencing system.

Research should be extensive, and should use reliable and relevant sources of information (e.g.
academic books and journals that have been peer reviewed).

Element 3 — Group Presentation

As a group, create and present either:

A single release campaign for an artist from the Tileyard music roster
(tileyardmusic.co.uk/roster).

or

«An artist re-brand for an artist from the Tileyard music roster (tileyardmusic.co.uk/roster).

It must include:

«Mood boards

«Logo ideas & iconography

*One-sheet

«Website & Social Strategy

«Plan for asset creation and deployment



Element 1 — Pre-production Portfolio

«All elements need to be submitted to the UWTSD Moodle VLE in the appropriate sections by
13:00 (GMT) on the day of the deadline.

«The portfolio must be delivered in a single folder

«Image and text assets must be presented as a single PDF document

«All additional media (e.g. video and audio) must be included in the submission folder
Label each element clearly

«The folder must be named according to the format
surname_initial_module_assignmenttitle (e.g. smith_j_Creation_Elementl ) - see below:

e The folder must be zipped for submission
«The folder must be named before it is zipped.

Element 2 — Essay
«The Essay needs to be submitted to TurnItIn via the UWTSD Moodle VLE in the appropriate
sections by 13:00 (GMT) on the day of the deadline.
«Your submission must be must be a PDF, named according to the format: surname_initial_
module_assignmenttitle (e.g. smith_j_ Foundation_Element2)
«Make sure that your Name, Student Number, Module Title, and Assignment Title are clearly
shown on the front page of your assignment.

DO NOT put this form into TurnItIn or it will match many similarities with other students’ sub-
missions

Element 3 — Presentation
<A 20 minute slot will be pre-allocated for your presentation.
«In this time, you will set up (and pack down), as well as leaving time for a short Q&A.
«The presentation will be filmed for archiving and moderation purposes.
«All presentation assets (e.g. Powerpoint files etc.) must be uploaded to Moodle on the day of
the presentation.



«This section details the assessment criteria.

«The extent to which these are demonstrated by you determines your mark.

«The marks available for each criterion for each Assignment Element is shown.

«Markers will use the space provided in the marksheet to comment on the achievement of the
task(s), including those areas in which you have performed well and areas that would benefit
from development/improvement.

1. Research-informed Literature E1 (10%)
Extent of research and/or own reading, selection of credible sources, application of appropriate referencing E2 (20%)
conventions. E3 (20%)
2. Knowledge and Understanding of Subject E1(20%)
Extent of knowledge and understanding of concepts and underlying principles associated with the discipline. Eg gg%;

E %
3. Analysis E1 (20%)
Analysis, evaluation and synthesis; logic, argument and judgement; analytical reflection; organisation of ideas E2 (30%)
and evidence E3 (20%)
4. Practical Application and Deployment E1 (30%)
Deployment of methods, materials, tools and techniques; application of concepts; formulation of innovative and ~ E2 (10%)
creative solutions to solve problems. E3 (20%)
5. Skills for Professional Practice E1 (20%)
Attributes in professional practice: individual and collaborative working; deployment of appropriate media; E2 (20%)

presentation and organisation. E3 (20%)



Assessment
Criteria

Outright Fail
(0%-29%)

Fail
(30%-39%)

Unsatisfactory
(40%-49%)

Satisfactory
(50%-59%)

Good
(60%-69%)

Excellent
(70%-79%)

Exceptional
(80%-100%)

1. Research-in-

formed Literature
Extent of research
and/or own reading,
selection of credible
sources, application
of appropriate
referencing
conventions

Little or no evidence of reading
Views and findings unsupported
and non-authoritative.
Referencing conventions largely
ignored

Poor evidence of reading and/
or of reliance on inappropriate
sources, and/or indiscriminate
use of sources.
Referencing conventions used
inconsistently.

References to a limited range of
mostly relevant sources. Refer-
encing conventions not always
applied consistently.

Inclusion of research-informed
literature, including sources
retrieved independently. Some
omissions and minor errors.
Referencing conventions mostly
consistently applied.

Inclusion of a wide range of
research-informed literature,
including sources retrieved
independently.

Selection of relevant and credible
sources. Very good use of refer-
encing conventions, consistently
applied

A comprehensive range of
research informed literature
embedded in the work. Excellent
selection of relevant and credible
sources. High-level referencing
skills, consistently applied.

Outstanding knowledge of
research-informed literature em-
bedded in the work. Outstanding
selection of relevant and credible
sources. High-level referencing
skills consistently and profession-
ally applied

2. Knowledge and
Understanding of

Subject

Extent of systematic
knowledge,
understanding and
critical awareness

of concepts and
underlying principles
associated with the
discipline.

Major gaps in knowledge and
understanding of material at this
level. Substantial inaccuracies

Gaps in knowledge, with only
superficial understanding. Some
significant inaccuracies.

Some evidence of knowledge

and understanding of current and
relevant concepts and underlying
principles but with gaps or errors

Knowledge is generally accurate
with a satisfactory understanding
of the field of study.

Knowledge is extensive. Exhibits
understanding of the breadth
and depth of established and
contemporary views.

Excellent mastery of a complex
and specialised area of knowl-
edge and skills, with an excellent
critical awareness of current
problems and/or new insights at
the farefront of the field. Clear
awareness of challenges to
established views and the limita-
tions of the knowledge base.

Exceptional mastery of a
complex and specialised area
of knowledge and skills, with an
exceptional critical awareness
of current problems and/or new
insights at the forefront of the
field. A critical awareness of the
ambiguities and limitations of
knowledge

3. Analysis
Analysis, evaluation
and synthesis;

logic, argument

and judgement;
analytical reflection;
organisation of ideas
and evidence

Unsubstantiated generalisations,
made without use of any credible
evidence. Lack of logic, leading
to unsupportable/ missing con-
clusions. Lack of any attempt to
analyse, synthesise or evaluate

Some evidence of analytical
intellectual skills, but for the
most part descriptive. Ideas/
findings sometimes illogical and
contradictory. Generalised state-

ments made with scant evidence.

Conclusions lack relevance

Evidence of some logical, critical
thinking and some attempts to
synthesise, albeit with weak-
nesses.

Some evidence to support
findings/ views, but evidence not
consistently interpreted

Some relevant conclusions

and recommendations, but

not always well linked to other
material

Evidence of some logical,
analytical, critical thinking and
synthesis. Can analyse new and/
or complex data and situations
without guidance.

An emerging awareness of
different stances and ability to
use evidence to support the
argument.

Some conclusions and recom-
mendations, where relevant

Evaluates methodologies, current
research and ideas critically and,
where appropriate, proposes new
hypotheses/ideas. Evaluates and
synthesises complex issues both
systematically and creatively.
Makes sound judgements and
proposes convincing arguments
in the absence of complete data
Sound, convincing conclusions /
recommendations.

Excellent critical evaluation

of methodologies, current
research and ideas and, where
appropriate, proposes new
hypotheses/ ideas. Evaluates
and synthesises complex issues
systematically and creatively.
Makes excellent judgements and
proposes convincing arguments
in the absence of complete data
Strong, persuasive, conclusions,
justifiable recommendations.
Work is of conference publishable
quality.

Exceptional critical evaluation of
methodologies, current research
and ideas and, where appropri-
ate, proposes new hypotheses/
ideas. Evaluates and synthesises
complex issues at a high leve

of mastery. Makes outstanding
judgements and proposes highly
convincing arguments in the ab-
sence of complete data. Highly
persuasive conclusions. Work is
of journal publishable quality.



Assessment
Criteria

Outright Fail
(0%-29%)

Fail
(30%-39%)

Unsatisfactory
(40%-49%)

Satisfactory
(50%-59%)

Good
(60%-69%)

Excellent
(70%-79%)

Exceptional
(80%-100%)

4. Practical
Application and

Deployment
Effective deployment
of appropriate
methods, materials,
tools and techniques;
extent of skill
demonstrated in

the application of
concepts to a variety
of processes and/or
contexts; formulation
of innovative, original
and creative solutions
to solve problems

Limited or no use of methods,
materials, tools and/or tech-
niques

Little or no appreciation of the
context of the application

Rudimentary application of
methods, materials, tools and/for
techniques but without consid-
eration and competence. Flawed
appreciation of the context of the
application..

Some awareness and mostly ap-
propriate application of well-es
tablished methods, materials,
tools and/or technigues.

Some appreciation of the context
of the application

A satisfactory and appropri-

ate application of standard
methods, materials, tools andfor
techniques

Satisfactory appreciation of the
context of the application, with
some use of examples, where
relevant

A very good application of a range
of methods, materials, tools and/
or technigues.

Very good consideration of the
context of the application, with
perceptive use of examples,
where relevant.

Evidence of some originality,
innovation and creativity.

An advanced application of a
range of methods, materials,
tools and/or techniques.

The context of the application is
well considered, with extensive
use of relevant examples
Application and deployment ex-
tend beyond established conven-
tions. Originality, innovation and/
or creativity evident throughout

Outstanding levels of application
and deployment skills. Assimila-
tion and development of cutting
edge processes and techniques.

5. Skills for

Professional Practice
Demonstrates at-
tributes expected in
professional practice
including: individ-

ual initiative and
collaborative work-
ing; deployment of
appropriate media to
communicate (includ-
ing written and oral);
clarity and effective-
ness in presentation
and organisation.

Communication media is inap
propriate or misapplied

Little or no evidence of autonomy
in the completion of tasks.

Work is poarly structured and/or
largely incoherent

Media is poorly designed and/or
not suitable for the audience.
Poor independent or collabora-
tive initiative.

Work lacks structure, organisa-
tion, and/or coherence

Communication is not clear.
Limited independent work and
limited involvement in group
activities

Work lacks coherence in places
and is in need of amendments to
the structure.

Can communicate effectively in
a suitable format, but may have
minor errors

Can waork effectively autono-
mously and as part of a team,
with some involvement in group
activities.

Mostly coherent work and is in a
suitable structure.

Can communicate well, con
fidently and consistently in a
suitable format

Can work very well autonomously
and as part of a team, with very
good contribution to group
activities.

Work is coherent and fluent and
is well structured and organised.

Can communicate professionally
and, confidently in a suitable
format

Can work professionally au-
tonomously and within a team,
showing leadership skills as
appropriate, managing conflict
and meeting obligations

Work is coherent, very fluent and
is presented professionally.

Can communicate with an
exceptionally high level of profes
sionalism

Can work exceptionally well and
professionally autonomously and
within a team, showing advanced
leadership skills.

Work is exceptionally coherent,
very fluent and is presented
professionally.



Essential
«Allen, P (2014) Artist Management for the Music Business, 3rd Edition. London: Routledge

Further

«Kotler, P.; Armstrong, G.Wong, V.; Saunders, J.; (2014) Principles of Marketing, 14th Ed.
London: Financial Times

«King, M (2009) Music Marketing: Press, Promotion, Distribution, and Retail, Berklee Press
Publications

«Godin, S (2008) Tribes: We need you to lead us, Piatkus

«Bounds, Andy (2010) The Jelly Effect: How to Make Your Communication Stick, Chichester:
Capstone.

«Brown, Eileen (2012) Working the crowd: social media marketing for business, 2nd Ed,
London: British Computer Society

«Chaffey, David (2012) Digital marketing, strategy, implementation and practice, Harlow:
Pearson

«Chaffey, David (2013) Emarketing excellence planning and optimizing your digital marketing,
4th Ed, London: Routledge

«Damian, Ryan (2012) Understanding Digital Marketing: Marketing Strategies for Engaging the
Digital Generation, UK: Kogan Page Limited

«Jobber, D. (2009) Principles and Practice of Marketing. USA: McGraw Hill



