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	Insert hyperlink to website
	https://www.thecookingacademy.co.uk 


	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: My experience was the website loaded quickly and efficiently with easy access
The can be a few factors why website can loads questions such as WIFI connections, Locations  as well as server. Suggest by tToolster’s 2024 Website Load Time statistics, websites take an average of 11.48 seconds to load on mobile, significantly worse than the two seconds it takes on desktop.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes this website do have several subpages but easily navigated however subpages are available e to arrange information better for users experience. (MDN Web Docs,2024).


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes customer can make booking with the webpage with easy understanding and direction of where to go and where to book and buy courses. It gives users options of what type of booking the would like to book and information of prices and dates and times that’s makes it easy for users to understand.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Some Improvement that can be made to the website would be more use of colours to make it culinary to make it more appealing for users. Also layout is more difficult to understand when using apple laptop then a PC laptop.  Also the website can improve by offering a discount for regularly customer return.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website looks really appealing and easy to look and scroll through via laptop.
Its shows you options and different subpages without having to scroll down because the defences of size between and laptop and a phone. With the phone its more difficult to find options to book or look for other subpages because of there size of phone which make it harder to show everything in one glance. Having a great design is vital for providing an exceptional expernice for users( Mozilla 2024) 


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
The website lack of videos give users less understandings of what the website is trying sale to there customers. With a small 30 second video clip can save users time by explaining the course via 30 second clip rather than users reading through website to understand what the course is sailing  The imagery of the website can in include more colours and  different variety of food. 

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:  Yes the website those have online chat tool. Live chat helps companies to deal with multiple customer which reduce customer waiting time. Its also help with time and money for business however its still important to have a good balance for saving and cutting cost and giving good service for their customers and users (Nea Bjarkqvist 2020)


	Question 2d – How effective are the social media links on the website?


	Answer: 
Having social media links can improve website with marketing and also engagement with users with daily activist and users keeping up with new courses and help you gain a bigger following. It can also improve engagement and traffic to your website (Jay King 2018)

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: Cooking academy users serval contain to sale and advertise its service to users. 
The website also users sub headings and Bullet point to show there difference classers and packages available e to the consume.  Having a well organise website helps there search engine visibility for google to boost your website higher which can help with more traffic to your website. (Joseph Rebis2023).

	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer:
User reviews are made available through their website from testimonials from existent customers. There are also reviews made by users off their experience. There is no recent review for 2026, this shows that the website is not actively updating reviews. 

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: This website shows consistency with their use of modern design and food quality with difference sub headings. The use of imagery made their website appears professional, customer are explain in dept about each course.(Jones 2025 pamenter 2026) This company offers real cooking experience also for entry level users, the use of visuality is vital for users engagement.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Pricing for this website can be shown more clearer, at this instant customer needs to go through different pages to find prices. However this system makes it more difficult for users to identify cost of courses ( MDN Web Docs, 2024), prices are display in huge amount, on the other hand company may keep their price hidden because prices are tailored to specific customer needs.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Cooking classing near me

	
	2.cooking lesson 

	
	3. Cooking online 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer:  These words that I type in on google search engine do not come up on their top 10 search engine. Their can be a many reason why this is one is that their website can be old and not up to date, another reason can be website don’t work as well on phone as well as website can be hard to understand for users. (Adam Smith 2017)


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes I do feel like website have a lots of relevance in modern day UK business because Even though social media is bigger than it has ever been for business its still something relatively new and cant just relay your business on platforms that can take away your account or even shut down without any notice.  My advice to business is to use social media for building up your following online and dragging traffic to your website, that can see their product or service that your sailing and give customers more information with also reviews from over client that the can see. Although social media platform like Instagram, Facebook, TikTok, and LinkedIn are good platform you just don’t have as much power as you would if you have your own website. ( Amber Marketing Executive 2025)

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer:  My recommendations will be making the colours more colourful to reflect their courses your sailing which is cooking classes. Their reason why I have suggest this improvement is because you have limited time to catch a customer attention when their visit you website so you need you website with bright colour instead of having dark gloomy colours that might make customer to exits you website and their business to lose a potentially customer.  The right colours can help customer stay and retain information well better which can increase bran repetitions and hopefully convert them into a customer  (Greg Merrilee's 2026).
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