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Social media marketing tools such as LinkedIn and Facebook are helping businesses in different ways including developing brand awareness and engaging customers. This report will discuss the role of LinkedIn and Facebook in staff recruitment among different organisations. The main purpose of social media is to connect users to share information and create proper web content. 
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Those tools are helping to reach large audiences, connecting billions of people, and connecting billions of people by delivering them a proper customer base. As viewed by Macarthy (2021), businesses are using targeted audiences to reach the targeted psychographics and demographics. Social media is helping to develop brand awareness, and recognition, and helping companies to collect customer feedback in real time. From my point of view, social listening data helps brands manage trends and handle conversations that create impacts on the audiences in real-time. SMM is based on a powerful tool for the business for managing sizes for reaching the customers. 
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Figure 1: Overall distributions for LinkedIn users in 2020
(Source: Statista.com, 2024)
As per the statistical report, around 14% of adults have been using LinkedIn for recruitment purposes in the UK in 2020. LinkedIn marketing is helping to develop brand awareness, increasing trust for the development of individuals and businesses alike. In my thoughts, Facebook marketing is a great way to connect customers and deliver proper updates for the business. LinkedIn is a social networking site for making a proper business community, and the main goal of this site is to connect members for networking and developing trust (Cheng et al., 2020, p.102188). Along with this, Facebook is another way to deliver effective targeting options, focusing on a vast user base, and delivering diverse ad formats. It helps businesses to reach audiences depending on interests, demographics and behaviours (Fraccastoro et al., 2021, p.101776). Facebook marketing is based on different activities including managing and creating a Facebook business page, posting content for connecting followers, running paid advertising campaigns and defining performance metrics for defining marketing efforts. 
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Advantages 
Facebook is based on an effective tool for staff recruitment as it helps companies by reaching a large pool of candidates. Social media is helping most companies to reach large audiences, managing a diverse pool for handling potential customers as compared to traditional recruitment methods. In the thoughts of Ruparel et al., (2020, p.101335), Facebook is helping most companies reach advanced searches by handling target candidates that depend on industry, location and keywords. Companies are posting jobs on their Facebook jobs and Facebook pages, by focusing on the review applications and responding to the qualified candidates directly on Facebook. I think that social media is helping companies be connected in a personal way and develop business relationships with team members. With the help of social media, the recruitment strategy is helping to attract passive and active candidates, targeting specific, ideal candidates, developing employee brands, and company culture and saving recruiting costs (Manzoor et al., 2020, p.45). Facebook has around 2.19 billion active users, which is helping them to reach wider audiences for handling potential candidates. This social media tool helps users’ candidates actively looking for jobs. 
Disadvantages 
There are different challenges for Facebook as an effective social media-marketing tool including a lack of data security, and removing applications. Inappropriate content has created a barrier for managing content for their profiles including lying about qualifications, criminal behaviours, inappropriate photographs and badmouthing a previous company (Kadir and Shaikh, 2023). Inappropriate posts and controversies have created barriers in delivering proactive job opportunities. In my opinion, major disadvantages of official media include time management, frauds, misinformation, privacy concerns, and cyberbullying. 
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Positive impacts 
LinkedIn is based on a great platform for recruiters to find qualified candidates for managing open positions. In the thoughts of Nyagadza (2022, p.420), it is helping recruiters search required candidates depending on their location, experiences and skills. I think this platform is used to research industries and companies, delivering up-to-date information on trends and industries helping in recruitment purposes with the help of search engine optimisations, and networking possibilities, focusing on the current and comprehensive nature. The advantages of LinkedIn include positive social images, branding, skill assessment, and employment opportunities, delivering easy job applications and focusing on initiating connections (Jamil et al., 2022, p.808525). This social media tool delivers a proper connection for the recruiters, connecting 87% of recruiters on LinkedIn regularly to find out passive job search for candidates, focusing on 35.5 million people for connecting people on LinkedIn. The target audiences for LinkedIn are based in the 25 to 34 age group mainly millennial and Gen Z. From my point of view, LinkedIn is based on a valuable platform mainly for job seekers that help in job posting, networking, and showing professional accomplishments. LinkedIn is a social media-marketing platform that can improve networking opportunities, develop personal brand building, help in knowledge sharing, showcase skills, increase job opportunities, and deliver career explorations. This tool connects industry leaders, colleagues, and potential employees to develop robust networks, increasing new opportunities, partnerships, and collaborations. 
Negative impacts 
LinkedIn is a public platform, which means anyone can get contact information and view profiles for candidates. In my opinion, this can create disadvantages for people who want to keep information private and secure. This platform is prone to spam, users are receiving unsolicited messages from the recruiters, which creates barriers for individuals (Sreejesh et al., 2020, p.102155). LinkedIn can be time-consuming as users are constantly updating their profiles and networks to stay relevant. This platform offers a variety of paid services and delivers job postings, and premium accounts that can be costly for the users.  
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This research study has discussed the importance of social media tools including Facebook and LinkedIn. The positive impacts of LinkedIn and Facebook as important social media tools on recruitment have been defined in this research study. Social media tools have been used for performing different activities including content creation, analytics, publishing, and even automation. 
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