	
	
	Lucy Rees
2512701



[image: ]
 
MODULE CODE: ECPT6007 
 
ASSESSMENT COMPONENT: A1 Curriculum Development Project
 
STUDENT NAME: Lucy Rees
 
STUDENT NUMBER: 2512701
 
 
 
 
 
 
 
Use of Generative AI in Assessment 
 
 
 
(Lecturer to indicate Yes or No against each element)
 
	RESEARCH 
	For this assessment, you can use Generative AI to support you in research, including searching for bibliography, using tools to summarise, compare and interrogate materials. 
	Yes  ☒
 
No   ☐

	STRUCTURE 
	For this assessment, you can use Generative AI to support you in structuring your submission, including creating a draft argument structure, identifying parts and headings, etc. 
	Yes  ☒
 
No   ☐

	PROOFREADING 
	For this assessment, you can use Generative AI to check your own text/creation for grammatical and syntactical mistakes, including rephrasing of your own work within specific standards. 
	Yes  ☒
 
No   ☐

	WRITING 
	For this assessment, you can use Generative AI to create text for submission. 
	Yes  ☐
 
No   ☒

	CREATIVE 
	For this assessment, you can use Generative AI to create creative materials, such as images. 
	Yes  ☐
 
No   ☒

	PROGRAMING 
	For this assessment, you can use Generative AI to create and check code. 
	Yes  ☐
 
No   ☒

	NONE 
	For this assessment, you are not allowed to use any type of Generative AI support. This includes research support, structure support, writing/proofreading support and creative support. 
	Yes  ☐
 
No   ☒


 
 
 
 
 
 
 
 
 
AI Acknowledgement  
I confirm that I have not used any AI tools in the research and creation of this assignment. 
I confirm that I have not presented any AI generated materials as my own work. 
I confirm that I have copies of my drafts, notes, and other resources I used, which I may be asked to provide in evidence.












Overview and context of the curriculum. Think about explaining the logistics of the curriculum as to who, what, when, and where.

This curriculum will slot nicely into the University of the Arts London (UAL) Level 3 Extended Diploma in Creative Media Production and Technology course at multiple institutions offering A Level and Vocational courses pre-university.

The curriculum is titled: “Professional Social Media Practice for Creative Media Producers” and will cover Unit 3 (Introduction to professional practice in creative media production) and Unit 7 (Investigating Interactive Media Production and Technology) on the UAL Extended Diploma in Creative Media Production and Technology course

In the evolving creative media landscape, proficiency in social media is no longer optional but a core professional skill. This curriculum addresses a critical skills gap in pre-university creative media education by equipping Level 3 students with strategic, ethical, and practical social media skills that directly support their development in Unit 3 (Introduction to Professional Practice) and Unit 7 (Investigating Interactive Media Production and Technology) of the UAL Level 3 Extended Diploma in Creative Media Production and Technology.
Social media focus serves as a practical vehicle for both of the modules above. This curriculum bridges personal/social use with professional application, building employability skills and preparing students for real-world media production

The module will target 16–19 year olds on vocational pathways, with a mix of A Level and BTEC backgrounds, varying digital literacy, students can then go straight into a job, apprenticeship or university. 
The class size would ideally be around  15–20 students.
The course will be taught in a classroom with the students sat at desks with computers. The students may need to create work-specific social media accounts if they don’t wish to use their personal accounts or if they think their personal accounts aren’t up to industry standard and appropriate, they’ll be offered guidance on what tp post and not to post from an industry expert.
The curriculum will be one term long and be one 3-hour lesson a week for 7 weeks. The timetable is below.
For aspiring media professionals, in journalism, film, graphic design, photography, or digital content, social media serves as the primary platform for portfolio promotion, audience building, client engagement, and direct monetisation. A 2025–2026 industry analysis shows sustained high demand for roles such as social media specialists, content creators, and digital marketing professionals in creative and media sectors, it’s a request you see on most LinkedIn job adverts. 
Many students enter further or higher education with high personal familiarity with social media but limited professional, or critical understanding. They often lack knowledge of platform-specific algorithms, content strategy, cross-platform optimisation, audience analytics, personal branding, risk management, and ethical considerations. Ofcom (2026) says that two-thirds of UK children aged 3–17 use social media, many navigate these spaces with little awareness of professional applications or potential pitfalls.
This module bridges that big gap. It transforms recreational use into purposeful, industry-relevant practice. Students will research current trends, experiment with formats (short-form video, photography, graphics), and develop campaigns specifically optimised for platforms such as Instagram, TikTok, YouTube, and Twitter/X.
The UAL Extended Diploma prepares students for higher education and employment in the media sector by developing creativity, technical skills, and professional behaviours. This social media curriculum directly supports those aims. It provides a practical vehicle for Unit 3 outcomes around professional practice, portfolio development, and industry awareness, while fulfilling Unit 7 requirements through exploration of interactive media technologies, user engagement, and digital platforms.
In a job market where employers seek candidates who can hit the ground running with digital promotion skills, this module significantly enhances employability. Students that qualify from the course who can strategically promote their own work or client projects stand out in competitive fields such as freelance content creation, social media management, journalism, and creative production, something companies are always looking for on LinkedIn.
Students might start this module thinking: ‘Why do I need to do this? I’ve got social media and know everything.’ This module does not duplicate existing personal social media use; it professionalises it. It responds directly to industry demands, fills a educational gap, aligns with UAL qualification aims, and prepares students for the realities of todays creative careers. Without such targeted guidance, many talented young creatives risk entering the industry under-prepared for one of its most essential tools.
Forbes (2026) say that social media is now a permanent line item in global marketing plans and a core driver of the creator economy. Educational programmes must reflect this reality to remain relevant.
This seven-week curriculum offers a focused, practical, and forward-looking intervention that will benefit students throughout their educational and professional journeys.

This module operates within a supportive classroom environment where students work at individual or paired computer stations, facilitating both independent research and collaborative critique sessions. Access to high-speed internet, industry-standard software (such as Adobe Creative Cloud where available, Canva, and native platform analytics dashboards, all available to NPTC), and basic media equipment (smartphones, tripods, and microphones, all available to NPTC) ensures students can move seamlessly between the theory and practice of the module. For those worried about using personal accounts, the tutor will provide detailed guidance on establishing professional profiles, implementing privacy controls, curating appropriate content, and maintaining clear boundaries between personal and professional digital identities. This approach respects student autonomy while modelling best industry practice.
The 7-week, 21-hour structure allows sufficient time for iterative skill-building without overwhelming learners who are balancing multiple UAL units. By the end of the term, students will have produced tangible professional artefacts that can be added directly to their portfolios for university applications, apprenticeships, or job interviews.

A clear rationale for the curriculum, why does it need to exist? Include any relevant background information and supporting sources that may be helpful to support your justification.

In the contemporary creative media landscape, you will more or less have to use social media to promote and share your work. This curriculum, “Professional Social Media Practice for Creative Media Producers”, addresses a significant skills gap in post-16 vocational education at Neath College (NPTC Group). While Level 3 students are often highly active on social media in their personal lives, they frequently lack the strategic, analytical, ethical, and industry-aligned capabilities required to use these platforms effectively as emerging creative professionals.
Ofcom (2025) highlights the scale of young people’s engagement with social media. Over two-thirds (68%) of children aged 3–17 use social media apps, rising to 96% among 13–17-year-olds. Platforms such as TikTok (83% usage among 16–24s) and Instagram dominate daily life, yet this familiarity rarely translates into critical or professional understanding. Many learners use these spaces with limited awareness of algorithms, content strategy, audience analytics, risk management, or monetisation opportunities.
This gap is particularly problematic in the UK’s creative industries, one of the fastest-growing sectors in the country. Iab.uk (2026) states that the creative industries contributed £126 billion to the UK economy in 2023 and have continued to grow strongly, overtaking the wider economy. Within this sector, the creator economy has become a major driver of growth and employment, valued globally at over $230 billion in 2026, with the UK (and particularly England) representing a significant share. Social media advertising spend in the UK reached £11.5 billion in 2025, with creator-led and short-form video content forming a major component. Employers in journalism, film, photography, graphic design, PR, and digital content creation routinely list social media competence as a key requirement in job specifications.
At Neath College, students on the UAL Level 3 Extended Diploma in Creative Media Production and Technology are preparing for progression to university, apprenticeships, or direct entry into these competitive fields. However, without targeted intervention, many risk entering the industry under-prepared for one of its core tools. Current teaching within Units 3 and 7 touches on professional practice and interactive media, but does not provide the sole focus on social media strategy and execution that modern creative roles demand. This module does not duplicate students’ existing personal use; instead, it professionalises it by shifting focus from passive use to strategic production, campaign development, and critical reflection.
As a former PR expert and journalist with over five years of industry experience, I as the tutor has witnessed first-hand how effective social media practice can transform a creative portfolio into tangible opportunities. Whether securing freelance commissions, building a personal brand, or supporting client campaigns. Conversely, poor understanding of platform dynamics, ethical pitfalls, or data interpretation can damage reputations and limit progression. This curriculum directly responds to these realities in the real world.
The rationale is further supported by curriculum theory. It aligns with Tyler’s (1949) objectives model by establishing clear, measurable outcomes linked to industry needs, while incorporating elements of Stenhouse’s process model through emphasis on critical reflection, learner agency, and real-world application. It also addresses broader post-16 priorities around employability, digital skills, and Welsh Government ambitions for a skilled creative workforce in South Wales.
Without this focused module, talented young creatives at Neath College may graduate with strong technical production skills but are still slightly disadvantaged in an attention-driven digital economy where visibility and audience engagement are often as important as the work itself. Forbes and industry analyses consistently highlight that social media competence is now a “permanent line item” in creative and marketing strategies. Educational programmes must evolve to reflect this if they are to remain relevant and maximise student outcomes.
This seven-week module therefore fills a genuine educational and industry need. It is realistic, attainable, and high-impact, providing NPTC Group learners with immediately transferable skills that enhance both their UAL qualification achievement and long-term career prospects in the creative sector.
Department for Culture, Media & Sport (2024) recent figures underline the urgency of this intervention needed on this course. The creative industries contributed an estimated £145.8 billion in Gross Value Added (GVA) in 2024, representing 5.5% of total UK GVA and growing at 4.6%. That’s four times faster than the wider economy. Within this hugely dynamic sector, social media has become the dominant engine of visibility, audience development, and revenue generation. The UK digital advertising market reached £40.5 billion in 2025, with social media investment alone hitting £11.5 billion. The global creator economy, meanwhile, continues its explosive trajectory, approaching or exceeding hundreds of billions in value. Job postings across creative and media roles consistently list social media strategy, content optimisation, and data literacy as essential requirements rather than desirable extras. At Neath College, this module therefore serves a dual purpose: it strengthens students’ immediate performance in Units 3 and 7 while addressing a structural gap in vocational preparation that could otherwise limit progression for even the most talented young creatives.

Curriculum aims and learning outcomes, what does the programme seek to achieve overall?
The students will learn about the importance of each platform, the uses, including  pros and cons, of each platform, they’ll know the importance of posting times, what works best on each platform. All of this useful information they can take with them into the media industry or university after college.
This curriculum aims to professionalise students’ use of social media by transforming recreational platform use into strategic, creative, and industry-relevant practice. It provides a practical, hands-on bridge between personal content creation and professional creative media production.
The programme will enable students to develop a critical and strategic understanding of social media as a core tool for creatives, while building a professional digital presence that supports their progression into higher education and employment.
It directly supports the aims of the UAL Level 3 Extended Diploma in Creative Media Production and Technology by embedding professional behaviours (Unit 3) and interactive media investigation (Unit 7) through real-world experience. The curriculum emphasises creativity, critical reflection, responsibility, audience awareness, and technical competence in a rapidly changing digital landscape.
On successful completion of this curriculum, students will be able to:
· Demonstrate a comprehensive understanding of major social media platforms (Instagram, TikTok, YouTube, X, LinkedIn, etc.), including their algorithms, audience demographics, affordances, limitations, and current trends.
· Analyse how social media functions as a professional tool for promotion, audience building, networking, and content distribution within the creative media industries.
· Understand key concepts in digital content strategy, including posting schedules, engagement metrics, analytic tools, platform-specific optimisation, and the role of analytics in decision-making.
· Critically evaluate ethical, legal, and safety issues related to social media production, such as data privacy (GDPR), consent, intellectual property, misinformation, and online wellbeing.
· Create original, platform-optimised creative content (video, photography, graphics, motion) that demonstrates technical competence and creative flair.
· Research, plan, and execute a multi-platform social media campaign or content series tailored to a chosen creative specialism.
· Use industry-standard tools and techniques for content scheduling, performance tracking, and data analysis to inform content decisions.
· Develop and manage a professional digital portfolio that effectively showcases creative work and personal brand.
Unit 3 specific
· Apply professional working practices, including time management, self-organisation, and meeting deadlines in a live content production environment.
· Reflect critically on their own creative process, content performance, and personal development as emerging media professionals.
· Demonstrate awareness of progression routes and employment opportunities in the creative media sector that require strong social media competence.
Unit 7 specific
· Investigate and apply interactive media technologies and user-engagement strategies.
· Explore how audiences interact with and respond to different types of digital content.
· Evaluate the effectiveness of interactive solutions through real performance data and audience feedback.
These aims and outcomes are designed to be achievable within a 7-week, 3-hour-per-week timetable while remaining challenging for Level 3 students. They prepare learners not only for success in the UAL Extended Diploma but also for the realities of creative careers in an attention-driven digital economy.
Beyond platform-specific learning, the curriculum offers a sophisticated, reflexive approach to digital identity. Students learn to view their online presence not as a casual extension of their social lives but as a strategic ‘creative’ capable of opening doors in competitive fields. Through regular critical reflection, they develop the metacognitive skills necessary to evaluate their own content performance, adapt to shifting platform dynamics, and make informed decisions about when and how to engage audiences.
This reflective dimension is particularly valuable for Unit 3’s emphasis on professional behaviours and personal development planning. Simultaneously, the hands-on campaign work in Unit 7 allows students to test interactive features like polls, stories, live sessions, duets, and collaborative content while analysing real audience responses.
By the conclusion of the module, learners will possess not only technical skills but also the strategic mindset and ethical framework required to navigate the fast-evolving digital media landscape with confidence and integrity that is social media.

Professional standards/benchmarking statements that are relevant to the subject area (this will be especially relevant if you are proposing a new qualification for example).
Demonstrate commitment to learners, their learning, safety and well-being
I think this is an important professional standard for any subject that’s being taught but as there are so many dangers around social media and there will probably be a handful of students under 18, it’s important to highlight the safety around social media and the risks. These would have probably already been done by parents and/or carers, but it is worth mentioning just in case.
Given the well-documented risks associated with social media use; including cyberbullying, privacy breaches, exposure to harmful content, and impacts on mental health, this module places safeguarding at its core. Sessions dedicate specific time to digital wellbeing, recognising triggers, setting healthy boundaries, understanding platform reporting tools, and complying with GDPR and age-appropriate consent practices. For the minority of students who may still be under 18, additional pastoral support and parental communication channels are available. The tutor models responsible practice by maintaining clear professional boundaries online and encourages students to do the same. This proactive approach equips learners with lifelong skills for safe, empowered digital citizenship, an increasingly vital competency in both personal and professional contexts.
 
Maintain and update knowledge of my subject(s) and how best to teach and assess them
This is important when anything is being taught but I think as someone with over 5 years' experience, you will want someone with relevant experience teaching this. There are so many ‘dos’ and ‘don’ts’ around social media, I think you need someone with correct knowledge and understanding teaching it. 

Plan and deliver effective learning, teaching and assessment
This assignment is so complex, there’s no ‘do this’ about it, it’s totally up to the student to choose how they present their assessment at the end. It’s important they have received effective teaching for them to succeed in the end goal of having industry-relevant knowlege and good knowledge to go into the assignment.
 
Build positive and collaborative relationships
I think it’s important here to highlight although they might be viewing social media, it’s important to keep certain things private. Twitter/X is a public domain and as a still active journalist, I might have some follows from students and lectures, the important thing is to not engage with them beyond that. More private platforms such as Facebook or Instagram I can keep private.
 
Enable learners to share responsibility for their own learning and assessment
The reading list will be available on Moodle, I will mention it. It will give guidance when it comes to the assessment. It’s their responsibility to reach out and read further. 


A timetable for the curriculum to include teaching and delivery structure and all relevant logistics i.e., time frame in which delivery will take place and an indication of how the topics/sessions will progress for the duration of the curriculum.

	Week
	Topic
	Hours
	Teaching and learning activities
	Resources required

	1
	Introduction to social media
	3
	Explain new module
Demonstrate blog set up
Pair/Group work
Presenting task
	Computer
Email/Social Media accounts

	2
	Idea generation and research (content creation and trends
	3
	Creating some content as practice as research
Posting it on different platforms
Seeing what other creators have made on social media
Mood boards for idea generation
	Desktop computer
Search engine for research 
Library access
Access to social media for primary research.
Camera equipment.


	3
	Algorithms & analytics
	3
	A breakdown on how reels (and other short form videos) can align to your interests and other things searched on your phone. 
	Desktop computer
Search engine for research 
Library access
Access to social media for research to be done on short-form video platforms (facebook, instagram, youtube, tiktok)


	4
	Strategy & scheduling, campaign development
Pre-production
	3
	Importance of posting times
Touch on pre-production. Students will now have a good idea of what they wish to produce
	Pre-production paperwork, pre-existing blog

	5
	Pre-production
	3
	Allowing students to begin preparing their pre-production paperwork (release forms, studio booking, mood boards, collaborations etc)
	Pre-production paperwork, pre-existing blog


	6
	Assignment prep
	3
	Following on from previous lesson. Allowing students to use lesson time to map out their assignment.
	Assignment brief, pre-production paperwork to fall back on if need be.
Camera equipment.


	7
	On-location assignement prep
	3
	Allowing students free reign where they are for this lesson (on location, in the studio etc)
	Assignment brief, pre-production paperwork to fall back on if need be.
Camera equipment.





Assessment strategy, this should detail both formative and summative assessment.

Formative (ongoing feedback):
· Weekly reflections/journals.
· Peer reviews of draft content.
· Analytics reports on test posts.
· Tutorials.

The assessment design deliberately mirrors real-world creative industry workflows, where professionals are rarely assessed through traditional exams but through the quality, strategic coherence, and measurable impact of their public-facing work. Students are required to submit a digital portfolio comprising campaign documentation, published content, analytics summaries, and a substantial critical reflection (approximately 1500–2000 words). This reflection must integrate primary data from platform insights with theoretical understanding and personal learning. Peer and tutor formative feedback loops throughout the seven weeks ensure that students have multiple opportunities to refine their ideas and technical execution before final submission. This process develops resilience, adaptability, and the ability to respond constructively to critique from peers and consumers, all essential professional attributes in creative media production. Grading will follow UAL’s established Pass, Merit, and Distinction criteria, with particular weight given to strategic thinking, creative innovation, ethical awareness, and evidence-based evaluation.



Recommended reading for potential students.

Mobile and Social Media Journalism: A Practical Guide by Anthony Adornato
Social Media for Journalists: Principles and Practice by Megan Knight and Clare Cook
Extremely Online: The Untold Story of Fame, Influence, and Power on the Internet by Taylor Lorenz
So You’ve Been Publicly Shamed by Jon Ronson


Effective consideration of skills and or knowledge development opportunities within the curriculum including subject-specific skills as well as wider transferable skills

The curriculum delivers a powerful combination of subject-specific expertise and broader transferable skills. Students gain advanced capabilities in platform optimisation, short-form video production, visual storytelling, data interpretation, and campaign architecture. At the same time, they develop wider employability attributes including project management under tight deadlines, cross-platform communication, collaborative teamwork, critical digital literacy, and entrepreneurial awareness of monetisation pathways. These competencies extend far beyond social media roles; graduates will be better equipped to promote independent films, photography exhibitions, design portfolios, or journalistic investigations. In an era where self-promotion and audience cultivation are integral to almost every creative career, this module provides a distinctive competitive edge that enhances progression to higher education, apprenticeships, or direct employment.
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