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   Marketing Essentials: A Comparison of the      marketing methods of two multinational hotel brands

‘Holiday Inn is an American chain of hotels based in Atlanta, Georgia and a brand of IHG Hotels & Resorts. The chain was founded in 1952 by Kemmons Wilson, who opened its first location in Memphis, Tennessee that year. The chain was a division of Bass Brewery. from 1988-2000, Six Continents from 2000-03, and IHG Hotels & Resorts since 2003. It operates hotels under the names Holiday Inn, Holiday Inn Express, Holiday Inn Club Vacations, and Holiday Inn Resorts. As of 2018, Holiday Inn operates more than 1,100 locations.’
‘Six Senses is one of the world’s most luxurious hotel brands. It was founded in 1995 by Sonu Shivdasani, who is most well-known for the ultra-luxury Sonera properties.
Today, the brand has 21 properties in 17 countries. Its hotels occupy incredible locations and present an emphasis on sustainable luxury.’
Six Senses and Holiday Inn are two reputable hotel brands that run in the hospitality industry. Both companies use different marketing methods and strategies to attract their target audience and support their brand image. Here's a comparison between Six Senses and Holiday Inn in terms of marketing methods and strategies:
 Six senses hotel offer a wide variety of services on their website you can find a multitude of information about what they offer to their clients such as, Hospitality that starts with ingenuity
From exotic resorts and spas to private clubs, urban adventures and luxurious residences, our developments are innovative, sustainable and representative of the unique and outstanding beauty of their location. Every property in our portfolio is special and distinctive with an individual personality. We welcome the opportunity to explore how you can receive help from the Six Senses brand and resources to launch your project.”
 Holiday in offer a wide variety of services on their website as well and you can find a multitude of information about what they offer to their clients, they speak about them ‘We’re a resort, real estate, travel and timeshare company with a mission to be the most loved brand in family travel. We create vacation experiences that are easy and amazing, and our members make it a Club.
From exciting theme parks and relaxing beaches to stunning mountainside vistas and dynamic cities, we offer many destinations and vacation experiences to discover.’
Target Audience:
Six Senses targets a niche segment of the market that values luxury, sustainability, and wellness. Its target audience consists of high-net-worth individuals, celebrities, and professionals who look for exclusive and personalized experiences. On the other hand, Holiday Inn targets families, business travelers, and budget-conscious travelers who are looking for affordable and comfortable accommodations.
 
Brand Positioning:
Six Senses positions itself as a premium brand that promotes sustainability and holistic wellness. Its properties are designed to supply a luxurious and eco-friendly experience to guests. However, Holiday Inn positions itself as a family-friendly brand emphasizing affordability and convenience. Its properties are designed to cater to the needs of families and business travelers who seek comfort and value.
 
Advertising:
Six Senses uses a targeted approach to advertising by using digital marketing, social media, and influencer marketing to promote its brand and properties. The company focuses on creating visually appealing and content-rich campaigns that highlight its unique selling points. In contrast, Holiday Inn uses a mass-market approach to advertising by using traditional media such as television, radio, and print ads. The company focuses on promoting its brand through large-scale advertising campaigns that reach a broad audience.
 
Distribution Channels:
Six Senses uses a direct distribution channel by relying on its website, travel agents, and partnerships with luxury tour operators to sell its properties and services. The company emphasizes the importance of direct bookings to support its brand image and the quality of its services. In contrast, Holiday Inn uses a mix of direct and indirect distribution channels by partnering with online travel agencies, tour operators, and wholesalers to sell its properties and services. The company relies on distribution partners to reach a broad audience and increase its revenue.
 
In conclusion, Six Senses and Holiday Inn use different marketing methods and strategies to appeal to their target audience and support their brand image. Six Senses focuses on luxury, sustainability, and wellness, while Holiday Inn focuses on affordability and convenience. Both companies use different advertising and distribution channels to reach their audience and promote their properties and services.
and differences
 
Similarities:
 
1. Both Six Senses and Holiday Inn use online platforms to market their services and attract customers. They have active websites and social media pages that supply information about their locations, services, and promotions.
 
2. Both hotels offer loyalty programs that supply incentives and rewards to loyal customers. For example, the Six Senses loyalty program offers exclusive discounts and upgrades to members, while the Holiday Inn program offers points that can be redeemed for free nights and other rewards.
 
3. Both brands use targeted advertising to reach their desired audiences. They use a mix of digital and traditional marketing channels to promote their hotels to potential customers.
 
4. Both Six Senses and Holiday Inn have partnerships with other brands and companies to offer complimentary services and experiences. For instance, Six Senses has partnered with wellness experts and luxury brands to offer unique wellness experiences to guests, while Holiday Inn has teamed up with food delivery services and car rental companies.
 
Differences:
 
1. Six Senses primarily focuses on luxury and wellness experiences, while Holiday Inn is a more mainstream hotel brand that caters to a wider range of travelers. This difference is reflected in their marketing messages and strategies.
 
2. Six Senses places a strong emphasis on sustainability and environmental responsibility in their marketing. For example, they highlight their commitment to using eco-friendly materials and promoting local cultures in their locations. On the other hand, Holiday Inn's marketing tends to focus more on affordability, comfort, and convenience.
 
3. Six Senses uses a more personalized approach to marketing, with a focus on creating tailored experiences for guests. They offer personalized wellness assessments and consultations, as well as customized spa treatments and dining options. The Holiday Inn, on the other hand, tends to offer more standardized services that can be easily replicated across locations.
 
4. Six Senses places a greater emphasis on experiential marketing, where guests can sample their services or activities before committing to a full experience. This includes offering complimentary consultations, trials, and workshops. Holiday Inn typically does not offer such experiences as it caters to a more practical and budget-conscious market.
The text compares the marketing methods and strategies used by Six Senses and Holiday Inn. Both hotels use online platforms, loyalty programs, targeted advertising, and partnerships with other brands to promote their services. However, Six Senses focuses on luxury and wellness experiences, sustainability, and personalized marketing, while Holiday Inn caters to a wider range of travelers and emphasizes affordability, comfort, and convenience. Additionally, Six Senses places a greater emphasis on experiential marketing and personalized services, while Holiday Inn offers standardized services.
Six Senses is a luxury hospitality company that runs in multiple countries, including Thailand, Maldives, Vietnam, Oman, Portugal, and many others. Operating in different countries has significantly impacted the way they market their products. In each country, the company recognizes the cultural and social differences, which influence the way they market their products. For example, in Thailand, they highlight their Thai tradition-inspired design and spa therapies that are rooted in ancient healing practices, while in Maldives, they focus on their overwater villas and exclusive island experiences. Moreover, the company customizes its marketing strategies based on the needs and preferences of their target audiences. They promote activities, packages, and services popular among local customers while meeting the international travelers' expectations. Additionally, the Six Senses' marketing strategies revolve around their core values of sustainability, wellness, and luxury. They use these values as the basis of their marketing initiatives to differentiate themselves from their competitors. They promote their initiatives to reduce carbon footprint, support the local communities, and implement sustainable practices in their resorts, which resonate with conscious travelers. In conclusion, operating in different countries has affected the way Six Senses markets their products. They recognize the importance of cultural differences and customize their marketing strategies based on the local market. They promote their unique selling propositions that reflect their core values of sustainability, wellness, and luxury. 
Holiday Inn is a hotel brand of InterContinental Hotels Group (IHG), which operates globally in more than 100 countries. ‘That’s why we offer a clean, consistent, and comfortable stay at more than 2,900 locations around the world’. Here you can explore our directory of hotels and book your stay securely online. We're there. So you can be too. This global presence has had a significant impact on the way Holiday Inn markets its products worldwide. One of the key marketing strategies of Holiday Inn is to tailor its marketing campaigns to local cultures and preferences. For instance, in China, where gift-giving is an important cultural practice, Holiday Inn offers gift cards and other promotional items to attract customers. In the Middle East, where family is highly valued, Holiday Inn markets its family-oriented amenities and facilities such as kid-friendly menus and play areas.
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