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Introduction:
 
    According to Philip Kotler, American marketing author, Marketing Information System (MIS) is a lasting and combine organisation of population, materials and actions to accumulate, categorize, study, assess and assign the appropriate, up-to-date, and correct data for use by marketing administrator to upgrade their marketing strategies, put in practise and administrate. In simple terms it may be stated that MIS is a long-lasting plan (structure or scheme) to out-line daily accessibility for pertinent, trustworthy, appropriate, and prompt knowledge for creating suitable conclusions. Furthermore, it can be said that MIS is compose from five main segments that need to blend together perfectly in order to reach the objectives. This are: people, business processes, data, hardware and software. 
People: these are the consumers who utilize the data system to store daily transactions. The consumers are frequently certified specialists just as analyst, human resources managers, etc.
Business processes: these are agreed upon highest methods that guide the consumers and all other elements on how to function accurately. Business processes are improved by people (users, advisors).
Data: the recorded day to day business transactions. For a bank, data is collected from activities such as deposits, withdrawals.
Hardware: includes computers, printers, networking devices. The hardware supplies the computing power for processing data, networking and printing capabilities. It can speed up the processing of data into info.
Software: these are programs that run on the hardware. The software is categorised in two big categories namely system software (Windows, Mac OS) and applications software (Payroll system, banking system).
   An equally significant aspect of this paper is the hospitality industry. In agreement with Tom Bottorff it can be stated that hospitality industry is expanding and blossom as an academic area, encourage by the fact that the department provides good job expectation. The primary source connection to hospitality industry are dispersed between some industry sectors including food and beverage, lodging, meetings and special events, travel and tourism, theme parks and attractions. So if you ever went to a restaurant, amusement park or stayed in a hotel, you have experience hospitality industry. The focus of every one of the sectors in the costumer.
   Another significant aspect is the tourism industry. Tourism is a social, cultural and economic phenomenon which entails the movement of people to countries or places outside their usual environment for personal or business/professional purposes. These people are called visitors and tourism has to do with their activities, some of which imply tourism expenditure (United Nations World Tourism Organization, 2008). The term “tourism industries” is the internationally accepted UNWTO definition of twelve standard industrial classifications of sectors of the economy that provide products/services consumed by visitors.


Case study: 

  To outline better the importance of MIS in an authentic situation the complex “ANA HOTELS” will provide a reliable example. Ana Hotels is part of “Ana Holding”, a Romanian society founded in 1990, that started in the field of public catering and eventually reached to expand and diversify in hotel industry, tourism, production of electric motors, road transport, investments (in sports and finance) and real estate projects. The beginning of Ana Holding in hospitality and tourism industry was in 1996 through the investment in three major hotels situated in Poiana Brasov. They are now hotels of three or four stars that host especially foreign tourists. Nowadays the complex has added more hotels in towns like Bucharest and Eforie Nord, the hotel from Bucharest becoming a five-star hotel “Crowne Plaza”. 
  Each of the actions that Ana Hotels has done make an important contribution to understand how marketing information system was used inside of the company. Using customize information they figured where to open new hotels and in what to invest so they can expand more and more over time. An example of their great expanding is the development from almost each year like:
  SWOT analyse for Ana Hotels:
	Strengths
	Weaknesses
	Opportunities
	Threats

	- a modern management
- SPA
- more services without leaving the complex (hotel)
- good restaurants with attractive prices
- conference centre
- loyalty program
- pleasant accommodation condition
	- lower sales in some months (specially July)
- increase prices than the competition
- lack of indoor recreational spaces 
	- easy access to the ski slope
- personal ski school, with great instructor
- the growth on the market for indoor recreational spaces
- the improvement of the site
	- the prices offered by the competition
- the opening of more hotels with indoor recreational spaces


 
  The complex Ana Hotels tries to use MIS to be ahead of competition and to react in time to the market requirement by different strategies. Their system is meant to help the complex to identify the major trends of the social-economic-cultural environment and becomes applicable after some systematic and rigorous marketing research. In this matter the management of Ana Hotels design a questionnaire that it can be find in each room and the guests are being asked to complete before leaving. For the hotel is an efficient opportunity to test the quality of their services as well as things that need improvement and in this way is develop a strategy of maintaining and upgrading the quality of the offers. MIS is applied as well to understand better the implication of seasonality in tourism, to find out the frequency of tourism services requests over one calendar year, in other words the oscillation between time of the year and the visitors of different tourist zone. In this matter is has been adopted a strategy to diversify the tourist product. The hotel Sport Spa (from Ana Hotels) it was address mainly on travel tourism that was affected by seasonality. The answer to this problem was the construction of the other two hotels Bradul and Poiana to attract new market sectors, namely business tourism. New concepts of offers where specially design to attract the business market, business people, especially by including in the tourist packages massage a relaxations service. Other action could be the three membership cards: silver, gold and platinum, which can give the guest discounts depending on how much money were spend in a year. Besides business people the Ana Hotels has family packages or mountain adventures packages. 
  The tariffs of Ana Hotel are base on the in internal data base and from recurrent information and are spilt in three types:
-differentially tariff: practiced depending on distinctive criteria like number of persons, age, number of nights stayed. Are granted lower prices to groups, Fidel clients, clients that stay more nights.
-reception tariff includes a minimal services package (one-night accommodation, breakfast and unlimited access to pool and spa.
-high tariff: is practiced in the crowded periods around holidays, to select the guests. 
 The promotion strategy is intended to inform the consumer of the existence of the product and determine to buy it, instead of a competitor product. At Ana Hotels have been developed strategic plans for action, plans that define the model and the touristic growth strategy of the area that will integrate in the action of regional development. For example the complex has as objective to increase the number of tourist and the following strategies: attracting new customers, small gifts for loyal guests, free accommodation for children under twelve, increasing special offers in the seasons with fewer costumers, increasing business tourism by creating an attractive package besides the accommodation like an ultra-modern conference room. In tourism the complex can choose two types of advertising: writing media (presentation brochures, newspaper ads, flyers) or online media (Facebook, twitter, site, online ads). Ana Hotels own its own tourism agency which gives them a great advantage in front of competitors. 
  Most of the complex feedback comes from online. Customers can email the complex if they wish to express some opinions or it can be seen very easy on the online reviews. Most of the guest have left encouraging feedback appreciating the great and healthy food they serve, the nearby attractions to visit and some of the costumers said that they will came back another time.
  Ana Hotels communicates very well through online environment, through the official site were every existent or potential client can see latest offers, prices, available dates, rooms, membership card, and some things about the complex. It can be said that the strategy founded on the strong points of the complex it turned out to be a real success for the hotel and clients.

   






Conclusion:

[bookmark: _GoBack]To round everything up it can be said that MIS is one of the most importing part of an organisation, because it helps the company and managers to be prepared for different occasions or situations, upgrade and evolve in the market. A proper use of MIS could lead the company, whether it is a hotel, restaurant or other business, to success if it is handled appropriate and in the same time can ruin everything if it uses poorly. To handle marketing information system efficiently the data should be fresh, constantly upgraded, everything needs to be accumulated, categorize and study so the right person can decide a strategy that helps to plan a good business. Everyday people contribute to MIS, even without realising, by review businesses or applying for membership card. That is why a satisfying MIS could be achieve only by mixing together all components, brought up to date, and assess them carefully.
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