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Introduction
It is evident that plastic has been so useful to humans as since the 1950s we have produced an estimated 8.3 billion metric tonnes of it. However, the victims of this mass production appears to be much of life on Earth as there are 500 times more pieces of microplastic in the sea than there are stars in our galaxy and it is estimated that by 2050 there will be more plastic than fish (Johnston, 2017).
There is a growing trend of consumers questioning the impact of many products including children toys on their health and the environment. Green Toys Inc is an example of an eco-friendly toy company that entered the huge South Korean market and has thrived through the increase of parents looking at toys as they do food (McCullough, 2014).
The EU have announced their plans to dramatically reduce plastic household items by 2021 as plastic straws, cotton buds and stirrers could soon be banned from sale in England in a bid to help clean up the world’s oceans (Rodionova, 2018).
The aim of this dissertation will be to gain an understanding of consumer perception on plastic and how consumers and the increase of coverage in the media has influenced a change in businesses using the following objectives:
· To gain an understanding of the literature surrounding the impacts of plastic on consumer perception
· To investigate through primary research how consumers now feel about plastic and single-use products
· To investigate through secondary research how businesses have responded to the change in consumer attitudes 
· To explore Government policies put in place to tackle the changes with the use of plastics









Literature Review
The word plastic has a meaning behind it which originally meant “pliable and easily shaped” but has recently become a name for a category of materials called polymers. Polymer means of many parts and are made up of long chains of molecules. Polymers can be found naturally as “cellulose” which is a material that makes up the cell walls of plants and is identified as a natural polymer. However, over the last 150 years humans have learnt how to create synthetic polymers which have adapted so much over time, they are now a growing concern of the potential threat they pose to not only human health but nature too (Institute, 2018).  
Microplastics are tiny pieces of plastic that are 5mm or smaller in size and are known to be causing disastrous consequences for marine life and health. There are two main types of microplastics, primary and secondary. Primary microplastics are purposefully made that size for certain products, while secondary microplastics are bits of plastic that have broken down from larger products such as bottles and carrier bags (Motivans, 2018).
Microbeads are a form of microplastic yet even smaller in size. They are added to many products that are used daily like face scrubs and toothpaste. Microbeads are mainly made up of polyethylene but can consist of other petrochemical plastics such as polypropylene and polystyrene. These chemicals are washed down our sinkholes daily causing a variety of marine life to ingest it, thereby making its way up the food chain (Thorogood, 2016).
Microfibers are tiny fragments of plastic used to make synthetic clothing and are put through our washing machines daily. However, because they are so small wastewater treatment plants are unable to filter them resulting in again more consequences to marine life (Project, 2018). A popular microfiber used in a lot of synthetic clothing is polyester, a piece of fabric that is known to be strong, durable and resistant to most chemicals and shrinking (Google, 2018).
A lot of businesses use products that contain plastic for convenience such as straws, however consumer perception is now changing the way businesses look at single-use plastic products. For example, McDonald’s and Wetherspoons are two of several companies that have already banned plastic straws from their chains and replaced them with biodegradable paper straws because of the change in consumer perception (Rodionova, 2018).




Research Strategy and Methodology
Most people plan the way they are going to conduct their research by relating it to a question that needs to be answered or a problem that needs to be solved. Then they can think about what data they need and the techniques that are going to be used to collect it (Saunders, et al., 2015). It is thought that there are three different techniques that can be used; quantitative, qualitative and mixed methods. 
According to Saunders, et al., (2015) qualitative research is associated with an interpretive philosophy as researchers need to make sense of the subjective and socially constructed meanings expressed about the phenomenon being studied. Data collection of this method is likely to consist of interviews and is non-standardised unlike quantitative, so questions and procedures may alter. The success of research depends on the ability for the researcher to build a rapport and demonstrate sensitivity to gain cognitive access to their data. 
“A research phenomenon can be any problem, issue or topic that is chosen as the subject of an investigation” (Van de Ven, 2016).
Quantitative research is generally associated with positivism and numbers with the focus to use data to test theory. The purpose of this method is to examine the relationship between variables, measure them numerically and analyse research using a range of statistical and graphical techniques. The collection of data for this method consists of conducting questionnaires and surveys (Saunders, et al., 2015).
Mixed methods are a combination of the qualitative and quantitative research designs in a variety of ways from simple, concurrent forms to more complex and sequential forms (Saunders, et al., 2015).
For this dissertation I am going to be using primary and secondary research to further understand the phenomenon being studied. For primary research I am going to be using the qualitative method to collect and analyse my data as I am investigating the impacts plastics are having on the marketplace not measuring. Therefore, the quantitative and mixed methods approach would not give me the relevant information needed to answer my question. 
To collect my primary data, it will consist of me completing around 2-3 interviews and a focus group with consumers to get an idea of how the increase of plastic in the media has impacted consumer perception. Once the data has been collected I will analyse the transcripts from both the focus groups and interviews by identifying emerging themes relating to the objectives. 
Interviews are considered an important way of collecting research compared to questionnaires as they allow researchers to investigate people’s views in greater depth (Kvale, 1996; 2003, cited by (Alshenqeeti, 2014).
The dissertation will also contain secondary research, this involves re-analysing, interpreting or reviewing past data (Essays, 2017). This research will be used to further help with answering the aim of the overall project. 

Logistical and Ethical Considerations
The qualitative research method I will be using does contain a couple of ethical and logistical problems and it is important for them to be recognised and considered.
With the interviews I am hoping to contact 3 participants above the age of 30 and they will take place in the form of a semi-structured recorded discussion. They will all be provided with a copy of the questions I am going to be asking prior to this discussion. It is also important to provide all interviewees with a participant’s agreement form clearly stating the purpose of the interview. The form will also ethically inform them that their identity will remain anonymous and that all recordings will be destroyed once they are finished with as the information is the only thing of importance.
Travel issues can be considered a logistical problem for this method of qualitative research; however, it does not apply in this case as I am able to drive to the place of interview.
The focus group will need to contain between 6-10 participants with the hope of them being students from UWTSD. I want the ages of the group to be between 18 and 30 in the aim of achieving a wider concept of consumer perception. As I am hoping for it to take place at the University there are no logistical problems to be considered. However, like with the interviews, a copy of questions will be given, and a participant’s agreement form will need to be completed prior to the meeting to again inform them of what they will be taking part in.
An ethics form has too been completed and can be found attached to this proposal.


Proposed Timetable
To ensure enough time is available to gather and thoroughly analyse results for this investigation the following table will be used.
	
	Nov 18
	Dec 18
	Jan 19
	Feb 19
	Mar 19
	Apr 19
	May 19

	Complete Proposal and Ethics Form

	
	
	
	
	
	
	

	Identify and contact potential interviewees
 
	
	
	
	
	
	
	

	Prepare information sheets for interviewees
	
	
	
	
	
	
	

	Conduct primary and secondary research

	
	
	
	
	
	
	

	Analysis of primary and secondary research
	
	
	
	
	
	
	

	Conclusion and complete final draft

	
	
	
	
	
	
	

	Proof reading and submission
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