CONCLUSION 

Having analysed the quantative data in the previous chapter the findings fell into the two categories, the use of social media and the impact of social media. This chapter will conclude this research paper and state it’s limitations. Following this conclusion, recommendations will then be made based on the research findings to ensure that social media does not unjustly impact the public perceptions of the police, areas where the police could improve their relationship with the public using social media and also suggestions for future academic studies. These recommendations will be based on the research carried out in this dissertation.
	
The ultimate aim of this research was to answer the question ‘to what extent does social media impact public perceptions of the police?’. The aim of the research has been achieved by using agreed methods and research methodology. The data collected was analysed within the scope of agreed research methodology and data analysis methods. 

Firstly, as expected the research confirmed that a large proportion of the public have a presence on social media and have also viewed social media content relating to the police. Interestingly, what respondents replied is that they didn’t trust what they viewed on social media, however the content some respondents had viewed on social media was enough to impact their opinion of the police in a negative way. 

Based on the results from the survey, the main findings of this research confirmed that social media impact’s opinion and influences members of the public. This is in-line with the extensive research that has already been conducted, and included in Bond et al., (2012), Bode (2015), Messing and Westwood (2014) and Turcotte et al., (2015) which in summary state that people are becoming reliant on social media for their news and recommendations, and their opinions, knowledge and behaviours are becoming influenced by the information that us available on social media sites. 

The results of the data collected show that the content the public are viewing on social media sites has affected their opinion of the police, and according to the data to the collected has changed their opinion to that of a negative one. The results of the survey were expected given the extensive research that has already been carried out and reviewed within this paper. The results of data confirmed what is cited within Brown (2015) that public perception is influenced by what is viewed on social media. Interestingly, the research conducted in this paper shows that the police use of social media has no impact on the public’s perception of police. 

A large percentage of the respondents to the survey responded that personal experience has the greatest impact on their opinions which is inline with Schuck and Rosenbaum (2005) research, although this was expected by the author during the literature review, it confirms that this is the overwhelming influencing factor in helping members of the public form an opinion. Although the main focus of the research was to establish whether social media has an impact on the public’s perception of the police it was important to find out what the main impact factor was when people form their opinions. 

A survey was chosen as the most appropriate method of collecting data. As outlined in Denscombe (2010) the positives to a survey include participants can remain anonymous, which in this research paper was vital. Even though no personal data was requested there were questions relating to participants involvement with police. This may not have been a topic area people were willing to admit to however important to this research to establish if that experience had any impact on their perception.  Another positive that Denscombe points out about surveys is their ability to generate large amounts of data. The more data that can be generated in research, the more reliable that research becomes. In this research there were only 42 respondents so although not a great amount, and more respondents would be needed to validate the research and provide a substantial contribution to the extensive research already available in this field. The last advantage noted by Denscombe is that surveys are considerably cheaper than other primary data collection methods. As predicted this research did not incur any financial costs. 
There were limitations to this research. Theofanidis and Fountouki (2019) describe the limitations in the research process as potential weaknesses usually out of the researcher’s control. In this research paper one of the most significant limitations is the fact that were only 42 respondents, which is not considered to be a large sample size. Although, it is noted in Bartlett et al. (2001) that it should be up to the reader to make their own judgements on whether they accept the research data as valid. The author of this paper has also considered the effect of current affairs that were taking place during the timescale of survey. Judicial proceedings against Wayne Couzens were taking place in the month of September. This trial was heavily reported on within news outlets and social media, although this is not necessarily a limitation the impact and events of the crime would have impacted the results of the survey, and the perception that the public have of the police. 

Despite there being a small sample size, the research conducted has answered the initial research question and shown that social media has a fairly large impact on the public’s perception of the police. Within the literature review of this paper a gap was identified that a majority of studies relating to the police, the public and social media were American based studies. What this research has shown is that the results mirror those of the research findings conducted in America. This research appears to confirm the predictions made earlier in this paper and confirms the already extensive literature that exists. 

Further investigation needs to be carried out to validate these research findings and these recommendations will be discussed further in the recommendations chapter of this paper. 
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