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1. I found this source by using the university online library. I searched for academic journal articles using keywords such as social media marketing, SME performance, and business promotion. After comparing several results, I selected this article because it directly matched my topic and was published in a peer-reviewed academic journal. The article also contained recent research and evidence about how social media marketing affects business performance.
2. I chose this source because it is directly related to the topic The use of social media to promote businesses. The article investigates how social media marketing affects the performance of small and medium-sized businesses (SMEs). It also explains how social media improves customer response, builds brand equity and contributes to business performance. The study is based on real research data collected from businesses, making it useful for understanding the topic.
3. The article is relevant to the topic because it focuses entirely on the use of social media marketing in businesses. The researchers explain that social media helps businesses communicate with customers, increase brand awareness, improve customer relationships and enhance business performance. These ideas directly match the assessment topic.
4. This article is useful because it provides evidence rather than opinions. The researchers collected data from 212 restaurant business owners in Pakistan and analysed the results using Partial Least Squares Structural Equation Modelling (PLS-SEM). The findings showed that social media marketing has a significant positive impact on brand equity, customer response and business performance. This makes the article useful for understanding how businesses benefit from social media marketing. 
5. This is an academic source because it was published in Transformations in Business & Economics, which is a peer-reviewed academic journal. The article includes an abstract, literature review, research methodology, data analysis, results and references, which are all characteristics of academic research.
6. The article was published in 2022.
I believe it is recent enough because social media marketing continues to develop rapidly. The article also discusses how businesses increased their use of social media during and after the COVID-19 pandemic, making the research relevant to current business practices. 
7. The article was written by Erum Zahoor Zaidi, Rizwan Raheem Ahmed and Saqlain Raza.
· Erum Zahoor Zaidi is a PhD Scholar and Assistant Professor at the Faculty of Management Sciences, SZABIST. Her research specialises in entrepreneurship, digital media marketing and general management. 
· Rizwan Raheem Ahmed is a Professor and Dean of the Faculty of Management Sciences at Indus University. He has postgraduate and doctoral qualifications in marketing and business and has published more than 100 research papers. 
· Saqlain Raza is an Assistant Professor at SZABIST and specialises in entrepreneurship, marketing and general management. He has published more than 25 research papers. 
8. This source is reliable for several reasons.
It was published in the peer-reviewed journal Transformations in Business & Economics, where research is reviewed before publication.
The authors are qualified academics with extensive research experience.
[bookmark: _GoBack]The  article uses a recognised research method (PLS-SEM) and collected data from 212 SME restaurant entrepreneurs, making the findings evidence-based rather than opinion-based.
The article includes a detailed literature review and references to many previous academic studies, increasing its credibility.
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