Week 4

CASE STUDY — Red Bull — A trailblazer in marketing strategy

Q1 - How could Red Bull benefit from (a) a product innovation, (b) a relational, and (c) a branding
(marketing) strategy, respectively?

Q2 — What ‘Strengths’ could Red Bull use to expand its sales in non-traditional market segments?

Q3 - Why does Red Bull enjoy world-wide success — is there a global consumer whose ‘wants’ in the
energy drink category can only be fulfilled by this brand?



