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[bookmark: _Toc17152457]Introduction
The modern era of science and technology has been revolutionized through the different aspect (Bucher, 2015). This is why the use of different technologies are being increased. In the field of digital marketing, this importance of online presence and tech-orientation is a lot high. For this reason, this report on digital skills and research methods are analysed on the basis of a UK based organization named Asda. The aim here is to provide a detailed understanding of modern technological trends and digital skills for analysing its importance.  


[bookmark: _Toc17152458]Modern Technologies: Definitions and Example
The early two thousand century saw the birth of the greatest revolution in the history of technologies (Bucher, 2015). Since then the term disruptive technology has been one of the major influential aspects in the world of science and business. The use of modern technology has become an inevitable part of the business world and this is changing the total working structure of the people all around (Sousa and Wilks, 2018). The change in lifestyle is one of the major opportunities for entrepreneurs to find a new solution with the help of technology and devices (Lomborg, 2014). Now, the technologies are so much popular that people all over the world have the tendency to use it. This is why modern technology is considered as the major influential factor for all the business entities. Here, the term modern technology means the technologies that have changed the lives of modern people and has disrupted old technologies (Miller, 2011). These technologies are invented in this modern era. Most of these technologies are basically part of communication technology. This is why, the people in general entitled this era as the era of technology and communication (Ryan, 2016). Now, Asda is a supermarket who operates as a retailer across the UK. It is one of the largest supermarkets in the UK and is being a successful business day by day (Asda, 2019). Asda has been one of the most tech-friendly supermarkets in the world. Their success has been guided by the use of different technologies. Now the business world is influenced by many technological factors nowadays. But most significantly, the communication system and social network system plays a vital role. Which has been discussed below-
Communication System
One of the most important and most dynamic technologies built and invented in this twenty-first century is either information technology or communication technology. This has been the biggest aspect of the business world as the overall communication system has been developed in a revolutionary manner (Lomborg, 2014). The technological aspect has made the communication system more electronic-based and the use of paper in the communication system has become an obsolete form (Bucher, 2015). Asda maintains a communication channel that enhances its customers to use different channels to communicate their issues regarding Asda.


Social Network
A social network is basically a form of modern communication system or e-communication system (Lomborg, 2014). The social network is basically a platform where social interaction can be made. People from a different race, gender, ethnicity, and culture share their own thoughts and feelings through the social networking system (Tuten, 2018). Social networking system is the biggest influential part in this modern era as people are being exposed to the world through these communication networks (Bucher, 2015). Different social networks are used by Asda. Their Facebook and Twitter pages are used for two-way communication channels as well as a tool for promoting their brand. 
[bookmark: _Toc17152459]Effectiveness of Using Modern Technologies within the Workplace
Modern technology has impacted a huge deal on a daily basis of performance in the workplace. The usage of modern technology has led to a great deal of change in the business world and the number of advanced technology users is being increased every day (Miller, 2011). The impact of modern technology is so great, that the people, in general, are now considering it as a sustainable trend in the market (Lomborg, 2014). For this reason, modern technologies are leading the way of change in the organizational workplace. 
The modern technological impact in the workplace basically consists of e-commerce activities. E-commerce has been a part and parcel for the organizations as well as individuals as these e-commerce services are not just crucial but also influential for everyone (Lomborg, 2014). E-commerce has changed the whole concepts of supply chain management and in many cases, has eradicated different supply channels. But E-Commerce is not the only aspect in this manner where the use of modern technology has become a blessing (Miller, 2011). The other advantages of using modern technologies are- 
Communication
The modern technologies have changed the whole communication system and have made an impactful appearance on the communication between organizational context (Sakshi, 2017). The communication system has been an important aspect of the business world, and modern technologies have made it easier for people in general (Miller, 2011). This communication system is the basis of e-commerce and is leading the changes or trends in the market in different ways. Asda is focused on maintaining healthy communication with their stakeholders. That is why they maintain different technologies and systems for different stakeholders. 
Promotional Activities
Now, in today's world being a well-known brand is a challenge. As the quality is not the only influencer in the way of becoming a successful brand (Sakshi, 2017). For this reason, organizations must choose the best ways of promoting their brand. Which can only be possible through the use of technological help. People all over the world are now connected through different media and these media are needed to be used for the betterment of promotions (Tuten, 2018). This is why Asda uses digital media as their promotional tool. This has helped them to become successful in their field. 
Efficiency
Now the biggest challenge for businesses is to be efficient. This is an aspect that is totally impossible without the help of modern technologies (Miller, 2011). The use of modern technologies helps to manage the supply chain which ensures efficiency. That is why, Asda uses different monitoring technologies, to manage their supply chain as well as their daily sales to increase efficiency. This has helped them to save time as well as money and ensure efficiency. 
[bookmark: _Toc17152460]Social Media as a Tool for Marketing, Information Gathering and Communication
Social media is basically a networking system where individuals can interact with people all around. The use of social media has been a huge trend in the market in this current stage (Sakshi, 2017). And the use of social media as an influencer in decision making is also a huge part of the modern business world. In fact, day by day the importance of social media in finding gaps in the market is becoming huge (Ryan, 2016). Asda, as a leading brand, uses different social media account for their marketing tool as well as a tool for gathering information from the customers. 
Marketing
Social media is a huge place where the number of audiences is not just huge but also increasing at a dynamic speed. For this reason, marketing through social media is not that much complex to understand. Marketing through social media is the largest part of the concept of digital marketing (Sakshi, 2017). Digital marketing provides electronic media that helps organizations to promote their brand through the virtual ground (Tuten, 2018). The use of print media and offline promotions are now at the brink of an end and the rise of digital media through social media is intriguing (Sousa and Wilks, 2018). Asda promotes its brand through digital media, and their main digital marketing channels are their social media. Especially their Facebook and Twitter pages are their main resource in marketing. 
Gathering Information
Big Data is now one of the most common terms used in the field of marketing. Big data help marketers to make efficient decisions on which marketing plan can be useful (Sousa and Wilks, 2018). Now the main point is the understanding of the term big data. Big Data is basically a large amount of data that can be used to analyze different psychological factors of the people in general. Modern technologies have the capabilities of storing this information about the consumers and use them whenever needed (Tuten, 2018). Asda uses different tools for gathering information from its stakeholders. The gathered information then used for the sake of different decision-making processes. 
Communication
As the biggest achievement in the field of science and technology has been influential in the form of communication, the devices for the sake of communication is being diverse and being more user-friendly (Sousa and Wilks, 2018). For this reason, the use of modern technology in the form of communication is not just an important aspect but it’s a must thing for businesses to have these devices (Tuten, 2018). Asda maintains e-communication channels and has both formal and informal communication modes for effectively interacting with different stakeholders. The formal channels like E-Mail, Skype Message and Conference calls with the partners are key. On the other hand, communication via their social media page, messaging services and through their website are some day to day communication channels used by them. 


[bookmark: _Toc17152461]Creating Own Professional Online Presence
In this modern era where digitalization is not a new concept anymore, it is essential to have its own professional presence online. Currently, the number of internet user is so much that, it is thought that there is nothing that the internet can not do. Moreover, this number of an internet user is much higher in the UK. In a survey, it was found that almost 9 out of 10 people in the UK, use the Internet on a daily basis (Tapscott, 2010). And this number is not seeing any declination. This huge number of internet users have the tendency to use an online platform for their different needs. In fact, almost 7 out of 10 people in the UK use social media (Tapscott, 2010). This reflects, how important it is to have a solid reputation and active presence in the online platforms.
To connect with people all over the world, it is necessary that the online presence is in a form that is soothing and professional to others (Tapscott, 2010). Online platforms are an inevitable aspect in the current lifestyle but it should not be forgotten that the presence must have professional touch in it. The professional touch means, not being present in a fancy manner, rather in a formal way (Van Deursen, 2016). The social media for example, should not have any posts that may create a sense of negativity towards an individual. Businesses must have websites of their own and should maintain good relations with people all around through the use of social media. These are some aspects that I consider to be important to stay in the field of business. For this reason, I have maintained professional accounts in social networking channels. The link of my professional online presence is given below-
Facebook Account: Eric Okech


LinkedIn: https://www.linkedin.com/feed-eric okech landing

[bookmark: _GoBack]Image 2: Professional LinkedIn Account-Eric Okech



[bookmark: _Toc17152462]Conclusion
In this era, the importance of science and technology is too much. People all over the world are now involved in using modern technology as their key source of the resource. Online business has become a booming industry. The number of online platforms is now considered as uncountable. For this reason, the need for understanding the core aspects of modern technology is inevitable. Organizations must be up to date with the recent trends in the market and must cope up with it. That is why this report has been prepared to clarify the need for understanding modern technology and social media in the business place as well as having a reputed online presence. These aspects are not just important but also is considered as inevitable.
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