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While preparing my presentation on multilingualism's implications in the hospitality industry, particularly regarding the German language, I explored cultural differences, historical contexts, and significant economic opportunities. I will analyse my learning experiences using Kolb's Experiential Learning Theory's self-reflection model.
I initially approached the topic with a rudimentary understanding, primarily derived from personal experiences and general literature. I had knowledge of the increasing impact of German-speaking tourists in the worldwide hospitality industry, but I had not yet fully understood what it meant.
Upon examining the Eurostat (2021) "Tourism Statistics" and its extensive data, I was struck by the magnitude of the figures and recognised the importance of effectively engaging this particular audience. Also, a recent article from Deutsche Welle (2022) on the topic of business culture in Germany has deepened my understanding of the sophisticated German business etiquette and its importance within the hospitality industry. Punctuality and directness in communication, commonly misinterpreted as rudeness by external observers, are firmly ingrained cultural norms in Germany.
The theories of translating proposed by García and Li (2014) have expanded my understanding. I started perceiving language as more than just a way of communication, but rather as a potent instrument for bridging cultural gaps and establishing significant connections. In the hospitality sector, cultural and linguistic differences play a crucial role in determining the level of success achieved, as personalised experiences are highly valued.
Hall and Hall's (1990) seminal work, "Understanding Cultural Differences," proved to be a significant breakthrough. It revealed the significant cultural disparities that manifest in seemingly mundane exchanges. The German inclination towards directness and a focus on cleanliness is not merely individual preferences but rather rooted in profound cultural foundations.
With these insights in mind, I began designing my slides to highlight not only the importance of learning German as a language but also the value of appreciating the associated culture. When discussing business etiquette in the German language, I intentionally incorporated the concept that directness in communication is considered a cultural norm rather than rudeness, based on my research and personal insights.
Nevertheless, there were challenges along the way. Jiang, Baker, and Frazier (2019) indicate that addressing personal biases and expanding one's viewpoint are key obstacles in the process of internationalising hospitality education. I engaged in a process of consistently questioning my own assumptions and actively challenging my preconceived stereotypes. When discussing the "Direct Impact on the Hotel Industry," I made sure to avoid reinforcing stereotypes and instead offered comprehensive and nuanced perspectives.
Looking back, this exercise embodied both personal development and the preparation of a presentation. My perception of the topic shifted from valuing multilingualism as a useful skill to deeply appreciating it as a means to connect with and embrace different cultures. I acquired an understanding of the significance of adopting a receptive mindset, the merits of analytical reasoning, and the allure of perpetual knowledge acquisition. The experience served as a reminder that each project presents a chance for personal development and advancement.
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