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Introduction.
		The aim of this assignment is to identify the role of digital marketing within Social Enterprise, the different types of marketing tools, and their relevance to Social enterprise. What is digital marketing defined as? According to Investopedia Digital marketing is defined as “Digital marketing is the use of the internet, mobile devices, social media, search engines, and other channels to reach consumers.” (Digital Marketing, 2020). What does digital marketing do? Digital marketing is a way to promote a product or brand online, through other digital platforms, this helps businesses reach their target audience with ease, all businesses have a target audience. Identifying and communicating with them is key to increasing productivity and profit. (How Digital Marketing Works: Here's Everything You Need To Know, 2020)
What is a Social Enterprise? Social enterprises are defined as: The Welsh Government define Social enterprise as 'A business with primarily social objectives whose surpluses are principally reinvested for that purpose in the business or in the community, rather than being driven by the need to maximise profit for shareholders and owners. (What is it all about? » Social Enterprise UK, 2019)
 So why the importance of digital marketing within a Social Enterprise? Everything is going digital, Digital platforms are used daily as a form of communication. From social media such as Facebook and twitter, to skype which enables us to have a conversation with people four hundred miles away.  Banking has gone digital, transferring funds in seconds, paying bills from the comfort of home. From research conducted for the purpose of this assignment some of the key links between the two that stand out is cost, audience, ease of use for consumer, and measurable results. Social enterprises have limited funds and must use them wisely in order to succeed. The cost of digital marketing is a fraction of previous advertising campaigns. Where cost is involved Social enterprises also need to ensure they reach their key audience, for example an audience that will use their service or product, rather than consumers who have no interest in the produce or services. Digital marketing is sometimes easier for the consumer to use, they can order direct online instead of having to do so over the phone, they can create an account saving time when they make purchases as their basic details would be held on file. Social enterprises would also have the advantage of ensuring that their campaign was successful by using digital marketing tools, these tools would enable them to view how many people have visited their site, purchased goods, without having to employ somebody to do this manually saving on running costs. These are some of the main advantages of digital marketing for Social enterprise, however there are some disadvantages to, the time consumed on not only starting off a digital market campaign but the upkeep of it afterwards, ensuring that all the information is kept up to date and accurate. Having employees that are able to use digital marketing tools, competition is another although digital marketing is great for reaching a wider audience, there are thousands of competitors using digital platforms, trying to ensure your product or service  stands pout from the others can be very time consuming. Complaints and feedback can also be a disadvantage as they are visible for consumers to see, and finally the legal side of things, you cannot gather certain information from consumers, not allowed to keep personal details and if the business keep limited information it must be stored securely and encrypted to ensure that nobody can gain access to it.
There are thousands of digital marketing tools available to Social enterprises and businesses. Think with Google is an example of one, it offers everything needed to get started on the digital platform and gives guidance on how to set things up, allows you to test your page before submitting it online, provides feedback of visits to your page etc.  However, in order to succeed you need to know what exactly consumers need or want.  Research conducted for the purpose of this assignment concluded that having the correct market mix makes a difference. The market mix was originally created by Neil Borden in 1964. The marketing mix was known as the 4 p’s and is particularly important when creating a digital marketing campaign. The four p’s stand for Place, Product, Price, and Promotion. With the four p’s in place, the campaign will stand more of a chance of being successful. Though must also be given to the Micro and Macro environment in order to be successful. “Micro environment is defined as the nearby environment, under which the firm operates” whereas the “Macro environment refers to the general environment, that can affect the working of all business enterprises. Elements. COSMIC, i.e. Competitors, Organization itself, Suppliers, Market, Intermediaries and Customers.” (S, 2020) a DEPEST analysis helps to manage the macro and micro environments. DEPEST stands for Demographic, Economic, Political, Environmental, Socio-cultural, Technological. There is also another tool that can be used this is called the PESTEL analysis. All tools that can be used digitally to help develop the digital marketing campaign, some companies may choose to use a SWOT analysis also, this helps to highlight their strengths, weaknesses, opportunity, and threats.

[bookmark: _GoBack]Is there a need for digital marketing in social enterprises? Social enterprises face many obstacles. They have funds that are limited and need to be spent in the best possible way to ensure maximum return and reinvestment. Some may say that there is nothing wrong with traditional advertising putting an ad in the local paper, a poster in the local shop, or even delivering leaflets, the issue with all these methods is they cost and are they cost effective? Another issue is the fact that this will only advertise within the local community, digital marketing enables them to go one step further and sell there produce world-wide.it would help by creating a greater audience. There are tools that can collect information on the business’s behalf enabling them to see what their strengths and weaknesses are. Some may argue that the older generation are not technologically minded and would not be able to view these campaigns, or a robot is taking jobs from people of the local community. It could also be said that a digital platform is not secure that it carries the risk of bring hacked or crashing, where as the risk of this is significantly smaller in using the old marketing techniques. Social media is used daily as a form of communication across the globe, enabling people to communicate with little effort on the move. It takes seconds to advertise an event of a product or service on them and it will be seen by people in the local and wider community instantly. There are several advantages of digital marketing, there are also several disadvantages. However, the information throughout the assignment and research suggest that the advantages outweigh the disadvantages for Social Enterprise. 

Digital marketing is the way forward for social enterprise, it is the most cost-effective way of reaching an audience worldwide in order to offer a service or product. Social media is used daily as a for of communication. “Social media usage is one of the most popular online activities and in 2019, 79 percent of the population” (Statista, 2020) As social enterprises aim solely to reinvest profits into their local community there is a greater audience, and the tools available ensure that the correct audience is targeted to increase productivity, in turn this will increase sales or profit and enable them to invest more in their communities, benefitting all that reside there. The increase in demand or sales could also create jobs and help with community wellbeing, something that the old traditional marketing skills would not provide. Once the initial platform is set up it is just a case of updating and maintain it, rather than having to create a new one for service or product offered. Once all the initial testing and research is conducted using marketing tools the Social enterprise will be set for the foreseeable future, investing more in their communities.
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