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Compare and contrast how you personally use social media platforms to project your digital identity, to how a polished professional utilises it (ask your lecturer if your choice of professional is appropriate before starting).  State what you consider you are doing right/wrong and what they are doing right/wrong based on best practice. Hypothetically consider the consequences stemming from how you represent your digital self across the platforms that you do.





Introduction

A strong digital identity is becoming ever more vital in todays society as it operates on a platform widely available to anybody. The internet is now such a popular medium of communication that the importance of it only becomes obvious when it fails to operate(Cover, 2015). Identities are ways of conceptualizing our behaviours, beliefs, attributes and understandings in a way for others to see who we are.



Differences between identity and digital identity

In ‘Essentialists’ terms, an identity is created on the ‘inside’ and is unique to us as
individuals. (Cover, 2015). Our identity covers parts of us such as hair colour, eye colour, skin colour. Our identity can then be depicted by the people we socialise with and they generate their own opinions on our identity and who they believe us to be.
Our digital identity is different. Our digital identity is our psychological self presented online but includes affiliates with other entities (Windley, 2005).



People have the ability to potray their identity differently digitally, this can be a positive way to identify with people and a way for people to make themselves look desirable.
Digital identities can mean different things to different people. Peoples aims for their social presence identities are all individual none correct or incorrect but individuals all have their own goals for what they want to achieve on social platforms and alter their digital identity accordingly.
Creating a strong digital identity is becoming more important in todays society as it is a new way to show yourself to people that in normal society you would never reach on an individual. 



Who actually controls digital identity?

Garter research defines ‘The Digital Ecosystem’ as groups of people/businesses who use standardised digital platforms to gain benefit from.  The benefits can range from consumer interest, innovation or commercial gain. (Bennett, 2018). The digital ecosystem contains wide varieties of groups in the public sector, the private sector and social medias. Individuals are able to have control of their social media data that is within the eco-system, you can choose what can and can’t be seen about you, what people post about you. However, in the public and private sectors the information held on you, you don’t actually have control over.  When the control of your social identity is lost or it never existed in the first instance, it can create a total identity crisis for the individual (Eliezerov, 2018).
Private companies and Governments collect consumer data online, some use it for innovation and some even sell your data on to third party companies. The loss of control of this data can be very dangerous as data can be leaked and identities compromised (Sadowski, 2018). The data that is handed over to companies however is usually approved by the user to be taken. The clause of companies selling on your data can be hidden in the terms and conditions or can be misleading or confusing to users who then accept the data share without actually knowing they are doing it.

The lack of control had in a digital ecosystem can introduce a state of vulnerability for it’s users. According to the Facebook terms and condtions “when you share, post or upload content that is covered by intellectual property rights (e.g. photos or videos)…you grant us a non-exclusive, transferable, sub-licensable, royalty-free and worldwide licence to host, use, distribute, modify, run, copy, publicly perform or display, translate and create derivative works of your content” ("Terms of Service", 2018). These hidden clauses in terms and conditions stop users from having full ownership of their digital identity.

So the readily available data on the internet of people makes it extremely easy for your identity to be altered by people/cooperations but also can make it extremely easy to watch and monitor you.  The Government can use to the information online to monitor you and ultimately use it against you if needed (Birch, 2007). A recent legal case found a man claiming he was disabled to the DWP, and was in receipt of disability living allowance, was found to be posting videos of himself jogging on Facebook. There was also CCTV footage of him walking around a car park when he claimed he was ‘virtually unable to walk’ ((Hawkins, 2018). As a result of over-sharing and allowing data to be shared the Department of Work and Pensions was able to prosecute him with benefit fraud. This further solidifies the point that our data isn’t really ‘ours’ at all if it can be used against us.

A personal brand online

Sundar Pichai., a Stanford graduate and now Chief Executive Officer of Google LLC . A polished professional with a background and interest in emerging and developing technologies. (Hartmans,2018). Sundar’s job is at one of the centres of the Internet with Google being the most used search engine on the Internet.

In order to have obtained a job within Google, Sundar will have to have had a strong positive digital identity and established brand online. Sundar’s online brand focuses on promoting google and sharing information related to google. Sundar’s brand identity potrays him as a confident, kind professional person online. Although he does not state it online, Sundars twitter bio just states ‘CEO,Google’ (Pichai, 2018), it is obvious to the people connecting with Sundar online who exactly he is and how reputable he is because of his job title. His role within Google is a statement enough in itself for people to see how serious he is. His aims of social media are to promote Google and share knowledge about it. Sundar’s target audience online is more directed to older, technology interested individuals but wouldn’t be very suitable very people without an interest in that field. Sundar ensures his brand online reflects his views and those views of Google by only posting or commenting on things in line with them. 

My own use of social media is different to Sundar’s but in no means less important. My online brand is to promote my personal life and that of my family. I use my social media accounts to fulfil my own social digital goals which is to communicate with my family living all over the world and to share with them pictures of my son growing up that they would otherwise not see. While Sundar’s online brand is similar between platforms, mine varies between them. My brand on Facebook and Instagram is that I am a full-time mother caring for my son and also attend University, these account goals are to share pictures and information and my audience is my extended family. My brand on twitter then however is as a young University student interested in popular culture and my audience being people who are similar ages and have interests the same as me. Although I have goals for my social media, I have no real aims for them. Unlike Sundar I don’t use social media to create interest for my brand or to impress anyone. I have no real reason as to why I do not have aims so it could be beneficial for me to think about what I want to get out of my use of social media to further benefit myself. 

It could be argued that Sundar's online brand is more professional than mine as he has a consistent brand over social medias whereas I don’t. However I am meeting my goals of using my social platforms and it is more important for Sundar as a polished professional to be consistant with his presence online rather than myself who is a student. Even though Sundar has a more consistent social presence he only uses a handful of medias whereas I use many. There may be a reason he does not use many social platforms as the ones he uses allow him to connect on a global scale and people can contact him directly, however, a wider social presence could create a larger audience for Sundar.

A digital footprint creates a permanent shadow for anything you share online and can never been unwritten, ’Users have sole responsibility of what they post online’ (Lipschultz, 2018)  It is important for me to watch my digital footprint to see how attractive I may seem to employer’s ‘currently over 70% of employers check possible candidates social media pages before hiring’ (career builder, 2018).

Facebook

Sundar Pichai has no personal page on Facebook. By not representing himself on Facebook he is allowing others on Facebook and the wider internet to generate information which may be false and fundamentally damage his identity and digitial identity, resulting in a possible identity crisis. There are no official pages for Sundar on Facebook, only fakes. These pages, coined as “catfish pages’ are people who use false identities online for some form of gain, for example online attention or scamming people for money. (Alcorn, 2018)
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Without Sundar having a presence on Facebook it is allowing other Facebook users to make opinions on him (see in above photo) which may not be ultimately truthful but without Sundar making his presence there to defend himself these comments will remain on Facebook where some people may mistake these false profiles for verified ones and create their opinions of him using just these pages.

The only comment I can draw from Sundar’s use of Facebook is a negative one as it seems he himself does not even use it. It would benefit Sundar if he were to create himself a presence on Facebook and could then promote his brand further on the internet.

My own use of Facebook is the complete opposite to Sundar as I have my own personal profile and no ‘catfish’ ones that are out of my control. My profile is under strict security settings, so I can rest assure that my information is only shared with the people I am friends with and nobody else.

Twitter

Twitter is a perfect example of how we live in an echo chamber on social media. The concept that we see what we are interested in online and that we miss everything we are not. Twitter allows users to ‘follow’ people/organisations that we are interested in and as a result it is those people's ‘tweets’ that we see. So only the information we want to hear about ‘echoes’ around us ((Barberá, Jost, Nagler, Tucker & Bonneau, 2015).

My use of Twitter is very poor from a professional business perspective but fulfils my goals for what I want to achieve of it. I very rarely ‘tweet’ myself or retweet anything I just use Twitter to view other interactions. The people I follow on twitter create my echo chamber, so I only see content relevant to me as everyone I follow has similar interests as me or we are a similar ages/ from the same communities. I do believe I could use Twitter in a more professional manner and expand my academic knowledge, however, my goal using Twitter is to relate with people my age with my social interests so I am fulfilling my goals as when using Twitter, I am able to see what I want to see.

Sundar’s twitter account is very different. While I rarely use Twitter to tweet anything of my own, Sundar uses his regularly to tweet his thoughts. His tweets mainly focus on his own brand and topics under his umbrella of Google. However, Sundar’s use of Twitter doesn’t seem personal. On a platform where more personal thoughts are encouraged, the majority of Sundar’s tweets begin with ‘we think’ or ‘we are’ which looks as though he is speaking on behalf of Google rather than himself. If Sundar used Twitter to communicate his own thoughts he may be a more approachable person but by speaking on behalf of the company it deters people trying to talk to him as they know they won’t be speaking to him personally.
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Instagram

Sundar’s brand on Instagram is personal. His Twitter represents him as only a business man but Sundar uses Instagram to share pictures relating to his position in Google and areas linked but also shares some more personal pictures and even his biography creates a more approachable brand for himself ‘dad, Barca fan, CEO of Google’ (Instagram, 2018). His posts are promoting services from Google but also own pictures of family and his pet dog. His presence is completely different to his Twitter and from his Instagram he is furthering his reach of audience as more people are interested in a more personal profile and that he frequently posts pictures of his dog, as animals are very popular online. (Cresci, 2018).
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My Instagram is more like Sundar than the other social media platforms. We both use it to promote our own brands and to reach our goals. However, the use of Instagram could be improved as the usage is different between it and other social medias so there is no consistency. If consistent between platforms, it’s easier to connect to similar people online for Sundar would be beneficial for business. However for me, I aim to be different between social platforms as I enjoy communicating with different people.


Conclusion

There is no right or wrong way to use social media platforms, some people don’t even realise what their brand is on social media or may not even desire to have one. Social media is a perfect way to display yourself and from a professional perspective, a very effective way to create links between employees and potential employers. There are so many different social medias and new medias emerging everyday it would be extremely difficult to be present and consistent on each one. Depending on your reasoning for using social platforms it can be more important for a polished professional to ensure they are represented well online and have full control of their digital identity than it could be for a person just using social media to connect with friends and family.
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We're announcing our Al for Social Good program, applying @GoogleAl
expertise to projects w/ positive societal impact. We invite researchers & orgs to
submit ideas for the #GoogleAl Impact Challenge: @googleorg will fund $25M in
grants to chosen projects

Al for Social Good

We've created a new program called Al for Social Good,
and we're launching the Google Al Impact Challenge to
help nonprofits use Al for positive social impact.
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Sundar Pichai & @sundarpichai - 43m

We are mobilizing to support those impacted by the #CampFire, #HilFire and
#WoolseyFire with SOS Alerts, and committing resources from @googleorg to
aid those in need. Our thoughts are with all those displaced by these fires.
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Carmine Antizzo Isn't it true your anti-American? Isn't it true you
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‘agendas! See what's being said about you on the dark web!
Although, you're such a lttle wannabe, you probably spy on them
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