	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	
	Student Name
	

	

	Website Chosen 
	THE COOKING ACADEMY .CO.UK

	Insert hyperlink to website
	https://www.thecookingacademy.co.uk

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: VERY QUICKLY WITHIN A MATTER OF SECONDS AND VERY EASILY AND EFFICIENTLY. According to  (MDN Web Docs, 2025) there are no clear set rules as to what constitutes a slow pace when loading pages, but there are specific guidelines for indicating content will load (1 second), idling (50ms), animating (16.7ms) and responding to user input (50 to 200ms).


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Plenty of subpages including cooking classes, vouchers and other info. Navigation is done via the active links on top of the home page / links


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes bookings can be made to learn specific cooking styles and events

	Question 1d - What improvements could be made to the usability of the website?


	Answer: I do not think any improvements can be made


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
Yes some details are left out on a mobile phone browser as opposed to a computer browser due to screen size and navigational restarints.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The colours  are kind to the eye and friendly. No stark contrasts. There no cooking video’s but just moving logos wich fit to the whole essence of the site.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:  The website does consist of a chat room facility which is actually really good to get feed and questions on services provided as queries can be answered straight away. At the bottom right corner of home page.


	Question 2d – How effective are the social media links on the website?


	Answer: There are no social media links like twitter or face book. This restricts the scope of customers.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: All services are advertised via active headings on the top of the homepage in clear bold writing / active links


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are available under the heading Testimonials but date of review not stated.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The presentation of the site at large is very elegant and covers cooking styles from around the world as well as bespoke and chef tuition.  They also adverstise all the companies that use their services and the locations within England.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:  Prices are included on certain items such as the fish cooking class (£199.00). However prices are not included in party offers. This may be due to them wanting the customer to contact them directly and enquire as these may change according to party numbers and so forth.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.cooking

	
	2. learning 

	
	3. culinary

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
yes

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes the website has a vast range of products e.g parties to different styles of cooking and teaching various skills. It also dispalys the companies who use theire services at the moment.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer:  Interms of improvement I could only suggest that videos of training ar dishes being cooked by students be included in the website to make it more interactive and appealing to may be the younger audiences.  Furthermore visual illustrations go along way in persuasion.
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