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Amazon.com’s History
	Amazon.com is an Internet-based company specializing in selling many products, including books, music, movies, and many others. One of the most impressive parts of the company is how they manage to serve their customers so well while doing business with everyone from partners to suppliers (Hall, 2022To start with, Amazon.com has some of the best prices available from their one-stop-shop for all sorts of products. (Bezos, 1994) Most customers come just for those deals! In 1994, Jeff Bezos was already a multi-millionaire who had made money via Wall Street. He decided that he would help other people acquire things at cheap rates by setting up a company himself - and hence came up with Amazon.com... He ordered his team to research a book database that would incorporate books sold on the site, which were based on the business plan and kept for the years ahead to always stay in line with what clients wanted. And thanks to this 'customer first' approach his team had come up with regarding sales and business plans, Amazon.com has become more popular than ever. Amazon.com is one of the most popular e-commerce websites ever created. This website was founded by a former Wall Street businessman and banker named Jeff Bezos back in 1994. They wanted a one-stop-shop available that sold products at an affordable rate, as he was tired of paying too much money on certain items while shopping in other stores (Bezos, 1994; Snodgrass, 2013). Amazon.com had initially started with only books, but later it added other things such as CDs and DVDs to its amassed database of products, so if you wanted it on Amazon.com, then chances are the site would have it (Furgang,2018). It was an uphill battle for Jeff Bezos from the get-go. Amazon's business model was often met with skepticism. Analysts doubted that the company could compete in the bookselling industry once Borders and Barnes & Noble had started up their e-commerce networks. They said it would be suicide to start a business like this when there were businesses that had been around for much longer than his. But I'm sure you've heard of Amazon.com by now. The website's wide selection of products allowed it to appeal to a broader audience, earning it the trust and loyalty of many other customers (Molina-Collado et al.,  2021). Its personalized marketing technique recommends new offers based on a customer's previous purchases and items similar to those preferred by other customers with similar shopping preferences. Amazon's publishing online reviews written by its buyers helped create a community whereby all users could get assistance and advice when searching for various products.
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