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	Student Number
	2334336
	Student Name
	Sonia mascarenhas da silva

	

	Website Chosen 
	Highfield town house hotel

	Insert hyperlink to website
	https://www.highfieldgbaston.co.uk/

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: the website is load quickly but depend on the internet how the speed is some place is very slow but if you have problem, you can contact then to help you to book a table or stay or you can sing up and you can have some offer.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: the customer can find a lot prospective navigated these website contain, gallery you can see the room ,menu, wine and drinks list ,price peach club, order table, events ,outdoor space, wedding feedback, gift vouchers, Christmas, you can offer a gift to someone. You can find was well the address the contact the map to see how fare is, check the review and you can find then in face book and Instagram in there you can find everything about the company 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Customer can book via website choose what they want witch day is best for then in website is show the calendar and just click that and chose you stay or table etc.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The hotel need to improve more for kids have a good day for example: there must be an area where children can play, a show for then ,a swimming pool for their size ,family activities ,a family room more options for children and on the website photos of family rooms too ,they can have was well the price for activities out site the hotel.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: Is look good all is the same on your mobile and computer.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The imagery needs to look good the attention for the customer the video need to be clear and show everything is in the hotel


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website of the hotel has email for customers. The client can use for a chat to enquire any product for example any offer the have or any question about you want.


	Question 2d – How effective are the social media links on the website?


	Answer: The links are on all social media, face book, Instagram you can find all information you want.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The company made clear all the service same is not clear for example kids’ room or family room, but the customer can still have all information.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The review s of the customer is good and update every mouth


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer:  The hotel was high quality service is very good a presentation of the product they have for customer. The reasons I recommend to a family or friend is how the staff treat the customer the information they give in the hotel about the service.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, the price made clear for the customer for example a room for 2 people depend on the mouth and day you chose is from £95 to £160 per night in a premium king room or premium twin or a single room the price is the same if is one person and the quality and service is the same.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Highfield 

	
	2.Edgbaston

	
	3. Town House Hotel

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Eys has appeared and show all information for the customer, website and contact.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, they just need stay up date any information online and keep posting on social media for customers keep business running.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: The recommendation I can give is put more picture for family room they not have show all room and bed properly on website make the image for all room to view on 360% and videos of the room, restaurant and outside.
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