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[bookmark: _Toc99982994]1.   Introduction
Decent international corporate communication practises aid in the maintenance of these complex business relationships. Poor communication practices can lead to business losses and even international tensions between countries (Pedchenko, and Perehuda, 2020). Non - verbal communication and good manners are intricately intertwined with communication. Cross cultural communication training is necessary for breaking down cultural barriers, increasing awareness of cultural norms, and improving self-awareness and skills in communication. The chosen company is Premier Foods Plc. The company Premier Foods Plc. of   employs over 4,000 individuals across 14 sites in the United Kingdom. It sells baked goods, cakes, pastry commodities, spreads and conserves, ready meals, sweets, cooking sauces, stocks, soups and stews, pies, pickles, salt, and side dishes, among other things.The company is planning to move their production in another location in the developing country of China. This study is concerned about the differences of the cultural differences and expectations of the developing countries that focuses on the cultural sensitivity from one nation to another. However, this study focuses on the international communication of business to make the business much more effective and generate more revenues from the business operations and as well run the business operation smoothly.   
[bookmark: _Toc99982995]2.  Brief introduction of developing country
China is a southern Asian starting to emerge and developing country. It is also the world's largest democratic country and has one of the biggest economies in the world as well as the fastest growing. China was the world ’s seventh wealthiest country in the year 2013 (Mahmood, et al.2020). The demography of China has a high population density, high child mortality rates, and a significantly lower life expectancy when compared to other developed countries. As a result, it has a developing economy (Kamat et al.,2020). Furthermore, the density of population in China was 412 persons per square mile. The Chinese economy is referred to as the world's largest developing economy (Mahmood et al.,2020). Some characteristics, such as low standard of living, a larger population below the poverty threshold, poor infrastructure, an economy based on agricultural production and a significant reduction of capital formation, have categorised it as a developing country in the world (Kudabay, et al.2020). The advantage that premier plc can gain from opening new ventures in China includes the fact that China is a developing country; its economic system has a significant impact on worldwide trade connections (Pal, et al.2020). A large percentage of the world's top developed countries want to establish or strengthen ties with China. China is a great place to do business because it is the rapid and fastest growing market and the sixth fastest growing global economic system. 
[bookmark: _Toc99982996]3.  Application of theories of international and intercultural communication
An analysis on cross‐cultural communication can be classified into three perspectives: the indigenous strategy, the cultural framework, and the cross-cultural method. Intercultural and international communication's primary goal is to improve understanding of socially and culturally constructed communication concepts (Kovalev et al.2022). There are three different study pathways inside this goal: culture specialised, culture basic, and cross-cultural interaction. Intercultural communication has become unavoidable as a result of globalisation (Horodetskа et al.2021). There are numerous types and theories of intercultural communication. The most significant factors are as follows:
Approach based on social science: This framework depends on observing a person's behaviour from a diverse tradition in order to explain and make a comparison to other cultures (Levchenko, and Britchenko, 2021). It also looks at how people modify their communication with each other depending on who they're talking to in various situations.
Critical approach- This theory examines cultures in terms of how they differ from the researcher's own culture, with a focus on how these cultures are displayed (Buccieri, et al.2020). The theory of critical approach is a multidimensional and complex framework of Premier Foods Plc, resulting in a thorough knowledge of cultural awareness and communication among interpersonal (Kudabay, et al.2020)..
Interpretative Approach- This theory focuses on acquiring insights of a culture and intercultural differences through a communication process in the form of personal anecdotes based upon personal, subjective experiences (Ali, and Jabeen, 2022). The primary emphasis is on international competence and has been used in specific language community members, so ethnographic research plays a significant role here (Mahmood  et al.2020). Also, because individual perspective is very important towards this model, it makes no attempt to make broad estimates based on its observations.
Dialectical approach- This method examines aspects of intercultural communication using six dichotomies: based on individual versus culture, personal vs. domain specific, disparities vs. resemblances, constant vs. versatile, previous vs. future, and privilege vs. disadvantage (Acharya, and Chandra, 2019). A dialectical approach enables the business corporations to think about cultural context and intercultural in a more complicated manner, avoiding categorising everything within either or contradictions by taking a wider perspective and admitting the conflicts which must be managed to negotiate (Ramamurti, and Williamson, 2019).
International and intercultural communication has been noticed when a counsellor effectively recognised and validated consumers through the inner world of perceptions, which were initially uncommunicated to everybody else (Mahmood et al.2020). Through the implementation of cultural theories in the organisational framework of Premier Foods Plc helps ethnically diverse clients often showed therapeutic improvements in understanding the business in different cultures (Hussain et al.2019). As a result, in counselling, the communication process is viewed as an involvement for change of client in the organisation rather than just a medium through which a counsellor pertains their counselling strategies (Mahmood et al.2020). 

[bookmark: _Toc99982997]4.  Critical evaluation of cultural sensitivity
Cultural sensitivity is essential in the planning and implementation of evaluation and assessment. Sensitivity entails being aware of and responsive to the family's culture, including its traditions and values, as well as its communication and language mode and aesthetic (Buccieri et al.2020). In today's multicultural, multigenerational workplace of Premier Foods Plc, the opportunity to communicate effectively with individuals from diverse backgrounds, perspectives, and insights is becoming increasingly important (Kudabay et al.2020). Recruiting and selecting a diversified workforce can also provide numerous opportunities and competitive benefits to companies of all sizes and businesses, including increased and improved innovation, productivity, employee retention, team building, customer satisfaction, and business and brand reputation of Premier Foods Plc (Pedchenko, and Perehuda, 2020). 
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Figure 1: Effective methods of communication in international business
(Source: Mahmood, et al.2020)
Cultural sensitivity is a term that is used frequently, but it has different meanings depending on who uses it (Mahmood, et al.2020). A better understanding of the term as it is used in understanding and communication with professionals and service users of Premier Foods Plc (Pedchenko, and Perehuda, 2020). A concept analysis was carried out in order to discover the actual meaning of cultural sensitivity (Kamat, et al.2020). The attributes of experience and understanding, recognition, comprehension, respect, and customising were discovered (Kudabay et al.2020). Diversification, consciousness, and an encounter were all required preconditions (Pedchenko, and Perehuda, 2020). As a result, Premier Foods Plc should ensure there is good communication, achieving the intended goals, and satisfaction. It is proposed to define cultural sensitivity (Mahmood, et al.2020). Acknowledging and attempting to address the recognised origins and attributes may benefit service providers in order to reap the benefits of utilising cultural sensitivity (Kudabay, et al.2020).
An immersive experience diversity training programme is an essential component of a long-term approach to improve equality and diversity and encourage positive behaviour and favourable attitudes (Mahmood, et al.2020).
The five methods of cultural sensitivity enforcing to foster a more inclusive and respectful business culture are as follows:
Raising cultural awareness among the different levels of organisation- Cultural awareness and competency of culture are significant considerations in fostering a sense of togetherness in the place of work and trying to improve conversations among work colleagues, consumers, stakeholders, and many others (Pavenkov and Rubtcova, 2019). Training lays the groundwork for understanding and appreciating different points of view and backgrounds, as well as fostering empathy and the capacity to discern as well as connect to the feelings, emotional responses, or experiences of the co-workers and many others (Boykov, and Goceva, 2020).
Focusing on the behaviours of the organisations- Connecting with people successfully, both within and without the workplace, is highly dependent on maintaining a positive behaviour and acting appropriately (Ali, and Jabeen, 2022). However, the things that constitute ethical or unethical behaviour vary from individual to individual. Cultural sensitivity analyses ensures that employees understand the behaviour expectations of the organization's code of conduct, as well as the policies and practises in place to prohibit discrimination, harassment, abusive behaviour, and other forms of misbehaviour (Boykov, and Goceva, 2020).
Improving skills of communication- Employees' skill of communicating with different groups for both external and internal reasons can be limited by a lack of cultural understanding, which can displease or offend consumers, stakeholders, and colleagues operating in diverse areas, nations, and cultures (Kundrya Vysotska, et al.2021). Cultural sensitivity helps in raising awareness of the ambiguities of cross-cultural interaction, as well as the significance of words, activities, expressions, and body movements in nurturing partnerships with diverse persons and organisations (Kundrya Vysotska, et al.2021). The other factors that Premier Foods Plc should maintain are effective in cultural sensitivity are making better decisions, Communicating up (Kudabay, et al.2020). The main concept of the cultural sensitivity understands of the various types of behaviours that support or hinder diversity and inclusion is critical to spreading awareness and changing attitudes (Kudabay et al.2020). Behaviour patterns and cultural sensitivity focuses on what it means to think and behave collectively in everyday situations, as to if conversations are in-person, online, or over the phone and feels inclusive (Kundrya Vysotska, et al.2021).
[bookmark: _Toc99982998]5. Discussion of different communication barriers experienced by foreign businesses
The three main barriers of international communication experienced by foreign businesses are linguistic, psychological and cultural. China’s business, environment, and community revolve around communicating with individuals from diverse cultures. As a result, recognising how to interact with people from diverse cultures should be emphasised in the place of work (Lyubenko et al.2021). Several authors have investigated intercultural understanding and communication procedure however, their studies differ in their points of view and emphasis. The diverse points of view provide a well-balanced framework to international competence and intercultural communications (Kudabay,et al.2020). Interpersonal and international communication skills are essential in all cross-cultural situations as intercultural counselling helps relationships (Hussain, et al.2019). One of the most difficult challenges for a business in this context is Premier Foods Plc entering China is effective communication (Lyubenko, et al.2021). A lack of good linguistic skills can seriously hinder the achievement in this market, cost the business time and money, and may ultimately be the rationale Premier Foods plc is a brand never found its footing overseas (Hussain, et al.2019). By examining some of the major language barriers that businesses currently face when attempting to enter China, Premier Foods plc can start to effectively understand the problems in front and how the organisation might be able to overcome them (Lyubenko, et al., 2021).  
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Figure 2: Barriers to intercultural communication
(Source: Hussain, et al.2019)
The mentionable barriers are needed for local knowledge, understanding the tactics of Chinese negotiations, limitations in the translating apps ofChineselanguage (Hussain, et al.2019). Within China, there are many cultural differences, accents, and traditions, and the brand can quickly become lost in the shuffle unless the foreign business organisations are unable to communicate to each of these lists of potential purchasers in a manner that captures their attention. Create an effective localization strategy that allows the business to communicate directly to people in ways that motivates them to act (Kudabay, et al.2020). Cultural barriers can also be a major hindrance for foreign companies attempting to enter Chinese markets (Lyubenko, et al.2021).  The company of Premier foods plc should take the time to learn about each Chinese regional dialect, priorities, prohibitions, and social standards. Negotiations are an essential part of business communication systems, and negotiating with Chinese corporate executives will present the business with a number of unique challenges that they must prepare for (Boykov, and Goceva, 2020).
The lack of availability of translation apps can be another barrier to available communication in Chinese markets (Kudabay, et al.2020). While transcription apps have changed a lot in recent years, they are still unsuitable for sensitive conversations (Lyubenko, et al.2021). On Google Translate, Chinese is taken into account to be approximately 80% to 90% accurate, and although this may sound very good, that is far from what might be needed to make a site or ad campaign for any amount of assurance (Hussainet al.2019). The differences between languages such as Mandarin and English consider translation incredibly hard, and straightforward word-for-word interpretations are difficult to deal with (Kudabay, et al.2020).
[bookmark: _Toc99982999]6. Recommendations
An appropriate communication strategies and other relevant recommendations to enable the company of Premier Foods plc to succeed in the developing country of China the company must focus on the political social, technological and economic issues and strengths. Moreover, communication and cultural gap must be focused with utter importance.  Based on the analysis of optimising international business communication. One of the most pressing issues in the contemporary world of business is internationalisation. To be successful these days, a company must expand beyond the boundaries of its national market to achieve consumers all over the world. This international communication, on the other hand, can present communication challenges. Thus, the following can be recommended for Premier Foods plc for expanding their business in China:
· The organisation of premier foods plc must hire multilingual and international employees
· Create a diverse language version of the website of the company
· Establishing of regular meeting for enhancing culture 
· Reinforce an effective data flow
· The organisation of premier foods plc Must present a communication solution in real time
·  Offer local language consumer service to attract more local communities
[bookmark: _Toc99983000]7.  Conclusion
From the above analysis the problem of intercultural competence is unquestionably important in today’s competitive world, as outlined in this paper. In the current modern multicultural workforce, it is critical to encourage personal and cultural processes of linguistic metaphors, views of the world, and interpretations. It has been concluded that a strong interest in intercultural communication and their difference in cultural and social activities hinders the operation of a company but with proper strategies it can be mitigated. The majority of perspectives clash revolve around approach or the issue of how to implement these concepts of communication. To gain a well-rounded perspective on the issue, it is necessary to focus on the communication capabilities which this article has intended to do. However, more research on the impact of innovation on intercultural communication, particularly communication via the Internet, is required.
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