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Supplementary task
The experience of customer is related to the business offerings and its impact over customer
feeling and perception as by belonging to overall customer journey path. It usually maintains
lead towards sustainable competitive advantage that is resulted towards the quick evolvement
after the impact of COVID 19. The customer having lot of options in the market and they would
have select the one which is more suitable and relevant for them and it is also be in relation to the
probability of business to fulfil the priorities and demand of customer over a regular period of
instance. The pandemic make the working condition even more badly and with this working
culture and its attribute both get affected on direct basis. As all the organisation get followed
several of rules and regulation as per in provision of safety and security due to pandemic attack.
In this different strategies get developed and processed by the company so as to emphasis direct
target about to fulfil the need and demand of the customers along with that also assure that
processed services are with quality and hygiene maintenance. Amazon is processed in this and it
is a multinational organisation that processed its business in an e-commerce platform and
artificial intelligence. In addition there are different strategies and key marketing theories that is
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used by the Amazon so that ability to gain favoured amount of change within the strategic
development and advancement is processed on regular basis. There are different theories that
make adequate support to business with this possibility to achieve long term success as with
support of sustainability is processed with continuity. Moreover there are various theories that
are used by business and that is as SWOT analysis, porters five forces with this strategic
framework is applied to measure internal capability and competency of business. Furthermore,
customer relationship management is processed under which ability to make suitable relation
with customers is designed so that capability to take advanced profit and wider market share is
developed in appropriate manner.
