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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: Yes, the website loads easily and quickly. It loads less than 3 seconds. According to (Das,2023)’’ Statistics indicate that 40% of visitors will leave a website if it takes longer than 3 seconds to load.” (Das, 2023) 


	Question 1b -e? Does the website contain many sub-pages? How does a prospective customer navigate these?


	Answer: Yes, The Cooking Academy website contain many sub-pages. And a costumer needs to spend extra time to search them. According to (marketingino,2024) “Too many subpages can make a website difficult to navigate, potentially leading to information overload or user frustration.” (marketingino, 2024)


	Question 1c – Can a costumer make a booking via the webpage?
 

	Answer: Yes, the costumers can make an online booking. But it is a bit complicated to do it. There are more than three steps to do the online booking. And most of the times the people abandon the booking. According to (Guru TechnoLabs, 2024)” Fast websites keep users happy and engaged. A quick-loading site ensures that potential customers don’t abandon their booking process due to frustration.” (Guru TechnoLabs, 2024).


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Using this website, it is easy but there are some things that could be done better, such as simplify the website by removing some of the sub-pages which it is not necessary to be there. And to make easier the booking process.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer?

	Answer: On the mobile phone The Cooking Academy website it looks good. It looks smaller and can be navigate it easily. It is simple to find a cooking class. It works fast on both on the mobile phone and on the computer. The biggest difference it is on the phone the menu looks smaller than in the computers. According to (Prost,2025) “A well-designed website isn’t just about being functional. It’s about delivering the right experience no matter what device your visitors use.” (Prost, 2025)


	Question 2b - How does the website use imagery, video and colour? 


	Answer: This website uses a good quality image. The videos and the photos used on this website make it looks more attractive. The worm colours make it pleasing to the eye.  According to (Vasquez,2023) “In the ever-evolving landscape of web design, the importance of visuals cannot be overstated. Images and videos are not just decorative elements; they are powerful tools that can significantly impact user engagement, convey information effectively, and create memorable experiences.” (Vasquez, 2023)


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Yes, the website provides a chat tool. When people can ask questions about the cooking classes and recipes. And it makes the website more valuable. According to (Team, n.d.) “Improve Costumers Engagement.” (Team, n.d.)


	Question 2d – How effective are the social media links on the website?


	Answer: The Cooking Academy website include social media links. Such as Facebook, Instagram, LinkedIn, Twitter and YouTube. Yes, the social media are effective.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The services offered by this website are clear and well organized. The website gives a detailed information about the cooking classes. It is easy to find them. 


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Yes, the costumers' reviews are available on the website. The reviews came from the persons who participated in cooking classes, and they like to share their impressions. But the reviews are not updated.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Yes, the Cooking Academy website presented it services as high quality. A costumer can find there are different types of cuisines. Besides the website gives an evident information about the classes. Offers the opportunity to chat with a professional chef. Yes, i would recommend to a friend or to my family because it is a very helpful environment to learn how to cook.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, the prices are clear to the costumers. Everyone can see the price before they can book a cooking class. Yes, the prices reflect the quality because you learn from a professional chef. In the reviews the costumers say they had a wonderful experience. According to (Price, 2025)” When customers have clear visibility into pricing, they feel more confident in their purchasing decisions. Transparency fosters trust, as it demonstrates that a company has nothing to hide.” (Price, 2025)


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Cooking

	
	2.Academy

	
	3.UK

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, when i type these three words The cooking Academy website it appears on top ten websites.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer.

	Answer: Yes, the websites are very important for the businesses in UK. Through a website a company talk more about the business. Shows the products, sells them, gets users ratings, take bookings, shows prices and build trust with costumers.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would suggest that to simplify the website a bit more. If there weren't as many sub-pages as the website have it would be simpler for everyone who uses it. And another think that i would like to suggest is to make the booking process simpler.
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