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INTRODUCTION ﬂshoplf)

« Shopify Logistics is a new brand extension
that integrates a logistics solution within
Shopify’s e-commerce platform.

« Itaddresses the rising demand for faster,
reliable, and sustainable logistics in the
growing e-commerce sector.

« Featuresinclude end-to-end fulfillment, real-
time tracking, and eco-friendly shipping integrated service to manage supply
options to streamline logistics for merchants chains.

(Zennaro et al, 2022). « The service automates inventory
control, fulfillment, and shipping, with
real-time tracking and carbon-neutral
options (Wulfert & Karger, 2022).

BRAND EXTENSION

« Shopify is extending its platform to
include Shopify Logistics, offering an

BRAND EXTENSION
AND CURRENT TRENDS

* Global e-commerce is experiencing a
demand for sustainable logistics solutions,
especially in North America and Europe (Lin,

2022).
« Shopify Logistics meets these demands by BRAND EXTENSION AND

offering eco-friendly delivery solutions SUSTAINABILITY

aligned with stricter sustainability 5 T : L

regulations (Chernukha, 2024). « Shopify Logistics emphasl_zes_suslamablllly
« Merchants seek logistics that lower costs through carbon-neutral shipping routes and

while promoting environmental Al-powered route optimization.

responsibility (Chernukha, 2024). * Real-time emissions tracking helps

merchants reduce their carbon footprint
(Publicis Sapient, 2026).

« Verifiable sustainability data combats
greenwashing, allowing Shopify to build
trust and credibility (Nguyen & Vo, 2026).

CONCLUSION

* Shopify Logistics offers an integrated, eco-friendly
logistics solution that enhances merchant
operations while reducing environmental impact.

* Integrated with Shopify’s platform, it simplifies e-
commerce and logistics management in one
system (Klein & Popp, 2022).

« This service not only streamlines logistics but also

allows merchants to demonstrate their

commitment to sustainability, building trust with

customers (Klein & Popp, 2022).
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