Task 3 – Source Evaluation Template 
Student Details
Name and student ID: 
Topic chosen: The use of social media to promote businesses
Title of source: Promoting business model innovation through social media strategic capability: A moderated mediation model
Author(s): Zhang, F. and Zhu, L.
Year published: 2022
How did you find this source?
(e.g. Google Scholar, library database, Google)
Using the university library database (via Google Scholar), I searched for social media and business model innovation and limited it to peer-reviewed journal articles that were about businesses strategically using social media to engage with customers. 
Why did you choose this source?
(Think about relevance, credibility, usefulness)
Is it relevant to the topic? 
Yes – the article looks at how firms are using social media for relationship building and business outcomes, which relates to how businesses use social media for self-promotion.
Is this a useful article? 
Yes, it uses evidence from 283 firms to show how social media capability provides actual business benefits. Thus, giving practical insight into why social media promotion matters for business.
Is this an academic source? 
Yes, it is a peer-reviewed research article published in an academic management journal. As it directly deals with social media promotion, it is research-backed rather than opinion-backed. Additionally, it comes from an established academic journal, making it a solid basis for the evaluation of the subject matter.
When was it published? Is it recent enough? Why?
The source is from 2022. This is recent enough. Social media platforms, algorithms, and business practices change quickly and rapidly, so a 2022 article reflects current, up-to-date thinking on how businesses are strategically using social media to promote themselves.
Author Credibility
Who is the author? What are their qualifications or expertise?
Feng Zhang and Lei Zhu are the authors. The aforementioned experts have published numerous peer-reviewed studies on social media strategic capability and innovation performance. This indicates that they have developed expertise in the same field. 
Reliability
Is the source reliable? Why?
(Consider journal, publisher, peer review, citations)
The European Management Journal, a peer-reviewed academic journal from publisher Elsevier, is the publishing source of this document; therefore, I find it reliable. The research method is very clear, and the empirical research methodology involves survey data of 283 firms, which was statistically modelled; the research has been cited by subsequent academic research on social media and business innovation.

