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[bookmark: _Toc85664097]Introduction
In the current knowledge era business intelligence increasing his importance for the companies and now became main factor for decision making and planning strategies,wellbeing and growth of the companies.Nowadays the business environment are dramatically changed and many companies moving to AI and computarisation for their operation,customer services or data analysis According to the research by Divatia, Tikoria, and Lakdawala (2021), business intelligence and analytics has an increasing impact on decision making and business performance within most of the existing organisations. These authors established that business intelligence and analytics has to be proved to be of immense value in terms of understanding how to analyse data, align performance with business goals and enhance the overall efficiency of businesses. Similar to other business technology platforms, business intelligence and analytics has shown great progress in the current digital space as explored in this report. In accordance with the above overview, this report will therefore seek to critically assess the ideas and arguments presented by different authors in relation to emerging trends and impact of busines intelligence and analytics in organisations. 

[bookmark: _Toc85664098]Emerging trends of business intelligence and analytics in organisations
According to Ajah and Nweke (2019), business intelligence and analytics has shown great progress in organisations in the current business environment. The current business intelligence has been re-established in the objectives that it serves to help accomplish within the strategic business operations across different companies. This therefore means that technological advancements in the current space have been the trigger factors of changes in the utilisation of tools and techniques for business intelligence and analysis. In the exploration below, different authors analyse the emerging trends in business intelligence and analytics in the current business environment. 
Analysing the behaviour of customers to drive success- Business intelligence and analytics software have the capability to help companies better understand, predict and influence consumer behaviour. The software leverages high business performance by offering clear insights into how consumers think, act and spend. The leveraging occurs through use of Big Data analytics tools. The Big Data analytics tools work in the rationale that business require to understand customer wants, preferences, needs and behaviour and then position themselves to serve the analysed customers. In the argument by Zheng (2017), the analysis of customers is better applied in increasing profit and to also attract more targeted customers. In a nutshell, customer analysis is one of the most promising trends in business intelligence and analytics since it has the ability to tremendously stagger business performance in terms of sales increment. 
Automation- Automation is one of the most trending business intelligence and analytics technique. Case in point, according to Tseng (2021), 64% of large organisations respond that they utilize AI to automate data analysis in 2020, up from 55% in 2019. It was established that automation has the capability of taking care of monotonous tasks and tasks that consumer a great deal of time and performed by humans. Since data analytics has been scaling up and data volumes increase as organisations grow bigger, automation has been used to eliminate manual data processes and therefore, freeing more time for other nuanced projects. In addition, business intelligence and analytics is governed by the ability to rapidly analyse data and act on the results immediately (Tseng, 2021). This rationale therefore means that automation must be applied to enhance the data workflow since automation has the capacity to tremendously speed up data-related processes and provide real-time and relevant answers to the business questions. However, even with the rise in automation, human intervention is still considerably used as a supplementary and hence ensuring the success rate of business intelligence and analytics is increased (Ajah and Nweke, 2019). 
Data security- With the rise in use of business intelligence and analytics, data and information security has undoubtedly been one of the most trending issues in the current business environment (Tseng, 2021). Rise in cases of data breaches and loss of customers and employees’ data mean that companies must approach business intelligence very carefully. The approach that companies use for business intelligence has to be extremely serious in order to avoid the punitive measures as provided by the General Data Protection (GDPR-2018) and other privacy-related laws. In a nutshell, the current business environment dictates that those companies that are able to fully adhere to data protection laws have a competitive edge since they can utilize collected data in the appropriate manner and thus, endear themselves to customers and increase brand awareness (Tseng, 2021). This is possible due to the fact that modern consumers pay close attention to organisational policies and practices that fully adhere to data security laws. 
[bookmark: _Toc85664099]Impact of busines intelligence and analytics in organisations
According to Divatia, Tikoria, and Lakdawala (2021), business intelligence and analytics has proven to offer significant impacts in organisations. These most important effects are critically assessed below. 
Better informed decision-making- With the application of busines intelligence and analytics, organisations are capable of making better decisions (Divatia, Tikoria, and Lakdawala, 2021). Current organisations have constant flow of data from every section of the business and this therefore means that handling and analysing these huge volumes of data is an overwhelming task. However, with utilisation of business intelligence tools, organisations are able to make smarter decisions that will place the business in a competitive direction. Instead of relying on “gut feeling” or intuition to find the better decision, business intelligence and analytics tools and techniques offer reliable insights based on computations that are more probable. Human beings can make better decisions but in business, the more probable outcomes are favoured and this means that organisations must use those tools that can increase the chances of making better decisions with negligible errors. The importance of decision-making enhancement by business intelligence and analytics tools has been seen in the research by Divatia, Tikoria, and Lakdawala (2021). In their research, it was established that 5 out of 6 clusters of organisations reported that business intelligence and analytics had considerable effect on their decision-making.  
Improved customer service- Divatia, Tikoria, and Lakdawala (2021) also found out that business intelligence and analytics has considerable effect on customer service. Based on collected and analysed data using tools such as Big Data, businesses can identify the trends that have impact on daily operations and can use the results for customer interactions. The analysed results can improve forecasting, implement customer service tactics and most importantly, eliminate those approached that have low return on investment. More specifically, business intelligence and analytics provide the opportunity to collect fulfilment rates data and then implement those strategies that will highly increase customer satisfaction. Most of the organisations used in the case study by Divatia, Tikoria, and Lakdawala (2021) reported improved customer service after deploying modern business intelligence and analytics tools and techniques.
Increased employee productivity- Business intelligence and analytics give the companies the chance to apply automation to increase employee productivity to (Tseng, 2021). This is seen in using software to tracking, managing and implementing performance goals to enhance productivity. Software use has the capability to analyse employees’ productivity and make real-time recommendations where the company needs more efficiency (Divatia, Tikoria, and Lakdawala, 2021). For instance, using business intelligence can leverage for monitoring manufacturing processes whereby workers can use software and machines to inspect problems before breakdown happens. This again prevents shutdown which is capable of hampering productivity. In addition, human mood changes and distractions reduce productivity and this makes busines intelligence and analytics an indispensable tool. 

[bookmark: _Toc85664100]Conclusion 
As seen from the starting article by Divatia, Tikoria, and Lakdawala (2021), business intelligence and analytics has been redefined by emerging trends in the current business environment. This report was able to establish that the emerging trends have the power to dictate organisational performance in the current and future markets. In addition, it was seen that business intelligence has significant impact on business in terms of customer service improvement and operational excellence and this makes the tool an integral part for businesses’ success. 
However, the report also noted that business intelligence and analytics must be applied in accordance with regulatory requirements so that they can present the required results. 
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