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LITERATURE REVIEW

+ Element of hyper-personalization has further gained attention among
hotels

m Current adopters ~ ® Current piloters  ® Planning to use

+ Businesses have been using data analytics in order to identify and
address customer preferences regarding hospitality experiences

‘ ‘ ‘ ‘ | + Artificial intelligence boosted personalisation through smart devices
||| | III ||| like chatbots and sensors

o
@

f\ * It has brought new opportunities for personalisation based on tourist
budget and perception (Nam et al. 2021)
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PESTEL ANALYSIS

Political

«Political Stability of UK boost business opportunities for
experimenting with new technology

«Tourism Recovery Plan supports hotels to introduce new features
and strategies (VisitBritain.org. 2022)

Economic

+0.6% GDP growth in 2024 first quarter in the UK (Gov.uk. 2024)
«Increase in skilled labour within tourism industry

Social

+Customers seek quality offerings within hotel offerings
UK customers seek experience in hotels which makes them satisfied
(Bravo et al. 2019)

Technological

UK Government investment on developing technology and Al
infrastructure (Gov.UK 2023)

Legal

+Data Protection Act 2018 for keeping the tourist data safe

Environmental

+Sustainability related regulations





image10.svg
            PESTEL ANALYSIS 5            • Political Stability of UK boost business opportunities for  experimenting with new technology  • Tourism Recovery Plan supports hotels to introduce new features  and strategies (VisitBritain.org. 2022)  Political  • 0.6% GDP growth in 2024 first quarter in the UK (Gov.uk. 2024)  • Increase in skilled labour within tourism industry  Economic  • Customers seek quality offerings within hotel offerings  •  UK customers seek experience in hotels which makes them satisfied  (Bravo et al. 2019)  Social  • UK Government investment on developing technology and AI  infrastructure (Gov.UK 2023)  Technological  • Data Protection Act 2018 for keeping the tourist data safe  Legal  • Sustainability related regulations  Environmental  


image11.png
APPLICATION OF THEORIES
AND CONCEPTS

Higher political stability will reduce frequency of tourism policy changes
Improve investment Opportunities from foreign businesses

Economic growth will result in improved profit margins and greater scope

for investment in research and development

UK Government investment in technology infrastructure will enable Hotel
change to further enhance Al usage

Personalised offerings through technology is like big data analytics and Al
will allow addressing UK consumer preferences towards hotel experiences
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POLICY DEVELOPMENT
FOR FUTURE

« Use of AR and VR to elevate the consumer experiences (Gao
2018)

 Using customer data with Al for hyper personalisation

 Integration of government policies to support technology usage
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SUMMARY

UK government has been supportive towards improving
technology usage in hotel industry

Al usage has improved the customer service offerings approaches

Social platforms and media have further improved the ways in
which business owners advertise their services

Need for new policies that are supportive towards technology
adoption like tax benefits
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INTRODUCTION

The UK hotel industry has undergone several technological
changes

Witnessed a significant rise in demand since pandemic

Customer expectations from the hospitality industry has
undergone changes

Technology come to be significant for providing diversified
hotel experiences

The presentation will focus on technology as a key determinant
of growth of hotel and hospitality industry
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LITERATURE REVIEW

Personalisation has come as a key area of hotel and hospitality industry
affected by technology

Technology changes have boosted the evolution of hotel experiences for

travellers

Technology based approaches resulted in personalised offerings
(Kansakar et al. 2019)

Artificial intelligence allow tourists for customising their experiences
through elements like room lights or entertainment (Bisoi et al. 2020)
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