Advertisement Analysis: Blonde Bombshell
Semiotics is when logos, signs or symbols can visually mean something to the viewer. These can be seen a lot in our society today. I am going to identify some semiotics, by analysing the advertisement called ‘Blonde Bombshell’ that was created in 1942. The advertisement was created by a professional war artist called Abram Games. Games was known for creating over one hundred propaganda posters, during the second world war era.
At the beginning of 1941, men who were aged over forty-one and women who were over the age of twenty, were told to register for jobs. This ultimately would benefit their country during the war period. However, by the end of 1941, women were able to register for the Women’s Armed Forces. They could also register for civil defence and manufacturing positions. This did not involve married women.
[image: AntikBar Auction featuring Iconic Propaganda Posters - Art Auction at  AntikBar - Original Vintage Posters in London]In 1942, propaganda posters were used to persuade women to work for ‘Auxiliary Territorial Service’ (ATS) and ‘Women’s Auxiliary Air Force’ (WAAF). At the end of 1942, it has been calculated that 8.5 million women signed up to work, during the war era.
Harvard Reference: Welch, D. (2022) ‘THE STORY OF PROPAGANDA IN 50 IMAGES’,85
Within the ‘Blonde Bombshell’ poster, Games has used many bold colours. Games has used the colours red, blue, white, and gold. I believe the red symbolises the danger that the women may have come across, the sacrifices they were willing to make and the courage they had. The colour blue on the poster expresses a sense of sensitivity and vulnerability the women had. The white on the poster symbolises the purity, cleanliness, and femininity. I believe that the gold represents the amount of power the women had and how precious the people were.
On the poster, it displays a woman turning her head to one side. The woman’s facial expressions are very serious. I feel that her expressions are trying to capture a sense of masculinity and show that women are as capable as men. The woman is pictured wearing a military hat. This symbolises the authority she must have. I believe that there is a lot of strength and courage behind the poster.
Harvard Referencing: Welch, D. (2022) ‘THE STORY OF PROPAGANDA IN 50 IMAGES’,87
The poster hardly displays any text, it does not even tell the women how to register. I feel that this is trying to express a sense of independence that the women would have needed.
The way the woman has positioned her head in the imagery, is as if she will not be deterred by anything. I believe that by her turning her head to one side it symbolises that she is ‘turning the other cheek’. Abram Games has used an abstract font, which I feel represents the amount of structure in the army. The condition of the poster appears to look worn and old. On the poster, it shows two different contrasts between old and new. The old being the condition of the poster and the new being the woman, suggesting she will never be defeated. The woman is displayed wearing red lipstick and having blonde hair. This displays to the viewer that she is not the stereotypical military woman. I also noticed that her hair looks as if it is styled like the suffragettes. On half of the woman’s face is a shadow, I believe this is suggesting that she is coming away from being inside and doing all the housework, to working outside on the battlefield. 
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